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Color,  Roto  and  Comic  Linage 
Gained  11%  to  17%  In  1937 

Roto  Still  Going  Ahead  in  1938  .  .  .  Special 
Classifications,  at  Premium  Rates,  Brought 
$44,000,000  to  Newspapers  Last  Year 


By  ROBERT  S.  MANN 


NEWSPAPERS  did  a  big  business  in  c 
1937  in  color  and  roto  advertising,  1 
and  in  advertising  in  the  comic  sec-  ] 
tions  and  in  the  magazine  supple-  i 
ments.  ‘ 

A  round-up  of  available  information  1 
about  these  newspaper  advertising  * 
specialties  indicates  that  increased  • 
sales  in  these  departments  accounted  ‘ 
for  nearly  half  of  the  total  gain  in 
newspaper  advertising  revenue  in  1937.  • 
As  detailed  in  the  box  on  this  page, 
the  total  revenue  from  these  premium - 
rate  types  of  advertising  may  be  esti-  ’ 
mated,  pretty  roughly,  at  $44,400,000 — 
nearly  $5,000,000  more  than  the  re-  ' 
vised  figures  for  1936.*  i 

In  other  words,  while  the  bread  and 
butter  newspaper  linage  for  1937  was 
barely  above  that  for  1936  (apparently 
not  much  more  than  1%  ahead),  sales 
of  pie  and  eclairs  found  strong  demand, 
and  wound  up  the  year  with  gcuns  of 
11%  to  17%,  or  in  the  aggregate,  a  gain 
of  13  to  15%. 

Useful  Sales  Tools 
The  simile  does  not  mean  that  these 
should  be  classified  as  “luxury  items.” 
Rather,  they  again  proved  themselves 
to  be  improved  and  hard-working 
sales  tools,  preferred  for  many  uses 
despite  their  premium  rates. 

On  other  pages  of  this  issue  will  be 
found  tables  showing  the  year’s  re¬ 
sults  in  comic,  color,  and  roto  adver¬ 
tising  in  all  the  newspapers  in  the 
Media  Records  Blue  Book  list  of  a 
hundred  cities.  Separately  there  are 
lists  of  the  comic,  color,  and  roto  ad¬ 
vertisers  using  the  three  biggest 
group-selling  organizations  —  Metro¬ 
politan  Sunday  Newspapers,  American 
Weekly  and  This  Week.  While  these 
lists  do  not  pretend  to  show  all  the  big 
advertisers  using  comics,  color,  and 
roto,  they  do  show  the  majority  of 
them. 

These  tabulations  carry  out  the  work 
begun  a  year  ago  when  Editor  &  Pub- 
USHHER,  with  the  aid  of  Media  Records, 
presented  the  first  comprehensive 
summary  of  what  was  happening  in 
these  most  active  divisions  of  news¬ 
paper  advertising. 

Comics  Up  15% 

Colored  comic  section  advertising, 
biggest  of  the  divisions  here  presented, 
continued  its  amazing  uptrend,  rising 
to  20,857,501  lines  for  the  Media  Rec- 

*  If  comparisons  arc  made  with  the  figures 
publi-hed  in  this  paper  on  March  27,  1937, 
keep  in  mind  that  there  was  a  duplication  of 
the  amount  of  revenue  estimated  from  color 
(ravure.  The  colorgravure  linage  was  included 
in  the  rotogravure  column,  but  was  misunder- 
sto<Kl  at  the  time  to  be  additional  advertising. 


ords  newspapers.  This  is  a  gain  of 
15%  over  ^e  corresponding  linage  for 
1936,  and  is  almost  double  the  linage 
reported  for  1934.  While  the  gain  of 
2,734,000  lines  over  1936  does  not  com¬ 
pare  with  the  rise  of  5,400,000  in  1936 
over  1935,  the  trend  does  not  show  any 
signs  that  comic  section  advertising 
has  reached  its  peak. 

All  the  principal  factors  in  comic 
section  advertising  shared  in  the  ad¬ 
vance. 

Next  in  actual  linage  gained,  came 
run-of-paper  color,  with  more  than 
two  million  lines  of  increase  in  1937 
over  1936,  and  with  an  even  bigger 
percentage  of  increase  than  comic 
section  advertising — 17%. 

R-O-P  Color  Widely  Used 

A  glance  at  the  newspaper  tables  in 
this  issue  shows  strikingly  how  widely 
this  run-of-paper  color  advertising  is 
distributed.  Nearly  every  paper  shown 


has  carried  substantial  quantities  of 
advertising  in  color  in  its  weekday  is¬ 
sues  or  in  news  and  feature  sections 
of  Sunday  issues.  While  national  ad¬ 
vertising  has  dominated  the  comic 
sections  and  the  color  advertising  in 
magazine  supplements,  local  advertis¬ 
ing  has  played  a  prominent  part  in 
this  run-of-paper  color  linage.  This  is 
the  only  one  of  the  color  classifications 
in  which  group  selling  is  not  the 
principal  factor. 

Roto  Still  Gaining  in  '38 

Despite  the  downturn  in  other  ad¬ 
vertising  linage  late  in  1937,  there  is 
no  indication  that  roto  and  color  ad¬ 
vertising  has  suffered  any  losses.  On 
the  contrary,  roto  figures  for  the  early 
months  of  1938  indicate  that  important 
gains  are  being  made  in  that  field. 
D.  E.  Moran,  Jr.,  president  of  Gravure 
Service  Corporation,  cited  the  follow¬ 
ing  linage  figures  for  the  first  quarter 


HOW  ADVERTISING  SPECIALTIES  GAINED 

THE  FOLLOWING  figures  cover  the  daily  and  Sunday  newspapers 
of  100  cities  measured  by  Media  Records,  Inc.  Because  of  changes 
in  the  list  of  newspapers,  the  1936  figures  vary  somewhat  from  the 
1936  figures  printed  in  these  pages  a  year  ago. 


Color 

Total 

Color  in 

Run -of- 

Comic 

Roto- 

Color 

Magazine 

paper 

Year 

Sections 

gravure 

Roto 

Supplements 

Color 

1937,  lines . . 

20,857,501 

11,933,364 

1,293,256 

16,216,393 

13,865,697 

1936,  lines . . 

18.123,890 

10,441,209 

1,165,917 

14,604,723 

11,846,116 

Indicated 
gain . 

15% 

14% 

11% 

11% 

17% 

FIGURES  from  Kimberley-Clark  Corporation  covering  68  newspapers 
make  the  total  of  rotogravure  linage  larger,  but  color  roto  smaller. 
Here  are  the  Kimberley-Clark  figures: 


1937,  lines. 
1936.  lines. 


Total 

National 

Local 

Total 

Roto 

Roto 

Roto 

Color  Roto 

12,650,222 

7,893,209 

4,757,013 

1,012,671 

10,787,124 

6,468,993 

4,318,131 

not  available 

17.4% 

22% 

10.2% 

DOLLAR  VOLUME 

ONLY  ROUGH  ESTIMATES  can  be  made  of  dollar  volume.  Here  they 
are  for  what  they  may  be  worth: 

Color  Total  Color  Color  R-O-P 

Comics  Roto  Roto  in  Mags.  Color 

1937 .  $16,000,000  $8,700,000  $2,250,000  $9,200,000  $6,500,000 

1936 .  14,000,000  7,500,000  2,000,000  8,500,000  5,500,000 

Total  revenue  these  sources,  1937 .  $40,400,000 

Total  revenue  these  sources,  1936  .  35,500,000 

Total  I'evenue  these  sources,  1934  .  21,500,000 


R-O-P 

Color 

$6,500,000 

5,500,000 


INCLUSION  of  all  advertising  in  the  magazine  supplements,  instead  of 
just  the  color  linage,  would  add  perhaps  $4,000,000  to  the  1937  total, 
making  it  $44,400,000.  Comparable  figure  for  1936  was  around  $39,500,000. 


of  1938  for  the  five  groups  represented 
by  his  organization: 

3  months  3  months 
1937  1938 

Midwest  Gravure  Group ....  12,654  22,710 

Pacific  Coa.st  Gravure  Group.  18,188  29,418 

Southern  Gravure  Group .  6,686 

Empire  State  Gravure  Group  5,196  8,887 

New  England  Gravure  Group  8,00b  15,255 

The  Southern  Group  was  only 
formed  last  September  and  there  is  no 
basis  of  comparison  for  it  as  yet. 

Credits  Group  Plan 
Mr.  Moran  credited  these  gains  to 
the  development  of  the  group  selling 
idea  in  gravure  advertising.  He 
pointed  out  that  “these  five  groups, 
together  with  the  Metropolitan  goup, 
constitute  what  we  believe  to  be 
the  nearest  to  a  truly  national  pat¬ 
tern  in  newspapers  that  has  ever 
existed. 

“We  do  not  consider  ourselves 
super-salesmen,”  he  said.  “We  be¬ 
lieve  that  the  reason  behind  our  very 
substantial  increase  in  volume,  as 
against  the  general  downward  trend 
in  national  newspaper  linage,  is  that 
for  the  first  time  advertisers  have  been 
able  to  buy  gravure  as  a  national 
medium.” 

Likewise,  the  Kimberly-Clark  Cor¬ 
poration,  Chicago,  cited  big  gains  in 
January  and  February  in  coloroto 
advertising. 

The  coloroto  linage  in  January, 
1938,  amounted  to  95,631  lines,  a 
gain  of  28,854  lines,  or  43.2%,  over 
January,  1937.  In  February  this  year 
the  coloroto  linage  was  114,232  lines, 
an  increase  of  38,056  lines,  or  50%, 
over  February,  1937. 

Much  Local  Roto 

Much  of  the  increase  in  coloroto 
linage  this  year  is  credited  to  local 
advertisers,  according  to  Kimberly- 
Clark  officials,  who  stated  that  many 
department  stores  are  using  color¬ 
gravure  copy  to  sell  ready-to-wear 
dresses,  household  furnishings,  such 
as  rugs,  carpeting,  drapes,  dishes  and 
other  items  that  lend  themselves  to 
colorful  reproduction  in  rotogravure 
sections. 

With  more  than  100  new  national 
advertisers  added  to  newspaper  roto 
sections  during  1937,  as  compared 
with  72  new  national  accounts  in  1936; 
together  with  increased  use  of  roto 
by  local  advertisers,  both  monotone 
and  color,  those  close  to  the  picture 
report  that  conditions  are  better  today 
for  increased  rotogravure  linage  than 
at  any  time  since  1929. 

■ 

25%  Linage  Gain  by 
Associated  Weekly 

Associated  Weekly,  group  selling 
organization  of  twelve  Pacific  Coast 
newspapers,  has  announced  that  dur¬ 
ing  1937  it  carried  2,356,746  lines,  a 
gain  of  25.1%  over  the  1,883,966  lines 
of  1936. 

E.  A.  Holman,  president  and  pub¬ 
lisher,  added  that  increases  dur¬ 
ing  1938  were  assured  by  new  ac¬ 
counts  and  renewals. 

Associated’s  magazine-section  linage 
in  1937  was  1,165,612  lines,  with  a  dol¬ 
lar  value  of  $^,219.70.  The  1936 
figures  were  901,600  lines,  with  a 
dollar  value  of  $379,840.92. 

Comic  section  linage  in  1937  was 
1,191,134  lines,  dollar  value  $496,- 
246.35;  and  in  1936  was  982,366  linage, 
,  with  a  dollar  value  of  $411,494.32. 
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Local  ShoppingNews  B  ans 
Put  Under  Legal  Cloud 

United  States  Supreme  Court  Holds  Interference 
With  Circulation  of  Printed  Matter  Abridges 
Freedom  .  .  .  "Press"  Includes  Handbills 

WASHINGTON,  D.  C.,  March  30 —  of  literature  of  any  kind,  at  any  place. 
City  ordinances  designed  to  restrict  and  in  any  manner  without  a  permit 
distribution  of  shopping  news  and  from  the  City  Manager.” 
similar  publications  were  placed  tm-  Could  Apply  to  Newspapers 
der  legal  cloud  this  week  when  the  ^he  implication  .<=eems  plain  that 
Supreme  Cour  declared  mterferen^  distribution  of  advertising  handbills 
with  the  circulation  of  printed  mat-  material  might  legally  be 

ter  abridges  the  guarantee  of  free-  that 


dom  of  the  press. 


forbidden  on  the  theory  that  such 
printed  matter  usually  is  tossed 


The  high  court  revered  Georgia  promptly  into  the  street.  The  ordi- 
decisions  and  set  aside  a  jail  sentence  nance  might,  therefore,  be  aimed 
which  had  ^en  imposed  on  Alma  against  littering  the  highways,  as 
Lovell  for  distributing  Kingdom  of  suggested  in  the  Supreme  Court’s  de- 
Jehovah  literature  without  hrst  ob-  cision. 

taining  a  permit  from  the  City  Man-  ,  r  ,  ,  »  ,  i- 

ager  of  Griffin.  Ga.  freedom  of  speech  and  freedom  of 

^  ^  ^  .  the  press,  which  are  protected  by  the 

Broads  Free  Press  Guarantee  First  Amendment  from  infringement 
The  guarantee  of  a  frw  press,  said  by  Congress,  are  among  the  funda- 
Justice  Holmes  in  reading  a  unani-  mental  piersonal  rights  and  liberties 
mous  decision,  “is  not  confined  to  which  are  protected  by  the  Four- 
newspapers  and  periodicals.  It  nec-  teenth  Amendment  from  invasion  by 
essarily  embraces  pamphlets  and  leaf-  state  action,”  the  opinion  stated  in 
lets.  The^  indeed  have  been  historic  summary.  “It  is  also  well  settled  that 
weapons  in  the  defense  of  lil^rty,  as  municipal  ordinances  adopted  under 
the  pamphlets  of  Thomas  Paine  and  state  authority  constitute  state  action 
others  in  our  own  history  abundantly  and  are  within  the  prohibition  of  the 
attest.  The  press  in  its  historic  con-  amendment 

notadon  comprehends  every  sort  of  .-whether  in  actual  administration 
publication  which  affords  a  vehicle  of  ordinance  is  applied,  as  appar- 
information  and  opinion.  ^  ..  .. 


m^r 7;L"";he  standpoint  of  rof^aoLr''^ 

.1  1 T  •  fi-  not  appear, 

the  newspaper  publisher  is  the  spe¬ 
cific  extension  of  free  press  beyond  Subjects  Press  to  License 


mere  publication  and  into  the  fields 
of  distribution. 

“The  ordinance  cannot  be  saved  be- 


not  appear. 

Subjects  Press  to  License 

“We  think  that  the  ordinance  is  in¬ 
valid  on  its  face.  Whatever  the  mo¬ 
tive  which  induced  its  adoption,  its 


cause  it  relates  to  distribution  aid  not  character  is  such  that  it  strikes  at 
to  publication,”  Justice  Holmes  em-  the  very  foundation  of  the  freedom 
phasized.  “Liberty  of  circulating  is  as  of  the  press  by  subjecting  it  to  li- 
essential  to  that  freedom  as  liberty  cense  and  censorship.  The  struggle 
of  publishing;  indeed,  without  the  cir-  for  the  freedom  of  the  press  was  pri- 
culation,  the  publication  would  be  of  marily  directed  against  the  power  of 
little  value.”  the  licensor.  It  was  against  that  power 


EDITOR  &  PUBLISHER 
CALENDAR 

April  4-5  —  Pennsylvania 
Newspaper  Publishers  Assn., 
mechanical  conference,  Penn 
Harris  Hotel,  Harrisburg. 

April  7-9 — University  of  Okla¬ 
homa  School  of  Journalism 
second  annual  short  course  in 
photography,  Oklahoma  City. 

April  8  —  Ozark  Press  Assn, 
meeting,  Springfield,  Mo. 

April  1 1 — Newspaper  Repre¬ 
sentatives  Assn,  of  Chicago, 
meeting,  Medinah  Club,  Chicago. 

April  12-l.S — New  York  State 
Circulation  Managers  Assn., 
semi  -  annual  meeting.  Hotel 
Statler,  Buffalo. 

April  13-14 — Ohio  Circulation 
Managers  Assn.,  spring  conven¬ 
tion,  Hotel  Hollenden,  Cleve¬ 
land. 

April  14-16 — British  National 
Union  of  Journalists,  annual 
delegate  meeting.  Royal  Pavi¬ 
lion,  Brighton,  England. 

.\pril  15 — Northeast  Missouri 
Press  Assn.,  Spring  meeting, 
Macon,  Mo. 

April  20-23 — American  Assn, 
of  Advertising  Agencies,  annual 
meeting.  White  Sulphur  Springs, 
W.  Va. 

April  21-2.3  —  American  So¬ 
ciety  of  Newspapier  Editors,  an¬ 
nual  meeting,  Washington,  D.  C. 

April  22 — New  York  Newspa¬ 
per  Women’s  Club,  annual  Front 
Page  Ball,  Hotel  Astor. 

April  24  —  Advertising  Man¬ 
agers  Conference,  Kansas  Press 
Assn.,  meeting,  Topeka. 

April  24-28 — National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria, 
New  York. 

April  25  —  Associated  Press, 
membership  meeting,  Waldorf- 
Astoria,  New  York. 

April  25-27 — Associated  Busi¬ 
ness  Papers,  spring  meeting.  The 
Homestead,  Hot  Springs,  Va. 

April  26-29— ANPA,  51st  an¬ 
nual  convention,  Waldorf-As¬ 
toria,  New  York. 


Elisha  Hanson,  Washington  attor-  that  John  Milton  directed  his  assault  toria.  New  York, 
ney  for  American  Newspaper  Pub-  by  his  ‘Appeal  for  the  Liberty  of  Un- 
lishers’  Association,  views  the  quoted  licensed  Printing.’  And  the  liberty  of 
language  as  extremely  important  to  the  press  became  initially  a  right  to  TTi>Ni«r  k  tits 
the  newspaper  industry.  It  strikes  publish  'without  a  license  what  for-  HOWARD  PROMOTED 
down  city  ordinances  restricting  the  merly  could  be  published  only  with  A.  A.  Howard  has  been  appointed 
circulation  of  newspapers  in  desig-  one.’  While  this  freedom  from  previ-  national  advertising  manager  of  the 
nat^  communities,  or  attempting  to  ous  restraint  cannot  be  regarded  as  Washington  Herald  and  the  Washing- 
control  methods  of  distribution,  he  exhaustmg  the  guaranty  of  liberty,  ton  Times,  succeeding  J.  Leo  Sugrue, 
pointed  out.  the  prevention  of  that  restraint  was  resigned.  Since  1935  Mr.  Howard  has 

"Literature"  Defined  a  leading  purpose  in  the  adoption  of  been  a  member  of  the  local  advertis- 

The  Supreme  Court’s  decision  does  constitutional  provision.  jug  staff  of  these  papers.  Prior  to  that 


ing  staff  of  these  papers.  Prior  to  that 
he  was  with  the  national  advertising 


not  declare  there  can  be  no  bar  “Legislation  of  the  type  of  the  or-  he  was  with  the  national  advertising 
against  circulation  of  literature  un-  dinance  in  question  would  restore  the  department  of  the  New  Orleans  Item- 
der  any  circumstance.  Indirectly,  the  system  of  license  and  censorship  in  its  Tribune  for  six  years.  Mr.  Sugrue  has 


Court  points  to  several  situations  un¬ 
der  which,  it  may  be  presumed,  a 
local  law  might  be  upheld. 

“The  ordinance  is  not  limited  to 
‘literature’  that  is  obscene  or  offen¬ 
sive  to  public  morals  or  that  advo¬ 
cates  unlawful  contact,”  said  Justice 
Hughes.  “TTiere  is  no  suggestion  that 
the  pamphlet  and  magazine  distrib¬ 
uted  in  the  instant  case  were  of  that 
character. 

“The  ordinance  embraces  ‘literature’ 
in  the  widest  sense. 

“The  ordinance  is  comprehensive 
with  respect  to  the  method  of  distri¬ 
bution.  It  covers  every  sort  of  circu¬ 
lation  ‘either  by  hand  or  otherwise.’ 
There  is  thus  no  restriction  in  its 
application  with  respect  to  time  or 
place. 

“It  is  not  limited  to  ways  which 
might  be  regarded  as  inconsistent  with 
the  maintenance  of  public  order,  or  as 
involving  disorderly  conduct,  the  mo¬ 
lestation  of  the  inhabitants  or  the 
misuse  or  littering  of  the  streets.  The 
ordinance  prohibits  the  distribution 


baldest  form.” 


not  announced  his  plans. 
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Rules  Publishing 
Is  No  Barrier 
To  Radio  License 

D.  C.  Appeals  Court  Re¬ 
verses  FCC  Principle 
In  El  Paso  Times  Case 

Washington,  D.  C.,  March  30 — The 
fact  that  an  applicant  for  radio  facili¬ 
ties  also  publishes  a  newspaper  is  not 
a  valid  objection  to  grant  of  a  broad¬ 
casting  permit,  the  District  of  Colum¬ 
bia  Court  of  Appeals  has  ruled,  re¬ 
versing  in  its  first  judicial  test,  a 
principle  enunciated  more  than  a  year 
ago  by  Dr.  Irvin  Stewart,  former  FCC 
member. 

Tri-State  Broadcasting  Company  of 
El  Paso,  Tex.,  operator  of  Stations 
KTSM  and  WDAH  in  that  city,  had 
opposed  the  application  of  Dorrance 
Roderick,  president  and  publisher,  El 
Paso  Times,  seeking  a  third  station  in 
El  Paso.  An  examiner’s  report  favor¬ 
ing  grant  of  the  Roderick  request  was 
affirmed  by  the  commission  but  only 
after  Dr.  Stewart  had  delivered  a 
strong  dissent  charging  public  con¬ 
venience  and  necessity  would  be 
frustrated  if  radio  and  newspaper 
publishing  were  allowed  to  be  con¬ 
centrated  in  the  same  ownership.  He 
asked  that  the  application  be  denied 
on  that  ground. 

Carried  to  Federal  Courts 

Tri-State  Broadcasting  Company 
carried  the  issue  to  the  federal  courts, 
contending  the  commission’s  finding 
did  not  set  out  facts  supporting  the 
decision  that  public  convenience  and 
necessity  will  be  served  by  grant  of 
Roderick’s  application.  Because  of 
the  Stewart  dissent,  the  FCC  intro¬ 
duced  the  discussion  of  radio-newspa¬ 
per  combination  as  a  defensive  mea¬ 
sure  and  offered  argument  to  support 
its  decision  thereon. 

The  court,  concluding  that  feature 
of  the  case  in  favor  of  the  Commission, 
stated:  “We  know  of  no  provision  or 
statute  or  rule  of  law,  and  are  cited 
to  none,  which  forbids  broadcasting 
by  the  owner  of  a  newspaper.” 

The  justices  agreed,  however,  that 
FCC  must  support  its  findings  with 
statements  of  fact,  and  not  having 
done  so  could  not  be  sustained  by 
the  court.  Accordingly  the  case  was 
referred  back  to  the  commission  for 
correction  of  this  error. 

■ 

Court  Ruling  Holds  Up 
Ban  on  Handbills 

Wilmington,  Del.,  March  29— The 
Supreme  Court  ruling  in  the  Griffin, 
Ga.,  handbill  case,  has  had  its  effect 
upon  a  matter  pending  before  the  lo¬ 
cal  authorities.  The  board  of  direc¬ 
tors  of  the  street  and  sewer  depart¬ 
ment  has  before  it  a  resolution 
(equivalent  to  an  ordinance)  which, 
if  enacted,  would  prohibit  distribu¬ 
tion  of  circulars  and  handbills  outside 
of  the  building  line  of  houses  in  Wil¬ 
mington. 

Labor,  political  and  church  groups 
have  protested.  That  has  caused  de¬ 
lay  in  bringing  the  resolution  up  for 
final  action.  TTie  Griffin  decision,  ac¬ 
cording  to  the  city  solicitor’s  office, 
has  resulted  in  the  pending  measure 
being  held  up  until  the  Supreme 
Court’s  ruling  in  the  Georgia  case  can 
be  studied  thoroughly. 

PLAN  DALEY  MEMORIAL 

Union  College,  alma  mater  of 
George  Daley,  sports  editor  of  the 
New  York  Herald  Tribune  at  the  time 
of  his  death  recently,  opened  a  national 
movement  March  30  to  raise  funds  for 
a  “suitable  memorial”  for  him. 


APRIL 


19  3  8 


Here  Are  Big  Advertisers 
Using  Color,  Roto,  Comics 


WHO  ARE  the  leading  advertisers 

who  used  color,  roto,  or  comic 
section  advertising  in  newspapers  in 
1937? 

No  list  is  available  of  those  who 
actually  headed  the  list,  but  light  is 
thrown  on  the  question  by  the  lists 
of  those  who  used  the  principal 
groups  of  newspapers — the  Metropoli¬ 
tan  Sunday  Newspapers,  Avierican 
Weekly,  and  This  Week.  Since  any 
advertising  placed  with  these  organ¬ 
izations  necessarily  appears  in  from 
eleven  newspapers  to  two  or  three 
score  newspapers,  the  costs  run  into 
big  money  fast. 

Consequently  the  following  lists  are 
offered  as  representative,  although, 
of  course,  an  advertiser  who  used 
large  space  in  numerous  independent 
newspapers  might  spend  as  much  as 
many  of  those  named  here. 


THIS  WEEK  -COLOR 


METROPOLITAN  CROUP 


(As  measurefi  by  Media  Records 
I>oHtan  iie\vsi)aper;  the  list  wouM 
cities  ) 


Retail  Display 
nol!an<l  I'limace  . 

General  Display 
Annette  I.en/ettc  Mile.  Depilatory 

.Artistic  Foundations  Inc . 

Ba!)y  Touch  Hair  Remover . 

Hayer  .Aspirin . 

Bendix  W  asher . 

Ben  (iay . 

Bissell  Sweepers . 

Blue  Jay  Com  Plaster . 

Bourjois  Prods . 

Brownatone . 

Campanas  Italian  Halm  . 

Caron  Perfume . 

Cashmere  Itoiicpiet  . 

Chilton  Pen . 

Clopay . 

Coca-Cola . 

Corday  Perfumes  . 

Corday  Prep . . 

Coty  Powder . 

Coty  Prods . 

Covennark . 

Crcolin . 

Cro  Pax  Com  Pads . 

Dioxogen . 

D’Orsay  Perfumes . 

Duke  of  Dundee  Pipe . 

Kdwards  Olive  Tablets,  Dr . 

Kno  Salts .  . 

Kven-Pul . 

Kye-('»ene, . . . . 

Kvcrsharj)  Pens  Pencils . 

Fair>’foot .  ... 

Fay-Miss  Brassiere  Co.,  Inc . 

Formfit  Co . 

Frank  Mtnlico  Pipe . 

French  bine . 

Frostilla  I.^tion  . 

Hamilton  Beach  Pood  Mixer . 

Hamilton  Watches . 

Hellmann’s  Mayonnaise . 

Hide-It . 

Houlngant  Perfumes . 

Houhigant  Prods . 

Hydrosal . 

International  Corset  Co . 

Jacob  Mushrooms . 

Johnsons  Wax . 

Kaljo  Corset  Co . 

Kclvinator . 

Ken-b-Ration . 

Kleenex . 

Kops  Bros . 

Kreml .  . 

Ia  Cross  Nail  Polish . 

bihl)ys  Ikiby  P'oods . 

Usterine  Shaving  Cream  . 

I^ginrs  W'atches . . 

loudens  Cough  I)rops . 

IvUxor  Face  Powder . 

Mai<len  Form  Brassiere  Co 

Manicare . 

Mayl>enine  Mascara  . 

Mayl>elline  Prep . 

Mendoza  Fur . 

Milano  Pities . . 

Mum 

Mural  Tone  i*aints  . 

Murine . 

Musterole . 

Nadinola  Freckle  Cream 

Noxac'om . 

Ox  T  **'**’®^»  of  State  Pulilieity 

Pabst  Beer . . . 

Pacquin  Hand  Cream . 

Parker  Pens  ik  Pencils . 

Pepto  Bismol . *. . 

J^tllips  Milk  of  Magnesia . 

Poirette  Corset  Co . 

Quaker  Puffed  Rice . 

Hayola  bining . 

Resinol  Ointment . 

Rcsinol  Prods . 

Ronson  bighters . 

Royal  Demuth  Pipes . 

J^J^ny  Bathing  Suits  . 

Hepatica 
Saraka  . 


Scholls  Dr.  Zino  Pads . . 

Shinola . 

Smith  Bros.  Cough  Symp . 

Sta-Rite  Prods . 

Strouse  Adler  Co . 

A’iceroy . 

Vigny  Perfumes . 

W'agner  Sweepers . 

W’arner  Bros.  Prods . 

W'aterman  Pens  ik  Pencils . 

W'estclox  Prods . 

Westminster  Pipe . 

W’est  n  Klee.  Ivxp.  Meter . 

W'est-O-Thorm . 

W'illiams  Oil-O-Matic . 

W'urlitzer  vSpinnette . 

Vardley  Pro<ls . 

Zenio . 

Automotive  Display 

Chrysler . 

Dotlge .  . 

bim'oln .  .  . 

Nash .  . 

Oldsiiiobile . 

Plymouth .  . 

Stndebaker  . 

Financial  Display 
l'‘idelilv  Investments  .\ssoi' . 


ROTO 

in  one  Metro- 
varv  in  other 


METROPOLITAN  COLOROTO 


General  Display 

Ivlgin  Pr*»  Is . 

1.02.') 

I'reiU'h  l.ine  . 

1 .00.') 

(‘»eneral  ICleclrir  Refrig . 

1.015 

Heinz  .Straine*!  IAhmIs . 

1,015 

ba<1y  ICsther  Prep  . 

2,009 

bibbvs  Baby  Fomls . 

1 ,005 

Pall  Niall . 

9.135 

TOT.M, . 

.  16.209 

METROPOLITAN  COMIC 
General  Display 

-American  Specially . 

.Vunt  Jemima  Flour. 

Ikirdens  Condensed  Milk . 

Camel . 

Cocomalt . 

Colgates  Dental  Creuuj . 

Cream  of  Wheat . 

Ivmersons  Hromo-Seltzer . 

iCrector  Sets  . 

Fels  Xaptha  .Soap  Chips . 

Fleischmanns  Veust . 

I'letchers  Castoria . 

Florida  Tangerines . 

Frenchs  Bird  FckmIs . 

(Vrape  Nuts  Flakes  . 

Jell-n . 

Jell-O  Freezing  Mix . 

Johnson’s  (tlo-Co;it . 

Johnson’s  Wax . 

Johnson’s  Wax  Polishes . 

Kre-Me!  Desserts . 

Lifebuoy  Soiip . 

Lionel  Trains . 

Lux  Flakes . 

Lux  Sojip . 

Mum  . 

Ovaltine . 

Oxydol . 

Pab.st-ett  Cheese  . 

Pepsotlcnt  Antiseptic . 

Pepsotlent  Dentifrices . 

Pillsbury  Farina  . 

Post  40'  r  Bran  Flakes  . 

Post  Toasties . 

Postum  . 

I*rince  Alliert . 

Quaker  Puffed  W'hea*. . 

Quaker  Oats  Cereals — Hot , 

Ralston  W'heJit  Cereal . 

Remington  Typewriter . 

Reynolds  Tob.  Co.  Pro<ls..  R.  J 

Rinso  . 

Spry . 

Sui>er  Suds . 

Siii>er  Suds-Concentrate<l 

W’heatena . 

W'hite  Cloverine  .Salve  . 

Veast  Foam  Tablets  . 

Automotive  Display 
Dodge  1‘sed  Cars . 


TOTAL . 

(;R.AND  TOTAL  MHTROIH>b 
ITAN  (linage  one  pa(>er) .... 


Absorbine  Jr . 

Armstrong’s  Quaker  Rugs  . 

Bourjois  Prod . 

California  Canned  Peaches . 

Camay . . .  , 

Campana’s  Italian  Balm . 

Canned  Hawaiian  Pineapple . 

Chase  and  Sanborn's  Coffee . 

Chesterfield . 

Chevrolet . 

Chevrolet  I'sed  Cars  . 

Chipso . 

Chrysler . 

Colgate  Sotip  Pro<ls . 

Collier  &  Son  Con)  .  P  F . 

Congoleum-Nairn  binoleum . 

Corona  Typewriter  . 

Cream  of  W'heat . > .  . 

Crisco . 

Del  Monte  Prociucts  . 

Diamond  W’alnuts . 

Dofige . 

Dodge  Psed  Cars . 

Drene  Shampoo . 

Florida  Fruits . 

Florida  (inipefruit . 

Florida  Tangerines  . 

F'lorida  Oninges . 

Ford  I  ’sed  Cars  . 

Frigidaire . 

(icneral  iClectric  I.amps  . 

(General  Motors  Inst . 

(loodrich . . 

Heinz  Pro<lncts . 

Heinz  lieans . 

Heinz  Soups . 

Heinz  Tomato  Ketchup  . 

Ivory  Flakes . 

I  vory  Soiip . 

Kellogg's  KatTee-Hag  Coffee 

Kellogg’s  Corn  Flakes . 

Kleenex . 

bady  listher  Prep . 

band  O’lgikes  Dairy  PrcKlucts, 
biberty  Mutual  Insurance  Co.  .  . 

bucky  Strike . 

Macmillan  Co.,  The  ,  , 

Maxwell  House  Coffee  . 

Mazola  Oil . 

Minnesota  Valley  Canning  Co  P.  d 

Norge  Prcxlucts  . 

Norge . 

Ocean  Spray  Cranberrv  Sauce  . 

Okl  (;old .  . 

Oxydol . 

Palmolive . 

Paramount  Pictures . 

Parker  l*ens  ik  Pencils  . 

Royal  Typewriter  . 

.Sheatfer’s  Pens  Pencils  . 

Shinola . 

Shredtled  W'heat ... 

Simon  and  Schuster.  .  . 

.Stokely's  Tomato  juice  . 

Stndebaker  I'sed  k'.irs 

Sunkist  <*>ranges . 

Sunsweet  Prunes . 

Swift’s  Meat  Products.  . 

I’nited  States . 

W’elch’s  PrcKhicts . 

W'est  Toothbrush,  Dr . 

W’estinghouse . 

W’estinghouse  Products . 


TOTAb  CObOR . 

TOTAb  THIS  WKKK  blN'ACri 


AMERICAN  WEEKLY  COLOR  ADS  AND 
COMIC  SECTION  ADS 
(C  denotes  comic  section:  Co)  denrttes  color 
linage). 


.\bsor!)ine  Jr . 

Alka-Seltzer . 

.American  .Specialty  Co 
•Armour  Meat  lYoducts. . 
.Armour  Products.  .  . 
.Armstrong’s  Quaker  Rugs 
.Aunt  Jemima  Flour.  . 
Bal)y  Ruth  Candy, 
Itigelow-Sanford  Carpets 

Bisquick . 

liorden’s  Condense*!  .Milk 
Iknirjois  lYoducts 

Buick . 

California  Canne<l  Peaches 


bines 

I.!W— Col 
;b«08— C 
952— C 
i:b328— Col 
1.9f)4--Col 
C'ol 

4760 -C 

5.712—  Col 
I.im— Col 

5.712—  C 

1 .904— Col 
17.106— Col 
1  9>4  -Co, 


KANSAS  PRESS  ASSN.  MAPS  PUBLICITY  CONTROL 

A  MEETING  of  the  Executive  Committee  of  the  Kansas  Press  Association 
has  been  called  for  Saturday,  April  9,  at  the  Hotel  Kansan.  Its  purpose 
is  to  consider  ways  and  means  of  publicity  control,  according  to  Ralph  Baker, 
secretary  of  the  association.  The  board  hopes  to  develop  a  plan  which  will 
eliminate  commercial  publicity  which  should  be  paid  advertising,  and  to 
assist  the  worthwhile  bureaus  and  state  agencies,  which  now  send  separate 
releases,  to  consolidate  all  their  releases  in  cooperation  with  the  press  asso¬ 
ciations  which  will  aid  in  distributing  them. 


HORSE  DESTROYED,  DAILY  ASSESSED  $3,000 

A  $3,000  JUDGMENT  was  awarded  by  the  Circuit  Court  in  Memphis,  Tenn., 
this  week  against  the  Covimercial  Appeal  in  connection  with  injury  to 
r.  valuable  show  horse  which  was  allegedly  frightened  when  a  photographer 
set  off  a  flash  bulb.  The  newspaper  plans  an  appeal.  The  award  was  made 
to  Miss  Pauline  Landis,  young  Nashville  horsewoman,  who  sued  for  $5,000, 
charging  Cameraman  Casey  Elliott  took  a  photo  without  permission,  fright¬ 
ening  the  horse  so  it  bolted,  broke  its  left  forefoot,  and  had  to  be  destroyed. 


Calvert  Whiskies . 

Camay . 

Camel . 

Capana's  Italian  Balm . 

Cha.se  &  .Sanliorn’s  Coffee . 

Chesterfield . 

Chevrolet . 

Chevrolet  I’sed  Cars . 

Chipso . 

Chrysler . 

Clorox . 

Coca-Cola . 

Coco-Malt . 

Colgate  Dental  Cream . 

Colgate  .Soap  Products .  . 

Cream  of  'vVheat . 

Crosley . 

Cutex  Nail  I*olish . . 

Del  ^lonte  Prmlucts . 

Diamond  Walnuts . 

Dodge . 

Klgin  Products . 

Ivmerson’s  Jirorao  Seltzer . 

Fels-Naptha  Soap  Chips . 

Fisher  Ikxlies . 

Fleischinann’s  V’east . 

Fletcher’s^  Castoria . 

Flexible  Flyer . 

F'lorida  Oranges . 

I'lorida  CVrupefruit . 

F'ord . 

Ford  I'sed  Cars . 

Frigidaire . 

(leneral  Klectric  bamps . 

(leneral  Motors  Institutional . 

(ullette  Razor  ik  Blades . 

(Void  Medal  1‘lour  . 

(VofKlrich . . 

(Voodyear . 

(Vrant  Co.,  W.  T . 

(Vrape-Nuts  Flakes . 

Heinz  Beans . . 

Heinz  Prmlucts . 

Heinz  Soups . 

Heinz  Tomato  Ketchup  . 

Heublein’s  Club  Cm'ktails . 

Hudson-Terraplane . 

Ipana  Tmjthpaste . 

Ivory  Flakes . 

Ivory  .Soap . 

Johnson’s  Wax  Polishes . 

Johnson’s  W'ax . 

Johnson’s  (  Vlo-Coat . 

Kellogg’s  Corn  F'lakcs . 

Kleenex . . 

Knox  (Velaline . 

Kraft  Cheeses . 

Kraft  Miracle  W'hij)  Sala*!  Dres>ing 

Kre-mel  Desserts . 

Krc-mel  Dc'-serts . 

bajfy  Ksthcr  Preparations . 

bil)by’s  Tomato  Juice . 

bife  Silvers . 

Lifebuoy. .  . 

Lionel  Tniiiis . 

bucky  Strike .  . 

bux  Flakes . . 

bux  Toilet  .Soap . 

Luxor  Preparations . . 

Luxor  Face  Powder . 

Marlin  Blades . 

Metro-(Voldwyn-Maver  Pictures 

Nash.  .  .  .^ . ■ . 

Nestlc’s  Ciindy . 

Norge . 

Norge  Prmlucts . 

Numismatic  Co.  of  Texiis . 

C)!*!  Drum  Whiskey . 

OUl  (Vokl . 

Old  Mr.  Ik)ston  (Vins . 

Old  Quaker  W'hiskey' . 

Old  .Schenley  Whiskey . 

Ovaltine . 

Pabst-ett  Cheeses . . 

Packard  Lektro-Shaver . 

Palmolive . 

Paramount  Pictures . 

Parker  Pens  ik  Pencils . 

Pepsmient  .Antiseptic . 

Pepsodent  Dentifrices . 

Pepsmient  Tm)th  Pow<ler . 

Philco . 

Pictorial  Review- Delineator. 

Pillsbury’s  Flour . . 

Plymouth .  . 

Pontiac . 

Post  40*'(  Briin  Flakes  . 

Post  Toasties . 

Postum . 

I*rince  AII)ert . 

Quaker  ("hits  Cereiils  —Cold 
Quaker  Oats  Cereals — Hot 

Quaker  Puffed  Wheat . 

Quaker  Puffed  Wheat . 

R.  C.  A.  Victor  Record  Player 

Ralston  Wheat  Cereal . 

Remington  Typewriter . 

Rexail  Drug  Stores . 

Reynolds  Toliacco  Co.,  R  J.  Prod. 
Richard  Hiidnut  Preparations 

Rinso  .  .  . 

Ssil  Hepatica . 

.St*henley’>  baliel  Whiskies  .  . 
Schenley  s  Cream  of  Kentuckv 

Whiskey  . 

Schenley 's  Products . 

.Scott’s  Twnulsion  . 

.Sea!  of  Tested  Quality  Doughnut^ 

Sealed  Power  Ppmlucts . 

.Serve!  Klectrolux . 

Sheaffer’.s  Pens  &  Pencils  .  . 

.Shinola . 

.Shreiidefl  W'heat . 

.Shretided  Wheat . 

Simmons  Prmlucts . 

Stndebaker  Cse*!  Cars . 

Sunkist  Oranges . 

Super  Suds . 

Super  Suds  Concentrate*! . 

Tea  Market  Kxpansion  Bureau 

Ten*ler  Leaf  Tea . 

l-'nite*!  States  . 

W'esson  Oi  I  . 

Westingh*)U'^e  . 

WestinghoiiNe  Prmlucts . 

'W'heatena . 

White  Cloverine  Salve  .  .  . 

Wilken  Family  Whiskey . 

Veastf*xim  Tablets . 

Zenith  . 
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SleaMireil  by  Medin  Krcords,  Inr. 


NEWSPAPER 

Timps-Prcss  (K) 

iw: . 

. 

Timps-Press  (S) 

m: . 

IMii . 


COLOR 

AKRON 

COLOR 

COLOR 

B.  0.  P. 

COMIC 

ROTO 

ROTO 

MAG. 

COLOR 

62.220 

28,879 

4.200 

84,517 

171.418 

159,131 

1,089 

4,024 

151,884 

2.54.349 

17,913 
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.  29,335  43,OtlS  . 

IMti  .  43.985  122.4(13  10.045  . 

♦(Albany  Knickerbocker  I’ress  discontinued  June  30,  1937). 
Timi's-rnion  (S) 

1937 .  3.55.09S  .  .595,952 
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Constitution  (M) 
19,17 . 

1936  . 

Constitution  (S) 

1937  . 

1936 . 

Oeoruian  (E) 

19.37 . 

1936 . 

American  (S) 

19.37 . 

1936  . 

Journal  l  E) 

1937  . 

1936  . 

Journal  (S) 

1937  . 

1936 . 


Citiien  (M) 

19.37 . 

1936  . 

CitUen-Timcs  (S) 

1937  . 

1936  . 

Times  (E) 

1937  . 

1936 . 


.American  (S) 

19.37 . 

1936 . 

Xcw»-Poet  (E) 


1937 . 

1936 . 

Sun  (S) 

1937 . 

1936 . 

. . .  .363,330 

. . .  284,494 

268.382 

251,7ti0 

News  (M) 

9.685 

BANGOR 

1936 . 

5,014 

}LOR  NEWSPAPER 

i  Tribune  (M) 

52.220  1937 . 

54,517  1936 . 

'  Tribtine  (S) 

4.024  1937 . 

17,913  I  1936 . 

.  Herald-Examiner  (M) 

i  1937 . 

. !  1936 . 

. I  Herald-Examiner  (S) 

I  1937 . 

1936  . 

. 1  Daily  N'ews  (E) 

.  1937 . 

!  19.36 . 

.American  (E) 

1937  . 

1936 . 
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COLOR  COLOR 


.  151.760  I  Knqtiirer  (M) 

.  148,380  193( . 

540,736  35.000  |  inquirer  (S) 
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...  .  240,296  I  Pos*  (K) 

.  I 

203,940  2.408  i  Times-Star  (E) 
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1936 . 
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Plain-Dealer  (M) 

I  1937 . 

I  1936 . 

i  Plain-Dealer  (.S) 

19.37 . 

I  _1936 . 

■  News  (E) 

19.37 . 

1936 . 

I  Press  (E) 

1  1937 . 

1936 . 


.  65.018  I  Disiialch  (Ej 

.  88,864  1937 . 

203,940  . I  Dispatch  (S) 

116,390  .  1937 . 


.Aae-Hetald  (M) 

1937 . 

1936  . 

News  &  Ace-Herald  (S) 

1937  .  158.858 

1936 .  143.855 

N*ers  (E) 

19.37 . 

1936 . 

Post  (E) 

19.37 . 

1936 . 


BIRMINGHAM 


•Advertiser  (S) 

19.37 . 

19.36 . 

(ilobi'-Daily 

1937 . 

19.36 . 


1937 .  : 

1936  . 

Citisen  (E) 

1937  . 

1936 . 

Ohio  State  Journal  (M) 
19.37 . 

1936  . 

Star  (S) 

1937  . 

1936 . 


OQ  BIB 

23;176  News  fM) 

1937 

1.35,442 1  1936";;;;;!;;; 

144,140  I  News  (S) 

I  1937 . 

81.626  1936 . 

68.555  I  Times-Herald  (E) 

I  1937 . 

1936 . 

Times-Herald  (S) 

1.136  i  1937 . 

.  1936 . 

Journal  (E) 

13,330  1  1937 . 

2.448  1  1936 . 


(The  Boston  (llobe  is  sold  in  combination,  morninc  and  eyeninc.  Linage  i  Dispatch  (E) 


of  one  edition  is  shown), 
(ilobe  (S) 

1937 .  .369,271 

1936  .  324,015 

Herald  (M) 

1937  . 

19.36  . 

Herald  (S) 

19.37  .  63,407 

1936  .  41,223 
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Post  (S) 

1937  .  159,002 

1936  .  146,723 


Courier  Express  (M) 

1937 . 

19.36 . 

Courier  Express  (S) 


19:57. ...' . 

. . .  335.678 

241,738 

18.173 

1936  . 

Tirm^  (E) 

1937  . 

152,690 

133,.583 

8,073 

1936 . 

Times  (S) 

1,320 

4.200 

1937 . 

193,668 

225.788 

1,005 

19:56 . 

. . .  276,661 

172,256 

CAMDEN 

14,0.55 

Courier — see  note 

1937 . 

19.36 . 


27..505  1  Journal  (M) 

9.ti00  1937 . 

19.36 . 

2.400  I  Journal  (S) 

4,800  1  1937 . 

19.36 . 

,  Herald  (E) 

. I  1937 . 

. !  1936 . 

i  News  (E) 

!  1937 . 

'  1936 . 

9.856  I  News  (S) 

7,392  19.37 . 

1936 . 


(t'amden  Caiurier  Evening  and  Post  Morning  sold  in  combination  only. 
Linage  of  one  edition  shown). 


057  t  Rocky  Mt.  News  (M) 

6528  1  . 

’  19.36 . 

Rocky  Mt.  News  (S) 

.  1937 . 

. I  1936 . 

I  Post  (E) 

1937 . 
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Post  (S) 
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1936 . 


Times  (S) 

19.37 . 

19.36 . 

Fre<.  Press  (E) 
1937 . 

19.36  . 

Free  I’ress  (S) 

19.37  . 

1936 . . 
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Register  (M) 
1937 . 

1936  . 

Tribune  (E; 

1937  . 

1936  . 

Register  (fi) 

1937  . 

1936 . 


NEWSPAPER 

Free-Press  (M) 

1937 . 

1936 . 

Free  I’ress  (S) 


COLOR  COLOR 


26.tK50  236,640 
.  220.210 

1937 .  7.3.010  232,168 

19.36  .  44,644  162,597 

.  10,715 

News  (E) 

1937 . 

....  24,542 

1936  .  8,288 

595,952  16,0.30 

620,704  30,922 

206  000 

News  (.S) 

1937  .  349,1.36  297,868 

19.36  .  316,351  323,9.57 

Times  (E) 

1937 .  8.120 

1936 .  8,323 

123,000  40.417 

116.0(H)  34,486 

Times  (S) 

1937 .  3.5.5.096  . 

1936  .  277,032  8,:52:5 

EL  PASO 

Times  (M) 

1937 . 

1936 . 

Times  (S) 

19.37 . 

1936 . 

Herald-Post  (E) 

19.37 . 

1936 . 


22,30ti 

CLEVELAND 


'4,200  ;;;;;;  ewll  Uis^«^ch-Herald(E) 

;;;;;;  ;;;;;;  US  Du^itch-Heraidis) 
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COLUMBUS 


EVANSVILLE 

9,600  Courier  (M) 

43,200  1937 . 

19.36  .  5^ 

40,800  Courier  (S)  ‘  ' 

9,600  1937  .  79.8:15  .  2  030 

1936  .  79..591  .  ’  3 

46.347  Press  (E) 

82,997  1937.. .  1 

1936 . ;  ■  6 

58.275  Pnw  (S) 

58.275  1937  .  63,140  .  1 

1936 .  16,872  5,877  4,200  .;....  7 

Journal  (E) 

19.37  . 

146,475  *1936 . . 

276,255  ♦(The  Evansville  Journal  diseonliiitieil  puliliration  Nov.  14,  1936). 


7,595  10  080 

4.000  2;i70  8;676  Joumal-Oaiette  (M) 

1937 . 

.  86.435  1936 . 
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19.37 . 

.  26,381  .1936 . 
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1937 . 
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Star-Telegram  (M) 
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1936 . 
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56.360  1937..:......... 

1936 . 
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,  19.36 . 

74,970  I  preas  (E) 

25,451  1937 . 

1936 . 

27.958  ^ 

7,128  ' 

!  Review  &  Star  (E) 

14.180:  1937 . . 

21,384  Review  (E) 

1936 . . 

8,918  I  Star  (E) 

3,680  I  1936 . 
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35,700 
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30.940 
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1937 . 

46,816  1936 . 

32,032  Telegraph  (Fi) 

19.37 . 

2,464  1936 . 

4,928  News  (E) 

1937 . 

1936 . 
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57,845  Chronicle  (FI) 

73,200  1937 . 

1936 . 
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9,760  1937 . 

1936 . 

Post  (M) 

19.37 . 

59  BOB  1936 . 

54  384 

59  328  1936 . 
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Edward  A.  Lahey  Osburn  Zuber  Irving  Dilliard  H.  H.  Lyons,  Jr.  Wesley  Fuller  Frank  S.  Hopki 

Nine  Newspapermen  Awarded 
First  Nieman  Fellowships 

Four  Reporters  and  Five  Editorial  Writers 
Chosen  from  312  Candidates  ...  To  Enter 
Harvard  in  September  for  Year's  Study 


THE  FIRST  Nieman  Fellowships  for 
study  at  Harvard  University 
been  awarded  to  four  reporters  and 

five  newspaper  edtorial  writers,  it  was  1  V 

announced  Monday  at  Cambridge,  ’W  4$9fl 

Chosen  from  312  candidates  repre-  OTfc  •  ^  \  ^  ^ 

senting  195  newspapers  in  44  states,  ILnR,  4  ^ 

the  men  will  enter  Harvard  next  Sep-  1  ^ 

tember  for  a  year’s  study  in  fields  of  VI 

their  own  selection.  They  represent  M 

the  Eastern,  Middle  Atlantic,  Southern  p  ^ 

and  Middle  Western  sections  of  the  ~ 

country.  Boston  was  represented  by  Loui*  M.  Lyons  E.  J.  Paxton,  Jr.  John  McL.  Clark 

two  recipients.  By  a  coincidence  one 

of  the  latter  has  the  same  family  name  partments  and  schools  of  the  uni-  member  of  the  Chicago  Daily  News 

as  the  winner  from  Mobile,  Ala.,  but  versity.  No  special  courses  have  been  staff.  He  was  on  rewrite,  feature  and 

they  are  not  related.  established  for  them.  Harvard  gives  general  assignment  including  labor 

List  of  Winntrs  instruction  in  journalism.  until  the  summer  of  1936  when  he  was 

The  fellowship  winners  and  the  sub-  besides  following  their  studies  the  assigned  full  time  to  labor  reporting, 
jects  they  will  study  are:  “‘scussions  of  the  john$  Hophint  Kin  Named 

Edward  A.  Lahey,  36,  reporter,  Chi-  newspaper  problems  among  them-  Frank  S.  Hopkins,  a  great-great- 

cago  Daily  News,  to  study  economics,  selves  and  with  outetanding  newspa-  nephew  of  Johns  Hopkins,  has  been 

history  and  political  science.  permen  who  will  visit  the  university  part-time  graduate  work  at  the 

Frank  S.  Hopkins,  30,  reporter,  Bal-  intervals.  Baltimore  university  named  for  his 

timore  Suit,  political  and  social  science.  Morn  Fnllowthipf  in  1939  illustrious  ancestor  since 

Wesley  Fuller,  25,  reporter,  Boston  The  university  has  announced  that 
Herald,  science.  in  future  years  the  number  of  Nieman  .  _ 

Louis  M.  Lyons,  40,  reporter.  Bos-  Fellowships  awarded  will  probably  be  largely  to  relief,  social  security  af- 

ton  Globe,  history,  political  science  from  12  to  15,  and  that  only  nine  were 
and  law.  given  at  this  time  because  less  than  ments. 

Hilary  Herbert  Lyons,  Jr..  29,  chief  the  expected  future  income  from  the 

editorial  writer.  Mobile  Press  Register,  fund  was  available  this  first  year, 
economics.  number  of  fellowships  cannot  be  de^ 

Osburn  Zuber,  34,  chief  editorial 
writer,  Birmingham  (Ala.)  News,  eco¬ 
nomics  and  government.  Fellows  selected. 

Irving  Dilliard,  33,  editorial  writer.  The  awards  were  made  on  recom- 
St.  Louis  Post -Dispatch,  social  sciences,  mendation  of  a  committee  of  the  Har- 
JoHN  McLane  Clark,  27,  editorial  vard  Overseers,  including  John  Stuart 
writer,  Washington  (D. 

Latin-American  history. 

Edwin  J.  Paxton,  Jr.,  25,  chief  edi-  the  College  of  William  and  Mary;  El- 
torial  writer  and  associate  editor, 

Paducah  (Ky.)  Sun 
sciences. 

To  Raise  Journalism  Standards 

The  fellowships  were  established 
under  the  terms  of  the  Lucius  W.  Nie- 
man  and  Agnes  Wahl  Nieman  fund, 
of  approximately  $1,000,000,  given  to 
Harvard  “to  promote  and  elevate  the 
standards  of  journalism  in  the  United 
States  and  educate  persons  deemed 
.specially  qualified  for  journalism.’’ 

Mr.  Nieman  was  the  founder  and  pub¬ 
lisher  of  the  Milwaukee  Journal.  His 
widow’s  will  set  up  the  fund. 

Under  the  terms  of  the  fellowships, 
the  recipients  must  obtain  leaves  of 
absence  and  must  not  engage  in 
newspaper  work  during  the  year  at 
Harvard,  and  cannot  be  candidates  for 

degrees.  The  Fellows  will  select  sociated  Press  at  Chicago  as  a  general 
courses  of  study  from  the  regular  cur-  assignment  man,  remaining  with  AP 
riculum  offered  by  the  various  de-  until  June  of  1929,  when  he  became  a 


he  joined  as  a  copy  boy  he  soon  became  a  re- 
the  Baltimore  Sun  as  a  reporter  two  porter  and  covered  several  beats  until 
years  ago.  He  has  ^en  assigned  February,  1931,  when  he  returned  to 
_  .  Columbia  for  a  term  in  the  Columbia 

fairs  and  the  Maryland  state  depart-  School  of  Journalism.  Since  then  he 
At  Harvard  he  plans  to  work  has  served  as  feature  writer,  editorial 
on  the  general  topic  of  governmental  writer,  and  since  1936  as  chief  edi- 
The  paternalism  and  its  implications  for  torial  writer  of  The  Press  Register. 

the  American  scene,  with  attention  »  t  _  _ *  j  ; 

termined  in  advancei  l^cause  the  sti-  both  to  questions  of  public  policy  and  ^^^ths’  leave  of  absence  for  st^dy^nd 
pends  are  adjusted  to  the  needs  of  the  questions  of  administrative  method.  England. 

Before  joining  the  Sun  he  was  on  Although  Lyons  gave  his  full  name 
the  Minneapolis  Star  in  1930-31  and  fellowship, 

he  explained  this  week,  “I  do  not 
1933-36.  While  in  Richmond  he  cov-  ii^  .u  Hilarv  ” 

C.)  Post,  Bryan,  publisher  of  the  Richmond  ered  courts  and  Federal  offices  for  w  P  i’  u  • 

(Va.)  News  Leader  and  president  of  more  than  two  years,  later  starting  a  Won  Pulitzer  Mention 

“  book  page  and  becoming  literary  edi-  Osburn  Zuber,  bom  in  Columbus, 
lery  Sedgwick,  editor  of  the  Atlantic  tor.  Born  near  Nuthall,  Va.,  he  was  Ga.,  July  9,  1903,  was  reared  in  Mont- 
Democrat,  social  Monthly,  and  Walter  Lippmann,  sp>e-  graduated  from  the  College  of  Wil-  gomery,  Ala.,  and  attended  the  public 
cial  writer  for  the  New  York  Herald  liam  and  Mary  in  1927  and  received  schools  there,  graduating  from  Sidney 
Tribune.  his  M.A.  in  English  literature  at  Co-  Lanier  High  School  in  1920.  He 

Edwin  A.  Lahey  is  a  native  Chi-  lumbia  University  in  1928.  He  is  a  studied  also  at  Birmingham-Southern 
cagoan  who  has  been  covering  the  member  of  Phi  Beta  Kappa  and  has  College  as  a  special  student  in  history 
labor  front  for  the  Chicago  Daily  written  special  articles  on  govern-  and  political  science. 

News  for  the  last  several  years.  mental  subjects  published  in  the  Sun-  Entering  newspaper  work  in  1922, 

Entered  Business  at  Top  day  Sun.  He  also  wrote  an  article  on  fie  served  successively  on  the  news 

After  a  variety  of  jobs  including  intellectual  problems  of  the  younger  staffs  of  the  Montgomery  Journal, 
some  active  railroading,  he  entered  the  .  Harper  s  Moqazme  in  Montgomery  Advertiser,  Augusta 

newspaper  business  at  the  top  as  edi-  o'  cif  (Ga.)  Herald,  Charlotte  (N.  C.)  Ob- 

ir,,.  r.f  o  ciiK-  What?  Tho  Problcm  of  a  Skeptical  server  and  Philadelphia  Public  Ledger. 

He  returned  to  the  Montgomery  Ad- 
r$  vertiser  as  associate  editor  in  1926,  and 

a  new.spa-  in  1930  became  associate  editor  of  the 
his  gradu-  Birmingham  News.  His  duties  are 
Virtually  those  of  chief  editorial  writer  of  the 
seen  a  re-  News. 

d.  Science  In  1934  he  received  honorable  men- 
Ity  for  sev-  iinn  for  the  Pulitzer  prize  for  editorial 
means  has  writing,  for  an  editorial  entitled  "Why 
Much  of  it  {Continued  on  page  42) 
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EDITOR  &  PUBLISHER 


Aylesworth  Is 
Publisher  of 
W  orld-T  elegram 


ADVERTISER  TURNS  TABLES  ON  ITU  PICKETS 


AP  Members  to 
Consider  Radio 
Sale  of  News 


Huber  Returns  to  Scripps- 
Howard  Management  .  .  . 
Macneish  Is  Business  Mgr. 


President  Noyes  Announces 
Question  Will  Come  Before 
Annual  Convention 


Appointment  of  Merlin  H.  Ayles¬ 
worth  as  publisher  of  the  New  York 
World  -  Telegram,  was  announced 


M.  H.  Aylesworth 


March  31  by  Roy  W.  Howard,  president 
and  editor.  The  change  will  in  no 
way  affect  the  editorial  or  news  de¬ 
partments,  which  continue  under  the 
personal  direction  of  Mr.  Howard  as 
editor  and  of  Lee  B.  Wood  as  execu¬ 
tive  editor. 

Mr.  Aylesworth  succeeds  Ray  A. 
Huber,  who  returns  to  the  general 
management  of  the  Scripps-Howard 
Newspapers,  from  which  he  was  tem¬ 
porarily  detached  to  head  the  World- 
Telegram  business  office  at  the  time 
of  the  consolidation.  Mr.  Aylesworth 
has  for  something  more  than  a  year 
been  a  member  of  the  general  busi¬ 
ness  management  of  the  Scripps-How¬ 
ard  Newspapers. 

Mr.  Huber  will  continue  as  a  direc¬ 
tor  of  the  World-Telegram  corpora¬ 
tion. 


The  Associated  Press  board  of  di¬ 
rectors,  according  to  President  Frank 
B.  Noyes,  will  introduce  at  the  regu¬ 
lar  membership  meeting  April  25  the 
question  of  changing  the  by-laws  to 
grant  permission  to  members  “to 
make  remunerative  arrangements 
with  advertisers  for  sponsored  news 
broadcasts,  such  pormission  to  involve 
additional  Associated  Press  assess¬ 
ments.” 

A  letter  from  Mr.  Noyes  to  the  AP 
membership  mentioned  the  Press 
Radio  Bureau  arrangement  which  the 
AP  has  been  helping  to  operate  free 

Scene  as  ITU  secondary  pickets  trod  carpet  provided  by  Ogden,  Utah,  store.  charge.  TTte  bureau  in  turn  sells 

’  news  for  broadcasting  but  not  for 

A  MERCHANT  in  Ogden.  Utah,  re-  Furniture  Company,  the  only  furni-  spj^sorship. 

cently  turned  the  tables  on  Interna-  ture  store  in  Utah  with  union  men.  He  mentioned  that  while  the  AP 

tional  Typographical  Union  pickets  At  first  nonplussed  at  the  fuss  made  been  furnishing  its  news  gratis 
protesting  his  advertising  in  the  Og-  over  them,  the  picketing  printers  fp  Press  Radio  Bureau  competi- 
den  Standard-Examitier,  where  an  later  consumed  hot  lunches  and  coffee,  live  news  agencies  have  also  been 
ITU  strike  for  a  closed  shop  is  in  but  scorned  the  chair  designated  permitting  spionsorship  with  financial 
progress.  (E.  &  P.,  March  12,  Page  “Pickets  only.”  Other  signs  read  returns  to  these  news  agencies.” 

30).  By  providing  all  the  comforts  of  “Nothing  too  good  for  our  pickets —  Mr  Noyes’  letter  continued: 

home  for  the  pickets  the  merchant  We  use  Chase  and  Sanborn  dated  “Mernbers  have  said  that  the  time 

attracted  huge  crowds  of  spectators  coffee,”  “Free  Laundry  for  pickets’  has  arrived  to  permit  the  AP  to  ob- 

to  the  store  and  this  week  he  reported  families.”  tain  additional  revenue  from  this 

his  strategy  paid  dividends — a  5%  in-  While  they  marched  a  loud  speaker  source  in  order  to  postpone  or  make 

crease  in  business  instead  of  a  loss,  from  a  phonograph  attachment  entirely  unnecessary  increases  in  AP 
A  carpet,  a  modernistic  overstuffed  played:  “Whistle  while  you  walk — er  assessments  in  order  to  meet  the  ex¬ 
chair,  free  lunch  and  beer  were  among  work.”  penses  of  the  organization  which  the 

the  picketing  aids  supplied  by  Loren-  The  strike  is  still  in  progress;  the  members  will  understand  have  neces- 

zo  Richards,  manager  of  the  Boyle  pap>er  continues  to  appear.  sarily  been  increasing.  For  six  years 

the  organization  has  been  operating 
on  reduced  receipts  from  assessments 

ment  of  the  Scripps-Howard  News-  New  York  office  last  week  as  assis-  q,,  ijg  members,  its  only  source  of 


Mocneith  Advanced 

Co-incidental  with  Mr.  Aylesworth 's 
appointment  as  publisher,  Noel  S. 
Macneish,  for  several  years  assistant 
publisher,  has  been  advanced  to  the 
position  of  business  manager  in  charge 
of  production  and  operations. 

The  changes  are  effective  April  4. 

Mr.  Aylesworth  has  been  a  resident 
of  New  York  for  more  than  18  years, 
having  been  the  founder  and  first 
president  of  the  National  Broadcasting 
Company,  designed  originally  to  stim¬ 
ulate  the  sale  of  radio  receiving  sets 
by  attractive  programs.  Mr.  Ayles¬ 
worth,  however,  soon  conceived  the 
idea  of  commercial  broadcasting,  and 
developed  advertising  on  the  air. 

After  ten  years  he  had  established 
the  NBC  as  a  permanent  institution 
and  was  called  upon  to  take  over  and 
reorganize  the  RKO  moving  picture 
industry  which  at  that  time  was  bank¬ 
rupt  and  sustaining  enormous  operat¬ 
ing  losses.  He  guided  RKO  through 
receivership  and  established  it  on  a 
profitable  basis. 

Joined  S.-H.  a  Year  Ago 

It  had  always  been  his  ambition  to 
be  in  the  newspaper  business  and 
when  he  turned  back  the  RKO,  reor 
ganized  and  profitable,  to  its  owners, 
he  realized  his  long-standing  hope  by 
joining  the  general  business  manage- 


papers  slightly  more  than  a  year  ago.  tant  to  the  general  business  manager,  revenue,  owing  to  the  reduction  in 
Mr.  Aylesworth  was  born  in  Cedar  Clem  J.  Randau.  Bisco  is  a  graduate  assessments  ordered  by  the  board  in 
Rapids,  Iowa,  son  of  the  Rev.  Barton  of  the  University  of  Missouri  School  1932  and  which  reduction  totaled  ap- 
O.  Aylesworth,  minister  and  college  of  Journalism  and  started  newspaper  proximately  $1,200,000  annually, 
president.  His  father  held  numerous  work  on  the  Hastings  (Neb.)  Trib-  “The  board  feels  that  the  association 

positions  in  several  midwestern  states,  une.  He  later  worked  on  the  Omaha  should  place  itself  in  position  through 

and  “Deac,”  as  the  son  was  called,  Bee-News  and  the  World-Herald.  He  whatever  steps  are  necessary  to  gain 
boasted  of  the  fact  that  he  attended  been  with  the  UP  nine  years.  the  benefits  to  the  whole  membership 
five  different  colleges.  He  received  ^»tt  ii  p  n  11  poT  T7PC  such  action  will  afford, 

a  law  degree  at  the  University  of  Den-  ^  xlAXiA  “Meanwhile  members  who  broad- 

ver,  in  which  city  on  Oct.  19,  1909,  he  Walter  E.  O’Hara,  former  publisher  cast  or  who  are  contemplating  broad- 
married  Miss  Blanche  Parrett.  He  be-  of  the  Providence  Star  Tribune  and  casting  may  deem  it  unwise  to  make 

gan  practicing  law  at  Fort  Collins,  former  managing  director  of  Narra-  commitments  for  availability  of  news 

Colo.,  and  in  1914  became  chairman  of  gansett  Race  Track,  publicly  apol-  lo*"  broadcasting  in  advertising  pro- 
the  Public  Utilities  Commission  of  ogized  to  Governor  Quinn  of  Rhode  grams  prior  to  the  annual  meet- 
Colorado,  a  position  which  he  held  Island  this  week  for  statements  made  ing.” 
until  1918.  Thereafter,  he  was  promi-  during  a  bitter  controversy  between  ■ 

nently  associated  with  the  electrical  ‘he  two  before  O’Hara  sold  his  paper  WHBC  SALE  APPROVED 
industry  before  coming  to  New  York  ^nd  resigned  from  the  race  track.  Washington,  D.  C.,  March  30 — The 
at  the  request  of  Owen  D.  Young,  to  O Haras  letter  to  the  Governor  read.  Federal  Communications  Commission 
organize  Ae  NBC.  vario^  issues  of  my  newspa^r,  approved  sale  of  Station  WHBC. 

During  the  last  year,  Mr.  Ayles-  ,  ®  Tribune,  and  over  the  radio.  Canton,  Ohio,  by  Rev.  Edward  P. 
worth  has  devoted  himself  to  the  de-  certain  statements  which  re-  Graham,  to  Ohio  Broadcasting  Com- 

velopment  of  national  advertising  for  A^ted  upon  the  character  and  in  eg-  pg^y,  owned  by  the  Brush-Moore 
the  Scripps-Howard  Newspapers,  as  a  ^  aini  y  an  cer  am  Newspapers,  Inc.  The  station  will  be 

member  of  the  general  management,  SLdfng  and  wUhout  rundStioTin  o^^ated  independently  of  the  pur- 
acquainting  himself  with  the  newspa-  .  „  »  ,  .  without  ®  newspaper,  the  Canton  Re- 

^r  business  and  preparing  himself  Justification  and  to  serve  my  own  pur-  pository  but  will  the  news  gather- 
for  his  new  position.  statements  I  here-  facilities  of  that  pai^r,  the  com - 

RT^rn  TN  N  Y  by  publicly  apologize  to  you.”  The  mission  was  advised.  Nolan  S.  Walker 

mbUU  UM  W.  I.  Governor  would  not  indicate  if  this  of  Canton,  who  had  applied  for  a  per- 

Jack  Bisco,  business  representative  was  a  settlement  of  his  criminal  libel  construct  a  station  there,  elim- 

for  the  Great  Lakes  division  of  the  suit  and  $5()0,0()0  civil  libel  action  mating  WHBC  from^  the  field,^  was  re¬ 
united  Press,  was  brought  to  the  brought  by  him  against  O’Hara. 


CNPA  JOINS  NEA 

Affiliation  of  California  Newspaper 
Publishers’  Association  member  news¬ 
papers  with  the  National  Editorial  As- 


SAirS  RADIO  NEWS  LISTENERS  LACK  OPINIONS 

ACCORDING  TO  A  SURVEY  in  the  April  Fortune  magazine,  45%  of  the 
public  depend  ujxm  newspapers  for  their  daily  news,  and  23V^%  listen 
to  radio  broadcasts  for  news.  Twenty-eight  per  cent  use  both  and  less  than 
3%  use  neither.  Women  and  children  predominantly  form  the  listening  group. 

More  than  60%  of  the  nation's  executives  read  the  papers,  plus  25%  that  use  _  _  _ _ 

both.  Principal  reason  for  listening  to  the  radio  was  to  “get  news  more  sociation  was  announced  this  week 
quickly,”  according  to  28%  of  the  group.  No  mention  was  made  that  radio  following  a  recent  action  of  the  Cali- 
news  is  gathered  by  newspapers  throughout  the  world  and  without  them  fornia  group’s  executive  board.  The 
radio  would  have  few  news  broadcasts  or  none.  Most  interesting  point  dis-  board  voted  to  pay  the  dues  yearly  for 
covered  was  that  more  people  who  said  they  listened  to  radios,  or  used  both  all  of  the  354  CNPA  members  at  a 
medias,  answered  “don’t  know”  to  questions  as  to  what  is  important  that  recent  San  Francisco  meeting,  it  was 
Congress  do  next.  They  had  fewer  opinions  than  people  who  get  their  news  announced  by  John  B.  Long,  associa- 
from  newspapers  alone.  tion  manager. 
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fused  a  license  on  the  ground  that  he 
is  not  financially  able  to  build  and 
maintain  a  satisfactory  radio  outlet 
in  Canton. 
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OR  APRIL  2,  1938 

General  Motors’  1937 
Ads  Cost  96%  of  ’29 

Advertising  Executive  of  Corporation  Replies 
to  Criticisms  About  Big  Drop  in  Linage  .  .  . 
Newspapers  Get  More  Than  Half  of  Total 


TO  EDITOR  &  PUBLISHER:  There  has 
been  so  much  conversation,  so  many 
rade  magazine  articles,  and  such  a 
quantity  of  direct  mail  about  the  drop 
,n  automotive  newspaper  linage  that 
we  thought  you  and  your  subscribers 
ould  be  interested  in  some  remarks 
the  subject  from  an  automotive  ad- 
ertiser. 

Please  understand  that  facts  and  fig- 
given  are  for  General  Motors 


Corporation  only,  and  no  attempt  is 
being  made  in  any  way  to  answer  this 
question  from  the  standpoint  of  the 
automotive  industry  as  a  whole. 

General  Motors  Corporation  is  the 
largest  national  user  of  newspaper  ad¬ 
vertising.  This  information  was  given 
by  the  ANPA  and  can  be  veri¬ 
fied  by  that  association’s  Bureau  of 
Advertising. 

Neither  our  linage  figures  nor  ex¬ 
penditures  for  1929  by  individual 
newspapers  are  available,  but  we,  of 
course,  do  have  complete  records  of 
our  total  newspaper  expenditures. 

In  measuring  our  volume  of  adver¬ 
tising,  it  must  be  borne  in  mind  that 
our  figures  are  based  on  expenditures 
in  more  than  8,200  newspapers,  and 
not  on  the  Media  Records  list. 

Chart  Shows  Pcrfermancc 
The  dollar  volume  expenditure  fig¬ 
ures  are  taken  from  our  accounting 
records  and,  therefore,  are  correct, 
egardless  of  figures  drawn  up  by 
any  other  source.  These  figures  cov¬ 
er  the  expenditures  made  by  our  five 
United  States  car  divisions,  namely, 
Chevrolet,  Pontiac,  Oldsmobile,  Buiek, 
and  Cadillac-LaSalle. 

A  chart  (col.  3)  is  attached  which 
shows  our  {jerformance  in  newspaper 
advertising  from  1929  through  1937. 
Both  the  volume  expenditures  by 
years  and  the  proportion  allocated 
to  newspaper  advertising  are  shown. 

The  broken  line  shows  our  ex¬ 
penditures  in  newspapers  by  years, 
taking  1929  as  100%.  You  will  note 
that  in  1930  we  spent  113.6%  of  1929, 
dropped  to  39.1%  in  1932,  were  back 
to  97.7%  in  1936,  and  96.2%  in  1937. 

This  volume  expenditure  is  con¬ 
trolled,  for  all  practical  purposes,  by 
the  number  of  cars  sold  and  the 
credits  accruing  to  dealers’  coopera¬ 
tive  accounts  thereby.  You  will  note 
that  in  1937,  there  was  spent  in  news¬ 
papers  within  3.8%  of  the  amount 
spent  in  1929.  In  all  probability,  the 
1937  expenditure  would  have  ex¬ 
ceeded  the  1929  expenditure  if  we 
had  not  been  out  of  production  on 
account  of  strikes  during  the  year. 

The  heavy  line  on  the  chart  indi¬ 
cates  the  allocation  of  newspaper 
money  in  comparison  with  the  three 
other  major  media,  namely,  maga¬ 
zines,  outdoor  and  radio,  taking  each 
year  as  100%.  You  will  note  that  in 
1929,  newspapers  received  51.9%  of 
the  total  amount  spent,  59.6%  in  1930, 
41  Sr,  in  1932,  55.8%  in  1934,  56.3%  in 
1935,  55.07^  in  1936  and  52.6%  in  1937. 

In  other  words,  in  1937,  newspap)ers 
were  still  receiving  over  50%  of  the 
total  amount  expended  for  auto¬ 
motive  advertising.  The  average  for 
the  nine  years  is  52.6%. 

It  is  true  that  our  linage  in  news¬ 
papers  has  dropped  through  this 
period,  and  it  is  causing  us  quite  as 
much  concern  as  newspaper  publish¬ 


ers.  However,  this  is  not  as  a  result 
as  yet  of  any  action  taken  by  us. 

In  an  endeavor  to  discover  the  rea¬ 
son  for  this  drop  in  linage,  a  check 
was  made  of  our  automotive  linage 
and  costs  for  the  year  1937  in  the  fifty 
cities  on  one  of  our  key  city  lists. 
In  these  cities,  we  placed  12,900,000 
lines  of  advertising  at  a  cost  of  $5,- 
460,400.  By  applying  the  1929  rates  to 
this  linage  in  exactly  the  same  way  it 
was  bought,  we  find  that  in  1929  we 
would  have  paid  $341,500  less  for  the 
12,900,000  lines.  Or,  in  other  words, 
if  we  had  paid  the  average  1929  rate 
during  the  year  1937,  for  the  expendi¬ 
ture  of  $5,460,400  we  would  have  had 
an  increase  in  linage  of  at  least  861,000 
lines,  making  our  total  for  1937  13,- 
761,000  lines  instead  of  12,900,000  in 
these  fifty  cities. 

Obtained  Lest  Linage 

The  percentage  of  increase  in  all 
joint  line  rates  is  considerably  higher 
than  indicated  here  for  the  fifty 
cities,  so  there  is  no  doubt  that  we  ob¬ 
tained  several  million  lines  less  in 
1937  for  approximately  the  same  ex¬ 
penditure  as  was  made  in  1929. 

As  stated  above,  we  are  concerned 
over  our  drop  in  linage,  which,  how¬ 
ever,  has  not  come  about  through 
curtailment  of  newspaper  advertising 
expenditures.  Other  factors,  such  as 
increased  rates,  must  be  taken  into 
consideration  when  talking  about  the 
drop  in  automotive  linage.  It  is  quite 
apparent  that  in  the  case  of  General 
Motors,  it  has  not  been  caused  by  the 
diversion  of  funds  from  newspapers 
into  other  classes  of  media. 

In  conclusion,  we  wish  to  state  that 
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General  Motors  Advertising 

(Five  U.  S.  Car  Divisions) 

Broken  line  shows  expenditures  in  news¬ 
papers  by  years,  with  1929  expenditures  as 
100%.  Solid  line  shows  percentage  of 
expenditures  allotted  to  newspapers  each 
year,  with  100%  the  total  spent  in  news¬ 
papers,  magazines,  radio  and  outdoor. 

we  have  been  wondering  for  some 
time  just  what  publishers  are  most 
interested  in — linage  or  dollar  vol¬ 
ume.  We  hear  a  great  deal  about 
linage,  but  nothing  whatever  about 
dollar  volume. 

Your  very  truly, 

D.  H.  Odell, 

Assistant  Director, 
Advertising  Section. 


PACA  JUNE  26-30 

The  business  sessions  of  the  35th 
annual  Pacific  Advertising  Clubs  As¬ 
sociation  convention,  which  is  to  be 
held  in  Los  Angeles  June  26  to  30, 
will  include  12  departmental  meetings, 
to  cover  newspaper  advertising,  out- 


Local  Chain  Radio 
Outlets  Not 
Bargaining  Units 

NLRB  Rules  Operators  of 
Chains  Not  Required  to 
Bargain  with  Each  Unit 

Washington,  D.  C.,  March  30 — With 
more  than  2()0  broadcasting  stations 
controlled  by  newspapers,  a  ruling  by 
the  National  Labor  Relations  Board 
today  that  operators  of  chain  outlets 
will  not  be  required  to  bargain  col¬ 
lectively  with  each  local  unit,  is  one 
of  importance  to  many  publishers. 

I  ’The  board  refused  to  recognize  a 
CIO  affiliate  as  agency  for  technicians 
at  WABC,  New  York  City,  member 
of  the  Columbia  Broadcasting  System 
chain. 

Functional  Coherence 

The  action  in  denying  the  petition 
on  behalf  of  employes  solely  at 
WABC,  was  based  on  the  ground  that 
the  history  of  bargaining,  technical 
and  functional  coherence,  and  simi¬ 
larity  of  wages  and  working  condi¬ 
tions  through  the  system  made  the 
local  unit  inappropriate,  and  that  con¬ 
sequently  there  was  no  question  con¬ 
cerning  representation  of  employes. 

[On  Feb.  3  the  Labor  Board  ruled 
the  Associated  Press  should  bargain 
with  the  guild  for  each  individual  AP 
office.  The  decision  stated  that  be¬ 
cause  of  differences  in  sectional  living 
costs  there  is  at  present  no  uniformity 
in  AP  salaries.] 

The  Board’s  decision  stated: 

“As  is  generally  true  in  the  com¬ 
munications  industry,  and  in  radio 
broadcasting  in  particular,  the  work 
at  the  various  stations  must  be  per¬ 
fectly  coordinated.  To  distribute  sat¬ 
isfactorily  radio  programs  to  an 
international  audience  requires  instan¬ 
taneous  functional  coherence  through¬ 
out  the  company’s  system.  Such  co¬ 


door,  radio,  direct  mail,  sales  man¬ 
agement,  retail,  advertising  agencies,  herence  is  made'  possible  by  constant 
club  management,  activities  of  women,  intercommunication  among  the  tech- 


junlor  activities,  and  public  utility 
advertising. 


nicians  and  engineers  by  direct  wires 
connecting  the  stations.  The  elimina¬ 
tion  of  time  and  distance  by  the  use 
of  radio  and  the  wire  lines  results  in 
all  the  technicians  associated  with  a 
program,  wherever  located,  working 
together  as  a  closely  coordinated  unit. 
.  .  .  Wages  and  working  conditions 
are  substantially  the  same  at  all  the 
Technicians  and 


EDISON  INSTITUTE  OUTLINES  BIG  CAMPAIGN 

CHICAGO,  March  .30 — Plans  for  four  smashing  advertising  and  merchandising 
programs  to  help  increase  electrical  equipment  sales  were  outlined  to 
more  than  400  public  utility  sales  promotion  and  advertising  managers 
attending  the  fifth  annual  sales  conference  of  the  Edison  Electric  Institute 

here  this  week.  As  in  the  case  with  the  Institute’s  “Better  Light — Better  company’s  stations. 

Sight”  campaign  during  the  past  five  years,  newspaper  advertising  will  play  engineers  at  the  various  stations  do 
a  prominent  part  in  the  1938  drive  to  sell  electric  ranges,  refrigerators,  water  similar  work.  TTiey  may  be,  and 
heaters  and  the  “Modern  Kitchen”  electrical  ensemble.  sometimes  are,  transferred  from  one 

Newspaper  mats  will  be  furnished  utility  companies  by  the  Institute  on  station  to  another, 
all  four  campaigns;  in  some  instances  the  ads  prepared  are  those  which  have 
already  been  pre-tested  in  newspaper  markets  and  have  shown  evidence  of 
increasing  sales  as  much  as  40%.  To  stimulate  interest  in  the  sale  of  electric 
water  heaters,  the  Institute  is  offering  $400  in  cash  prizes  for  the  best  news¬ 
paper  advertising  campaigns  on  this  product.  ’The  campaign,  consisting  of 
at  least  four  advertisements,  is  to  be  run  between  Jan.  1  and  July  31,  1938, 
to  be  eligible  for  entry  in  the  contest. 


HEARNS  SALE  INCREASE  "GRATIFYING" 

IRVING  PRICE,  sales  and  publicity  director  of  Hearns  Department  Store, 
New  York  City,  reported  this  week  that  sales  response  to  the  store’s 
huge  advertising  campaign  for  lower  prices  has  been  “very  gratifying,”  but 
declared  the  store’s  policy  prevented  him  from  disclosing  actual  figures. 
On  March  24  the  store  launched  an  intensive  selling  drive  using  51  pages  of 
space  that  day  in  all  metropolitan  dailies.  Multiple-i>age  ads  have  been 
used  since  then.  Using  as  a  theme  “Lower  Prices  Will  Bring  America  Out 
of  the  Depression— ^Back  to  Prosperity.  Hearns  Points  the  Way,”  the  store’s 
advertising  has  featured  low  prices  on  all  merchandise. 

BLACK  CIRCULATION  CHIEF  OF  L.  A.  EXAMINER 

LOS  ANGELES,  March  30 — C.  M.  Black,  former  circulation  manager  of  the 
Chicago  American,  this  week  became  circulation  director  of  the  Los 
Angeles  Examiner.  He  fills  the  position  vacated  by  A1  G.  Williams  who  has 
resigned  after  about  five  years  as  head  of  the  Examiner’s  circulation  depart¬ 
ment.  No  other  changes  have  been  made  in  the  department,  according  to 
Richard  A.  Carrington,  Jr.,  publisher.  Williams  has  announced  no  plans  for 
the  future.  He  has  been  in  the  business  about  40  years,  serving  in  New  York, 
Chicago,  San  Francisco  and  Seattle  in  addition  to  his  work  here. 


FCC  Asks  Complete 
Operating  Report 

Washington,  D.  C.,  March  30 — A 
complete  financial  and  operating  re¬ 
port  covering  the  calendar  year  1937, 
has  been  called  for  by  the  Federal 
Communciations  Commission  from  all 
broadcast  stations  operating  within 
the  band  of  frequencies  from  550  to 
1600  kilocycles,  inclusive. 

Reports,  in  triplicate,  must  be  filed 
with  the  Commission  on  or  before 
April  25,  1938. 

Among  the  questions  to  which  re- 
sp>onses  are  asked  are  inquiries  deal¬ 
ing  with  the  form  of  ownership; 
amounts  received  for  sales  of  time; 
national  or  local  spot  advertising,  must 
be  listed,  as  must  the  amounts  spent  to 
obtain  advertising  contracts  or  pub¬ 
licity;  answer  and  explanation  to: 
“Does  the  licensee  sell  or  exchange 
broadcasting  time  for  considerations 
other  than  cash,  such  as  advertising 
space  in  newspapers,  periodicals,  or 
other  publications;  space  in  buildings, 
use  of  equipment,  occupancy  of  land, 
or  similar  considerations?” 


EDITOR 


P  U  B  L  I  S  HE 


Iowa,  Illinois  Dailies 
In  New  Selling  Plan 

50  Papers  Approve  Program  Including  Frequency 
Discounts  for  National  Advertisers,  Also  One- 
Billing,  One-Payment  Service 

(Bv  tcicqraph  to  Kdito*  &  Pubi-isher>  count  contracts,  the  recommendation 
CHICAGO,  March  30 — Iowa  and  Illi-  stated:  “Since  newspapers  have  built 
nois  publishers  unanimously  agreed  up  their  present  volume  of  local  busi- 
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ARTISTS  DIG  SAME  IDEA  OUT  OF  SOMBRERO 


to  a  five-point  program  here  today  de-  ness  in  most  instances  on  frequency  These  almost  identical  newspaper  cartoons  resulted  from  the  news  of  expropriatioel^ 

signed  to  reverse  the  unfavorable  na-  contracts,  the  installation  of  a  fre-  Mexico  last  week.  At  left:  "Mexico,"  by  Herb  B.  Block  (Herblock)  of  NEA  Serv« 

tional  linage  trend,  through  a  prac-  quency  contract  in  the  national  field  published  March  26  by  its  clients.  Center:  "Shut-Down,"  by  Harry  Bressler,  of  Brtab 

tical  solution  to  newspaper-agency  would  allow  the  national  advertiser  to  Editorial  Cartoons,  also  published  March  26  in  newspapers  he  serves.  Right:  "Capy^ 


problems.  secure  in  part  the  same  advantages  the  Oil  Wells  of  Mexico,"  by  Edmund  Duffy,  a  former  Pulitzer  prize  winner,  i 

Chief  among  recommendations  as  the  local  advertiser.  It  seems  rea-  Baltimore  Morning  Sun,  March  20.  It  was  drawn  March  19. 

adopted  were  establishment  of  uniform  sonable  and  logical,  that  this  new  con-  - 

frequency  discount  contracts,  similar  tract  should  be  available.  It  gives  Pn  rrrrrvf^rQ 

to  those  offered  to  local  advertisers;  newspapers,  representatives  and  agen-  *  nOIO-E,Iiy lOVerS  Vjei 

and  agreement  to  offer  a  single,  cen-  cies  something  new  to  talk  about  and  InCIGCISGS  Oil  OoCXSt 

tralized  billing,  checking  and  pay-  to  sell.  It  offers  inducements  to  manu-  c 

ment  service.  facturers  to  come  into  the  newspapers  Francisco,  March  30  An- 

50  NewsDODert  AoDrove  Plan  on  a  period  of  sufficient  length  to  nouncement  of  a  moderate  increase  in 

50  Newspapers  App  results  under  the  same  reauire-  wage  scale  of  the  San  Francisco- 

More  than  50  newspa^rs  m  Wa  provides.  Radio,  one  of  Oakland  Photo-Engravers’  Union  No^ 

and  Illinois  aPP^o^^d  the  ^ve-^mt  competitors,  has  applied  the  8  was  made  here  following  receipt  of 

^ogram  whi^  ^coi^s  effective  principle  to  the  national  field  an  arbitration  award  by  a  three-man 

iT^hrinw^nSv^ris  contracts  as  we  have  to  the  local  field.”  board  selected  following  a  disagree- 
joint  auspices  of  the  Iowa  Daily  Press  •  .-j  ,  »  •  ment  on  the  wage  scale.  The  award 

Association  and  the  Daily  Newspaper  An  Aid  to  Agencies  f,.,.  ei  is  tr.r-  Boil,,  onH 


and  agreement  to  offer  a  single,  cen 
tralized  billing,  checking  and  pay 
ment  service. 

50  Newspapers  Approve  Plan 


Association  and  the  Daily  Newspaper  An  Aid  to  Agencies 

League  of  Illinois.  The  five-point  plan  The  agreement  provides  for  individ- 
adopted  follows:  ual  papers  to  offer  frequency  contracts 

1.  Establish  uniform  merchandising  on  13,  26  or  52  time  weekly  insertion 


ment  on  the  wage  scale.  The  award 
called  for  $1.35  an  hour  for  daily  and 


Mails  Closed 
To  Contests 
Involving  Chance 

Court  of  Appeals  Rules  in 
Suit  by  Lottery  Group 
Against  Farley 


IN 


The  aereement  nrovides  for  individ-  o  u  7  u  Washington,  D.  C.,  March  28 -C 

ihe  agreement  provides  lor  individ  43  hourly  for  night  work  for  a  year  ^g^ts  in  which  there  is  any  eler 
ual  papers  to  offer  frequency  contracts  otartinff  Ian  26  1988  The  date  taken  wnicn  mere  is  any  iiei... 

on  1!?  or  timo  weeklv  insertion  Starting  Jan.  2b,_  1938.  Ihe  date  taken  of  chance  may  be  barred  from  j 


service  and  a  plan  for  checking  of  re¬ 
sults. 

2.  Establish  uniform  frequency  dis- 


on  13,  or  oz  lime  weeKiy  inseriion  on  which  the  issue  was  sub 

basis,  with  a  sliding  percentage  scale  to  the  arbitration  board. 


of  discounts. 

Agreement  No.  5,  calling  for  a  cen- 


was  that  on  which  the  issue  was  sub-  United  States  mails,  the  Court  : 
mitted  to  the  arbitration  board.  Appeals  ruled  here  today  in  (lisrr.i;- 

The  publishers  had  proposed  a  $1.28  ing  an  injunction  suit  brought  agai: 
an  hour  scale  for  day  work  and  $1.3466  Postmaster  General  James  A.  Far- 


count  contract  in  addition  to  present  _  billing,  checking  and  payment  p^j.  fjour  for  night  work.  The  arbi-  by  the  National  Conference  on  Le 
yearly  blanket  contract,  and  use  uni-  service,  is  designed  especially  for  con-  fration  board  was  composed  of  Prof,  izing  Lotteries. 


The  National  Conference  on  Leji- 
izing  Lotteries  invited  participants; 
attempt  listing,  in  order,  of  the  char- 


form  rate  cards,  identical  in  size,  in-  venience  of  advertising  agencies.  On  ^  Mills,  University  of  Chicago;  The  instant  suit  did  not  ronar 
formation,  etc.  point,  the  recommendation  stated.  Eugene  MacKinnon,  chairman  special  a  newspaper-sponsored  contest,  b: 

3.  Prepare  uniform  market  informa-  y^e  of  the  chief  complaints  of  agen-  standing  committee,  American  News-  the  judicial  expressions  go  far  to  if. 
tion  for  all  papers  in  associations,  against  newspapers  is  that  the  pgpgj.  Publishers  Association;  and  Ed-  up  the  limits  within  which  compt:- 

using  same  style  of  presentation  and  cost  to  the  agency  of  using  newspapers  ^vard  J.  Volz,  president.  International  tion  for  prizes  may  be  conducK 
identical  information.  far  exceeds  that  involved  in  placing  photo-Engravers’  Union  of  North  under  any  kind  of  sponsorship. 

Uniform  Consumer  Surveys  radio,  magazines  or  bill-  America.  The  National  Conference  on  Leji 

coidSfconsimlr^surTe^*^^^  ^  tentative  three-month  plan  for  LIPPMANN  MARRIES  attempt  listing,  in  order,  of  the  chafj 

form  plan  whenever  requested  by  as!  Mrs^  Hel^  Byrne  Armstrong,  of  o1 

sociation  officials  tising  Checking  Bureau,  Chicago,  to  New  York  City,  daughter  of  Mr  and  ^  ^  prize  was  offered  a 

5.  Agree  to  offer  one-billing,  one-  handle  all  billing,  checking  and  pay-  Mrs.  James  Byrne,  was  married  March  individual  naming  all  of  the  prospe; 
choking  and  one-payment  service.  for  Iowa  and  Illinois  dailies.  26  to  Walter  Lippmann,  special  writer  in  order  selected  byi 

The  following  committees  were  ap-  Agencies  can  send  one  check  to  the  New  York  Herald  Tribune,  board  of  judges;  other  prizes  wci 

pointed  to  carry  out  details:  bureau,  under  the  proposal,  and  the  Mrs.  Lippmann  is  the  former  wife  of  offered  for  persons  whose  listiri 

Ulinois:  A.  W.  Shipton,  Springfield  bureau  in  turn,  will  reimburse  in-  Hamilton  Fish  Armstrong,  author,  closely  matched  the  official  tabuii 
(Ill.)  State  Journal;  A.  O.  Lindsay,  dividual  papers.  Mr.  Lippmann  s  former  marriage  to  tion.  Each  contestant  was  to  subn; 

Quincy  Herald-Whig;  J.  W.  Potter,  It  was  emphasized  by  Presidents  Faye  Albertson  Lippmann  ended  51  with  his  entry. 


identical  information.  lar  exceeds  that  involved  in  placing 

Uniform  Con.umor  Survy.  ^‘‘h  radio,  magazines  or  bill- 

4.  Participating  newspapers  agree  to  ^  tentative  three-month  plan  for 
conduct  consumer  surveys  on  a  uni-  operating  such  a  centralized  service  is 
form  plan  whenever  requested  by  as-  considered.  It  delegates  Adver- 

sociatlon  officials.  tUincr  in 


Quincy  Herald-Whig;  J.  W.  Potter,  It  was  emphasized  by  Presidents  Faye  Albertson  Lippmani 

Rock  Island  Argus,  president  of  the  Potter  and  Marshall  that  the  five-point  divorce  last  year, 

league;  and  Paul  L.  Gorham,  manager  program  does  not  disturb  the  cus-  •  riTtC  D  TUf  PTMTTOM 
of  Illinois  Markets  Division  of  the  tomary  relationship  between  the  pub-  ALIIJO  F.IVl.  CtUilKjM 


The  New  Orleans  Item  has  placed  a 


Justice  Groner,  writing  the  Couri 
opinion,  said: 

“The  conclusion  is  irresistible  tbi 
the  prize  will  go  to  him  who  is 


League.  lisher  and  his  special  representative.  The  New  Orleans  Item  has  placed  a  ^"e  prize  will  go  to  him  who  is 

Iowa:  E.  P.  Adler,  Davenport  Times  The  latter  will  continue  to  serve  under  new  afternoon  edition  on  the  streets,  ^ust  fortunate  in  guessing  how  .b* 
and  Democrat;  Robert  R.  O’Brien,  the  same  set-up  as  in  the  past,  it  was  Styled  “The  Comet,”  the  new  edition  judges  will  finally  compose  their  (b- 
Council  Bluffs  Nonpareil;  Clare  Mar-  stated.  A  committee  representing  the  supplants  the  4:30  p.m.  replate  and  feren^s.  And  guessing  contests  ha« 
shall.  Cedar  Rapids  Gazette,  presi-  two  associations,  will  meet  with  a  contains  late  news.  The  Item’s  final  invariably  been  held  to  be  within 


shall.  Cedar  Rapids  Gazette,  presi-  two  associations,  will  meet  with  a 
dent  of  the  association;  and  Gene  committee  of  publishers’  representa- 
McGuire,  manager  of  the  association,  tives  to  discusss  the  plan. 

Expect  125  to  Join  - 

It  is  expected  that  more  than  125 
daily  newspapers,  outside  of  metro¬ 
politan  centers  in  the  two  states,  will 
participate  in  the  two-year  agreement, 
which  is  an  outgrowth  of  several 
months  of  intensive  study  by  the  two 
associations.  Mr.  McGuire  and  Mr. 

Gorham  spent  two  weeks  in  Chicago 
interviewing  executives  of  nearly  30 
agencies,  seeking  to  determine  what 
steps  are  necessary  for  newspapers  to 
adopt  in  order  to  improve  their  situa¬ 
tion  and  make  their  media  more  at¬ 
tractive  to  agencies  and  national  ad¬ 
vertisers. 

Under  agreement  number  two,  pro¬ 
viding  for  a  uniform  ratecard  and  n  p  IIMTN  TT  p  PYP'y^TTTIV 
frequency  discount  contract,  the  rec-  „ 


edition,  at  5: 15  p.m.  is  the  "Sunset  statute.  They  have 


Special.” 


SSn^y  dfscotlrntrTcr^e  rS-  A.P.  AND  U.P.  EXECUTIVES  SEE  GOLDEN  GLOVES 

ommmendation  suggested  that  the  executives  at  the  Golden  Gloves  inter-city  finals  at  Madison  Square 


said  again  end  again  to  be  unlike  i 
contest  of  es'rays  decided  upon  rwo; 
nized  standards  of  literary  merit  a" 
reasonably  well-settled  ideas  of  'P'J' 
argument.” 

PHOTO-UTHO  TABLOID 

OwATONNA,  Minn.,  March  Si- 
Launched  today  as  one  of  the  fi 
full-fledged  photo-lithographed  new 
papers  in  the  Northwest,  the  Stf<‘ 
County  Photo  News,  a  tabloid  ap¬ 
peared  here  today  as  a  new  weps 
newspajjer.  The  owners  declare  '‘■' 
photo-lithographed  newspaper  is  = 
modern  journalistic  developmf 
which  will  serve  communities  in  t-' 
future  where  circulations  will  >'  ■ 
mally  be  below  50,000.  Members  ■ 
the  publishing  firm  are  Hugh  H.  SaF 
editor  of  the  Owatonna  Journ‘‘' 


4id.vQttiilna 


Tax  Suit  Halts  San  Refrigerator  Assn. 
Antonio  Campaign  Opens  Drive  in  N.  Y. 

San  Antonio,  Tex.,  March  28 — San  A  campaign  heralded  as  the  most 
Antonio’s  tax-supported  civic  adver-  intensive  electric  refrigeration  drive 
tising  campaign  suddenly  has  been  ever  released  in  the  New  York  metro- 
halted  by  court  proceedings.  District  politan  area,  was  inaugurated  March 

Judge  Everett  Johnson  has  granted  - 

an  order  temporarily  restraining  col-  i  . 

lection  of  the  3c  levy  and  expend!- 

ture  of  the  money  for  advertising.  '  jg/.. 

Fagan  Dickson,  attorney,  filed  the  suit  *** nwoen^ 

in  the  name  of  Mrs.  Beulah  Mae 

Moreland,  property  owner.  Judge  \^(£Ct/UC l^OCCl 


Two  streamlined  beer  ads. 


)etails  Suppressed 
n  Streamlined  Copy 


REFRIGERATORS 


mt  in  lining  of  the  traditional  godt  in  such  courts  because  it  was  not  authorized 
*  the  fashion  is  an  adv^tising  first,  and  charter.  That  was  what  prompted  jg  safe  .  s#  »ii 
With  has  proved  very  effective.  charter  amendment. 

The  pointed  nose  and  horns  hint  at  ■  NY  Cooperative 

action,  name  “Schaefer”  at  dynamic  gjg  RespOnSG  tO  Ads  , 

slant,  while  circular  movement  is  sug-  ,  j  ■  ••  under  the  spon 

gested  by  form  of  scroll  and  horns.  lOr  RadlO  rturSC  trie  Refrigerator  . 

Txrr'TtT  rroiv/r  cn  vmtJC  Chicago,  March  28 — Initial  consumer  York.  The  schedu 

WITH,  r  lllM  5U  I  £>AxiS  response  to  Zenith  Radio  Corporation’s  The  campaign  is 

Fred  G.  Russel,  who  is  regarded  as  new  product,  “Radio  Nurse,”  has  been  1^^  newspapers.  Tl 
one  of  the  leading  New  York  adver-  far  above  that  anticipated  by  Zenith  Daily  News,  Mirr 
tising  men,  this  week  celebrated  the  officials,  according  to  Edgar  G.  Herr-  Times,  Sun,  World 
50th  anniversary  of  his  association  mann,  advertising  manager.  American,  Post  a: 

with  Hicks  Advertising  Agency.  He  Although  newspaper  advertising  on  Jewish  and  Polish 
began  as  a  copy  writer  with  the  firm  Radio  Nurse  did  not  break  until  Sunday  e 

when  he  was  18  years  old  and  worked  March  20  in  118  dailies  throughout  ual-American  and 
up  to  general  manager,  the  position  the  country,  the  company  reports  its  carry  four-c 

which  he  holds  today.  The  advertis-  18,000  dealers  have  been  swamped  their  magazine 
ing  firm  is  rounding  out  its  70th  year,  with  inquiries  concerning  the  prod-  ^ainder  of  the  co] 
„  T»T  wnnTT  Relation  of  inquirics  to  sales  has  and  wh. 

OLD  ANGUS  IN  APRIL  been  gratifying,  said  Mr.  Herrmann, 

Advertising  by  National  Distillers  The  new’  product,  which  includes  a  .  Cmd,  a  . 

of  its  newly  imported  product,  Old  transmitter  to  pick  up  sounds  in  the  •• 

Angus  Scotch  Whisky,  is  scheduled  to  room  of  an  infant  or  invalid,  and  a  J 

begin  in  the  New  York  metropolitan  loudspeaker  that  reproduces  the  f 

area  by  April  15  in  1,000  line  space,  sounds  elsewhere  in  the  home,  was  i  ^socia  i 


nio  of  the  product,  identifies  it 
iefly,  and  pictures  the  container. 


White  Rose  word  economy. 

These  examples  also  illustrate  the  dy¬ 
namic  touch  of  suggesting  action  by 
-Aci-ping,  diagonal,  or  circular  lines, 
^0  that  the  eye  does  not  complacently 
nest  on  any  dead  spot. 

The  ultimate  in  this  trend  toward 
eaving  out  words  was  probably 
achieved  by  M.  R.  Kopmeyer,  pres- 
dent  of  the  Louisville  advertising 
2?ency  bearing  his  name,  in  presenting 
>s  full-page  newspaper  advertise¬ 
ments  in  that  city,  the  photographs  by 


&  Co.,  is  the  agency.  copy  will  run  later.  shirts  eeves  meeting  of 

the  Association  of  National  Adver- 
tisers  will  be  held  at  the  Westchester 

N.  Y.  MILK  BOARD  TO  CONSIDER  AGENCIES  Country  Club,  Rye,  N.  Y.,  May  4-6. 

ALBANY.  N.  Y.,  Mar.  31-Direction  of  New  York  States  milk  publicity  br^Lffi'^ffilhrLTacTording^to 

campaign  passed  this  week  into  the  hands  of  Daniel  M.  Frisbie,  former  ^  £  Tatham  of  Bauer  &  Black  Chi- 
publisher  of  newspapers  in  Schoharie  County’s  thriving  dairying  country,  chairman  of  the  Program  Com- 

Simultaneously,  Governor  Lehman  approved  a  bill  appropriating  $310,000  mittee.  Serving  with  him  are:  H.  M. 
for  continuance  of  the  “drink-more-milk”  copy  in  newspapers  imtil  April,  Schackelford,  Johns-Manville  Corpo- 
1939.  Mr.  Frisbie,  recently  secretary  of  the  Bureau  of  Milk  Publicity,  has  ration-  James  A.  Donan  Standard  Oil 
now  succeeded  Paul  Smith  as  director  of  the  bureau.  Company  of  New  Jersey;  Arthur  A. 

The  Technical  Advisory  Board,  on  which  Frank  E.  Gannett  of  Rochester  Fisk,  Prudential  Insurance  Co.  of 

. Thomson  of  New  York  City  represent  the  publishing  America;  Carleton  Healy,  Hiram 

business,  will  consider  advertising  agencies’  proposals  April  7  before  award-  Walker,  Inc.;  A.  W.  Kasten,  National 
ing  the  contract  under  the  new  appropriation.  Agriculture  Commissioner  Biscuit  Company;  Stanley  A.  Knisely, 
Holton  V.  Noyes  has  set  midnight  April  5  as  the  deadline  for  agencies  to  Republic  Steel  Corporation;  Joseph  M. 
submit  proposals.  Of  the  $310,000  fund  voted  by  the  Legislature,  $260,000  Kraus,  A.  Stein  &  Company;  Theodore 

Marvin,  Hercules  Powder  Company; 
J.  N.  McDonald,  Anaconda  Copper 
Mining  Company;  L.  E.  Meyer,  Inter¬ 
national  Cellucotton  Products  Com¬ 
pany;  A.  D.  S.  Palmer,  National  Sugar 
Refining  Company  of  New  Jersey; 
Gordon  M.  Philpott,  Ralston  Purina 
Co.,  Inc.;  H.  W.  Roden,  Johnson  & 
Johnson;  Dr.  M.  W.  Stofer,  Norwich 
Pharmacal  Company;  E.  A.  Throck¬ 
morton,  Container  Corporation  of 
America;  Robert  Waddell,  Hamilton 
Watch  Company. 


Del  Long,  of  Kaufman  &  Farby,  Chi-  now  succeeded  1 
to  sell  Oertel’s  ’92  beer.  The  Technical 

In  this  ad  the  waiting  glass  hints  and  William  A. 
l<‘finitely  at  the  act  of  drinking,  while 
Jolf  balls  suggest  an  occasion  for 
I  Irinkiny. 

I  White  Rose  tea  presents  a  brief  con-  .  _  . 

j  t-rsiition,  with  the  sales  point  “a  little  will  be  spent  on  advertising  and  $50,000  on  administration.  Agencies  seeking 
j'rtke.s  a  lot.”  The  picture  allows  the  the  State  Fair  advertising  contract  must  submit  plans  by  April  5  also, 
|P3ckai>L‘  to  do  its  part  in  selling,  while  Commissioner  Noyes  said. 

I 'he  diagonal  lines  lead  upward  to  the 

TWO  NEW  YORK  AGENCIES  IN  MERGER 

ROBERT  ST.  CLAIR  Company,  Inc. 

Inc. 


[dialogue. 

!  The  Schaefer  Bock  Beer  advertise- 
iment,  which  appeared  in  numerous 
I  New  York  City  newspapers  to  an- 


and  Robert  S.  Feeley  &  Associates, 

_  on  Thursday  announced  the  merger  of  their  advertising  agency 

Wiunce  the  Bock  Beer  season  was  also  activities  under  the  name  of  Robert  St.  Clair  Company,  Inc. 

'*sed  as  a  window  display  piece  in  ^  \  ,  .  _  ,  .  „  T  -  ‘  ^  - 

*hite  on  a  vivid  red.  i _ ll.-o  ... 

Val  A.  Schmitz,  advertising  director  30  Rockefeller  Plaza  adjacent  to  offices  of  Robert  St.  Clair  Company, 
of  Schaefer’s,  Brooklyn,  this  stream-  (See  pages  36,  37  for  additional  agency  news.) 


;.  Specialized 

sales  promotional  and  sales  development  activities  will  continue  to  be 
According  to  handled  independently  by  Robert  S.  Feeley  whose  offices  will  be  moved  to 

•  i.  .  .  /v»  ^  ^  1  .  ^ 

(See  pages  36,  37  for  additional  agency  news.) 
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•pi  •  XT  i  *  Evejiing  Post;  Pancho  Villa;  Lenin; 

F*  11  VI  T  the  Prince  of  Wales  in  St.  James 

*  X*l*X*l  X  X^XAOCS  palace;  Ghandi;  and  the  last  three 

■pi  •  _ j. _  Presidents  of  the  United  States. 

X  07010111  ^^O770S13OI1C1011lS  “treats  hU 

*  V#*^*^**  'WW*  *  subjects  roughly  and  makes  them  like 

«  T>  *t”  when  he  interviews  them.  But 

'Free  Lancer  Says  Reporters  Closer  to  this  he  denies. 

"The  secret  of  the  interview  is  to 

International  Scene  Than  Diplomats  ...  get  the  interviewee  interested  in  the 

interviewer  and  if  you  can  get  him  to 
State  Department  Should  Hire  Them  give  you  some  advice,  then  you  have 

him  hooked,”  he  advised. 

By  ROBERT  U.  BROWN  Of  all  the  people  he  has  interviewed, 

Mr.  Hunt  says  he  enjoyed  Helen 

VOICING  many  praises  for  the  for-  Mr.  Hunt’s  first  newspaper  job  was  Keller  and  her  teacher  most  of  all. 

eign  correspondents,  Frazier  Hunt,  as  reporter  for  the  Champaign  (Ill.)  “They  are  the  greatest  people  in  the 

reporter-at-large  for  the  last  20  years.  Daily  News  shortly  after  graduation  world,”  he  thinks,  “and  they  make  all 

_  stated  this  week,  from  the  University  of  Illinois  in  these  politicians,  generals  and  kings 

“If  the  State  De-  1908.  Later  he  worked  with  the  Chi-  look  like  two-spots, 

partment  had  a  cago  City  News  Service  and  then  “I  never  handled  people  roughly. 


look  like  two -spots. 

“I  never  handled  people  roughly. 


few  ‘police’  re-  spent  two  and  a  half  years  as  a  sugar  As  a  matter  of  fact,  I  handle  them  the 
porters  working  cane  planter  in  southern  Mexico.  other  way.  I  try  to  treat  them  like 

for  them  they  In  1913  he  came  up  from  Mexica  poor  human  beings  just  as  I  am. 


would  get  closer  “with  a  bride  and  a  bunch  of  boils”  "Great"  Are  Ordiaary 

to  the  cold  gravy  to  ^come  publisher  of  the  Alexis  .-Most  people  think  these  persons 

than  they  are  (Ill.)  Argus,  a  week  where  he  ^ho  are  supposed  to  be  great  are 
now.  stayed  three  years  The  happiest  ^^^sual.  Really,  they  are  just  or- 

Dynamically  years  of  my  life  he  exclaims.  ^hey  die  and  go  to 

striding  around  In  1916  Mr.  Hunt  came  to  New  hell  mostly,  the  same  as  other  people, 

the  r<»m  in  Edi-  York  and  joined  the  New  York  Sun.  ^hey  just  happen  to  be  on  top  at  this 

TC«& Publishers  He  covered  the  training  camps  durmg  n,oj„ent.  The  wheel  just  happened  to 
Frailer  Hunt  ^aft  soldier  3^  their  number.  They  all  have 

Building,  New  character  of  Yaphank  Bennie  for  troubles  with  their  families  and  their 

York,  Mr.  Hunt  (better  known  to  the  Sunday  Sun.  He  also  wrote  a  u,, anv  onr»  pIcp  anH 

many  of  his  colleagues  as  “Spike”  column  for  McClure’s  Syndicate,  dVffpfat  al^ 


Frailer  Hunt 


many  of  his  colleagues  as  “Spike”  column  for  McClure’s  Syndi 
Hunt)  explained  his  statement  and  called  “Private  Danny  in  France.” 


emphasized  it  with  all  of  his  six-foot  War  Correipondant  Hunt  stated,  “ii  that  *1  have  never 

four  height.  jgjg  he  went  to  France  as  special  said  ‘Your  Majesty’  or  any  of  the 

“After  the  war,  the  American  news-  war  correspondent  for  the  Red  Cross  other  high  falutin’  terms  some  people 
paperman  in  Europe  was  almost  Magazine  and  joined  the  Chicago  Tri-  like  to  be  called.  It  has  gotten  to  be 
sneered  at  by  the  high  powered  debt  bune  staff  there  when  Floyd  Gibbons  a  pride  with  me  now,  the  same  as 
dodgers  because  they  couldn’t  talk  was  wounded.  He  remained  three  manicuring  your  nails, 
good  French  or  (3erman,  or  make  years  abroad  covering  the  Siberian  “I  don’t  mind  calling  a  man  ‘Sir’ 


they  don’t  differ  at  ail. 

“The  one  thing  I  am  proud  of,”  Mr. 
Hunt  stated,  “is  that  I  have  never 


themselves  understood  in  Italian —  and  Northwestern  expeditions  and 
and  they  used  to  be  called  ‘police’  then  joined  the  Hearst  magazines, 
reporters.  In  his  world  travels  and  search 

Saw  Through  Politicians  after  unusual  stories,  Mr.  Hunt  has 

“I’m  not  sure  but  that  they  are  the  interviewed  many  notables.  He  is 


years  abroad  covering  the  Siberian  “I  don’t  mind  calling  a  man  ‘Sir’ 
and  Northwestern  expeditions  and  and  giving  him  every  respect  due  him, 
then  joined  the  Hearst  magazines.  but  not  to  these  two-bit  ambassadors 


In  his  world  travels  and  search  and  generals.  I  never  have,  and  at 
after  unusual  stories,  Mr.  Hunt  has  52  I  don’t  believe  I  ever  will.” 


“I’m  not  sure  but  that  they  are  the  interviewed  many  notables.  He  is  When  asked  what  he  called  the 
one  people  in  the  world  who  have  seen  credited  with  interviewing  King  Al-  Prince  of  Wales  when  he  interviewed 
through  the  phoney  papier-mache  ^nnso  in  Madrid;  the  Boy  King  of  him,  Mr.  Hunt  explained  that  he  knew 
politicians  and  reported  them  back  Roumania;  Queen  Marie;  General  Sun  the  Prince  in  Alberta,  Canada,  and 
home  correctly.  And  they  did  a  General  Chiang  Kai  Shek  had  a  ranch  right  near  his.  “I  drank 

swell  job.  kidnapper,  Chiang  Hsen  Ling;  rum  with  him  and  even  taught  him 

“You  don’t  find  them  in  the  pay  of  Roy  Dafoe,  whose  life  Mr.  to  play  crap,”  he  said, 

anv  foreign  governments  or  heins  in™  Hunt  is  now  writing  for  the  SdtuTd.o.'y  I  just  couldn  t  say  Your  Cxcel* 


any  foreign  governments  or  being  in-  Hunt  is  now  writing  for  the  Saturday 
fluenced  by  someone  with  a  title  and 

a  long  tail  coat.  I  think  a  man  like  i-  (  r"  1  V  §  3 

Hank  Wales,  long  with  the  Chicago  WS.N  y 

Tribune,  who  kicked  shins  and  busted  T'  V  /j? 

open  doors  and  had  to  be  shown, 

probably  rode  nearer  the  line  than  .  ■>*  .fcl’ 

guys  with  yellow  gloves  and  spats.  ; 

“I  think  the  American  reporter  at  ;  )/.>■'  ■ 
home  and  abroad  is  a  pretty  fine  fel-  , 

low.  He  knows  his  trade  and  isn’t  ■ 

afraid  of  it.  He’s  got  a  sense  of  humor  4.  * 

and  isn’t  afraid  to  lash  out  when  the 
time  comes.  He  may  not  know  which  ^ 
fork  to  use  at  a  state  dinner,  but  he  ^ 
doesn’t  try  to  eat  peas  with  his  knife,  VT^ 

“During  the  last  20  years  the  Amer- 
ican  reporter  abroad  has  been  a  lot 
closer  to  the  facts  than  the  American  fRAKCi 
diplomat  abroad,  Mr.  Hunt  said. 

“(Dur  diplomats  have  been  a  little  too 

inclined  to  take  their  manners  and 

ideas  from  their  British  confreres.  y 

Two  Ladies  and  a  Duchess  can  ruin 

almost  any  diplomat. 

Corraspondantt  Ar*  Ruggad  y 

“The  foreign  correspondents  are  \  / 

rugged  fellows  and  they  don’t  give  f  ^  9 

a  damn.  That’s  what  makes  them  C  ^ 

good  reporters.  Covering  Europe  is  ^ta******?^'^''^ ' ^ t 
not  much  different  than  covering  a  ^  f  ' 

murder  or  a  fire.  But  over  there  they  ;  r*  ’*  1  %  4^* 

have  more  fires  and  murders.”  ^  ‘  \  1  • 

Mr.  Hunt  wrote  articles  for  more  ’'  *  />,;  •  ‘’*1 

than  10  years  for  the  Hearst  maga-  *  V%\k 

zines.  Since  February,  1932,  he  has  —in  i  ’’  * 

been  free  lancing  and  writing  books. 

His  seventh,  “One  American  and  His 

Attempt  at  Education,”  was  pub-  BEGGING  YOUR  PA 
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Attempt  at  Education,”  was  pub-  BEGGING  YOUR  PARDON,  MR.  DISNEY! 

Chase,  steff  ertisf  of  the  New  Orle.n.  Item,  Merch  18  drew  the  above  cartoon 
A  ^  ^  U  ..  Seven  (Nervou*)  Dwarf,."  in  which  the  current  Naii  litu^tior’!!; 

Sevra  books  and  seven  publishers,  Europe  was  humorously  illustrated.  It  attracted  considerable  attention  and  comment 
u  ’  *  soon  run  out  of  from  readers.  Using  as  a  basis  for  his  drawing  the  animated  cartoon  “Snow  White  and 

publishers.  the  Seven  Dwarfs,"  Chase  drew  the  various  characters  to  represent  countries  involved. 


lency.’  I’d  stammer.  I’m  just  no: 
going  to  do  it.”  He  inferred  he  used 
the  title  “Sir.” 

Asked  again  how  he  addressed 
Queen  Marie  of  Roumania,  Mr.  Hue; 
said,  “Queen  Marie  told  me  enoup 
about  castle  intrigue  to  hang  us  both.' 

“When  someone  presents  ‘Ladr 
So-and-so.’  I  just  ’Mrs.’  them,  i 
love  it.” 

Glamar  Is  in  Freedom 

When  asked  if  there  was  any 
glamor  left  in  free  lancing,  Mr.  Hun; 
stated  glamor  lies  in  the  fact  that  1 
reporter  can  go  to  the  China  wan 
when  he  wants  to.  He  has  freedoE. 
“The  world  is  an  oyster.”  But  he 
added  that  free  lancing  is  tough. 

“Free  lancing  has  movement,  but  i: 
has  worry. 

“The  magazine  article  writer  has 
the  toughest  job,  and  only  the  fiction 
writer  has  an  easier  time.  An  article 
must  be  aimed  at  one  editor  and  if 
he  doesn’t  like  it  then  you  have  a  ho; 
potato  on  your  hands  and  you’ve  go; 
to  eat  it. 

“I’m  a  great  believer  in  free  lanc¬ 
ing,”  he  continued.  “It  presents  r. 
opportunity  to  give  a  personal  poin; 
of  view,  which  is  hard  to  do  in  ar 
age  when  advertisers  unconsciously 
have  a  certain  amount  to  say,  and 
have  a  certain  influence  on  the  mood 
of  an  institution.” 

Questioned  about  opportunities  for 
young  writers  in  journalism  today,  he 
mentioned  “the  rash  of  columnirs 
that  is  constantly  breaking  out”  and 
said  it  is  bad  for  local  newspapers, 
“but  they  all  offer  hopes  for  the  am¬ 
bitious  writing  man.” 

“I  have  heard  that  the  sports  de¬ 
partment  is  the  best  hope  for  the  am¬ 
bitious  reporter.  He  can  swing  easier 
on  sports  than  he  can  on  the  editorial 
page.  It  is  not  as  constipated  as  the 
editorial  page. 

“But  young  fellows  must  take  it 
out  of  themselves  to  make  good  these 
days,”  he  stated.  “I  often  wrote 
stories  and  then  questioned  if  they 
would  be  published.  But  I  never  had 
a  good  story  turned  down  for  policy 
reasons. 

“Too  many  people  make  the  mis¬ 
take  of  trying  to  anticipate  their  edi¬ 
tor’s  demands.  Most  editors  are  true 
newspapermen  and  when  you  give 
them  a  really  good  story  they  forget 
any  prejudices  they  might  have. 

“The  only  tip  I  have  for  young  news¬ 
papermen  is,  don’t  anticipate  what 
you  think  your  editor  wants.  Give 
him  a  good  story  and  he’ll  throw  his 
arms  around  you.  I  think  it  would  be 
a  good  idea  for  reporters  to  take  a 
vow  not  to  read  the  editorial  pages. 

“I  wrote  for  the  Hearst  magazines 
for  many  years  and  never  read  the 
newspapers  because  I  didn’t  want  to 
know  what  Mr.  Hearst  thought.” 

Country  Journalism  Rnvival 

Mr.  Hunt,  who  spent  three  yean 
as  proprietor  and  publisher  of  a 
country  weekly,  feels  a  revival  is 
coming  in  country  journalism.  He 
doesn’t  intend  to  return  to  that  life- 

“The  country  newspaper  •  is  going 
through  a  very  difficult  period  righ' 
now,”  he  stated.  “It  is  like  the  coun¬ 
try  doctor  who  is  being  absorbed  by 
the  city  specialists.  But  Dr.  Dafoe 
has  revived  a  generation’s  lost  faith 
in  the  country  doctor.  He  has  brought 
back  the  family  faith  in  their  prac¬ 
titioner. 

“I  have  a  feeling  that  somebody  is 
coming  along  to  do  the  same  thing 
for  the  coimtry  newspaper.  It  needs 
that  same  thing  that  William  Allen 
White  did  for  the  small  city  news¬ 
paper.  'IHere  is  a  place  in  the  new 
agriculture  of  America  for  the  coun¬ 
try  editor  who  has  leisure  and  a  rip* 
philosophy  to  reflect  the  spirit  of  Ins 
neighborhood.  The  country  shop  is 
being  mechanized  by  new  machinery 
to  give  him  more  time,  and  I  f«*l 
there  is  to  be  a  revival.” 


Thirti^-Three  Years  of  Leadership 


Amonj'  metropolitan  centers,  Phila¬ 
delphia — “City  of  Homes” — is  known 
as  an  outstandinjz  exception ! 

For  here,  in  Philadelphia,  the 
people  live  in  private,  individual 
homes — enjoyinj;  traditional  happiness 
in  home  life  they  could  never  have 
in  apartments,  flats,  multi-family 
dwellings. 

So,  too,  among  the  Nation’s  great 
metropolitan  cities,  Philadelphia  offers 
the  exceptional  record  of  a  dailv 
newspaper  with  a  circulation  leader¬ 
ship  for  thirty-three  consecutive  years! 

In  1895,  The  Philadelphia  Evening 
Bulletin,  with  6,317  average  circula¬ 
tion,  was  the  smallest  of  thirteen  daily 
newspapers  published  in  its  city. 

In  1905,  The  Bulletin,  with  growth 
to  more  than  two  hundred  thousand, 
was  first  among  ten  dailies  then  in 
Philadelphia. 

And  since  1905 — for  thirty-thre? 
consecutive  years.  The  Bulletin  has 
led  all  Philadelphia  daily  newspapers 
in  circulation ! 

In  1923,  The  Bulletin  passed  the 
half-million  mark.  Then  one  of 
the  remaining  six  Philadelphia 
newspapers. 

Every  year  of  the  last  fifteen,  The 
Bulletin’s  circulation  has  averaged 


daily  more  tlian  ha. f  a  iniil.on  copie.  I 
Read  in  nearly  every  Philadelphia 
home ! 

With  517,086  net  paid  average. 
1937,  The  k'vening  Bulletin  is  by  far 
the  largest  of  the  four  daily  news¬ 
papers  now  published  in  Phil.ndelphia. 

Feiv  neu'spapers  in  .1  rnerica  equal 
The  Bulletin  in  circulation,  —  and 
none  of  comparable  circulation  ap¬ 
proaches  The  Bulletin  in  years  of 
leadership! 

The  Bulletin’s  growth,  from  a  few 
thousand  copies  a  generation  ago  to 
more  than  half  a  million,  represent^- 
the  free-will  choice  of  its  read'^r  . 


To  the  Manufacturer 
Seeking  Profitable  Sales 

for  a  good  product,  Philadelphia 
offers  the  greatest  market  of  in¬ 
dividual  homes  in  the  Nation. 

Philadelphia  has  more  single¬ 
family  dwellings  than  New  York 
City  and  Buffalo  combined;  than 
Chicago  and  St.  Louis  together; 
than  Detroit  and  Cleveland.  More 
than  in  any  of  twenty-two  States!* 
Philadel-'hia  offers  also  the  ad¬ 
vertising  advantage  of  a  newspaper 
read  in  nearly  every  home  .  . 

bought  daily  by  more  than  half  a 
million  people  whose  sole  reasons 
for  buying  are  belief  in  it  and  desire 
to  read  it.  The  circulation  of  The 
Bulletin  is  consumer  demand  cir¬ 
culation,  without  artificial  stimu¬ 
lation.  Premiums  or  subscriber 
contests  have  never  been  used. 

The  Philadelphia  Bulletin’s  ad¬ 
vertising  rate  per  line — sixty  five 
cents — is  one  of  the  lowest  costs 
per  reader  among  the  newspapers 
of  the  United  States. 

*U.  S.  1930  Census 


Its  half  a  million  and  more  circula¬ 
tion  registers  the  confidence  of  a 
metropolitan  people  devoted  to  in¬ 
dividual  home  life. 

In  all  those  years;  in  all  that 
'  rowth,  nobody  ever  bought  a  copy 
of  The  Bulletin  on  the  inducement 
of  a  premium  or  hope  of  a  prize  in  a 
subscriber  contest. 

In  coverage  of  this  greatest  city 
of  individual  homes.  The  Bulletin 
reaches  78.9'.r  of  all  Philadelphia 
families;  89 of  Philadelphia 
families  with  incomes  of  $3,000  or 
more;  94' t  with  incomes  of  $10,000 
and  up.* 

Gradual  growth  .  .  .  known 
character  of  circulation  .  .  .  reader 
interest  and  confidence  in  a  news¬ 
paper’s  pages  .  .  .  add  value  for 

advertisers  that  cannot  be  computed 
in  advertising  rates. 

Let  your  agency  tell  you  the  adver¬ 
tising  advantage  of  a  great  circulation 
uninfluenced  by  premiums,  prizes, 
contests. 

Bring  your  advertising  to  Phila¬ 
delphia,  for  demonstration  of  the 
value  of  unforced  circulation.  The 
Bulletin  alone  will  give  you  coverage 
of  this  greatest  of  home  markets  in 
the  Nation! 

•From  Furvry  Figures  A.  A.  A.  A. 
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Gardner  Cowles  Gets 
Staff's  Huge  Postcard 

Commemorating  the  birthday  of 
Gardner  Cowles,  publisher  of  the  Des 
Moines  Register  and  Tribune,  em- 


day  by  a  concerted  effort  during  the 
month  of  March  to  increase  sales  and 
efficiency  throughout  the  plant.  The 
p>ostcard,  made  of  beaver-board,  was 
packed  and  sent  express. 


NEWSPAPER  PROMOTION  REVIEW 


N.  Y.  Sun  Takes  Cup 
In  Promotion  Contest 


Reporters  Target  of 
Pegler  Column 

Westbrook  Pegler,  New  York 
World-Telegram  columnist,  addressed 
his  column  to  young  reporters,  feature 
writers  and  students  of  journalism, 
March  28,  making  the  point  “that 
when  a  journalist  falls  down  on  an 
assignment  to  see  somebody  about 
something  he  has  no  occasion  to  ridi¬ 
cule  the  subject  of  his  quest  in  print. 

“In  fact,  such  copy,  however  bright¬ 
ly  done,  is  an  admission  that  the  re- 
an  abuse  of 


THE  NEW  YORK  SUN,  for  the  sec-  Son,  Philadelphia;  Frank  J.  Reynolds, 
ond  consecutive  year,  won  the  Edi-  president,  Albert  Frank-Gunther  Law, 
TOR  &  Publisher  cup  for  the  best  Inc.,  New  York;  J.  J.  Hartigan,  vice- 
all-around  promotion  done  by  a  president,  Campbell-Ewald  Co..  De¬ 
newspaper  during  the  year  1937.  troit;  Atherton  W.  Hobler,  president. 
Runner-up  for  the  second  year  in  a  Benton  &  Bowles,  Inc.,  New  York; 
row,  after  winning  the  cup  for  1935,  L.  E.  McGivena.  Briggs  &  Varley, 
was  the  Des  Moines  Register  &  Trib-  New  York;  Dwight  Jennings,  Black- 
nne.  Both  newspapers  were  also  re-  ett-Sample-Hummert,  Inc.,  New  York; 
warded  liberally  in  several  of  the  A.  B.  Churchill,  vice-president.  Dona- 
promotion  classifications.  The  entries  hue  &  Coe,  Inc.,  New  York, 
for  the  1937  contest  were  judged  A  complete  description  and  illus- 
March  29  by  a  group  of  advertiser  trations  of  the  winning  entries  will 
and  advertising  agency  executives,  appear  in  Editor  &  Publisher  next 
meeting  at  the  New  York  Athletic  week. 

Club. 

For  the  best  promotion  done  by  a 
group  or  association  of  newspapers, 
the  judges  made  one  award — to  the 
W'estchester  County  Newspapers,  Inc., 
for  a  trade  journal  campaign.  No  sec¬ 
ond  award  was  made. 

Winners  in  the  classifications  were:  joined  as  \ _ „ 

For  the  most  valuable  campaign  of  Oregon  Statesman 
three  or  more  advertisements  for  cir¬ 
culation  promotion: 

1.  Des  Moines  Register  &  Tribune. 

2.  New'  York  Sun. 

For  the  most  valuable  single  adver¬ 
tisement  for  circulation  promotion: 

1.  Des  Moines  Register  &  Tribune. 

2.  Hartford  Courant. 

For  the  most  valuable  newspaper 

campaign  of  three  or  more  advertise¬ 
ments  directed  to  advertisers: 

1.  New  York  Sun. 

2.  Philadelphia  Bulletin. 

For  the  most  valuable  single  adver¬ 
tisement  directed  to  advertisers; 

1.  Worcester  (Mass.)  Telegram- 
Gazette. 

2.  Milicaukee  JouriMl. 

For  the  most  valuable  campaign  of 

three  or  more  advertisements  for  clas¬ 
sified  promotion: 

1.  Des  Moines  Register  &  Tribune. 

2.  Worcester  (Mass.)  Telegram- 
Gazette. 

For  the  most  valuable  single  adver¬ 
tisement  for  the  promotion  of  clas¬ 
sified; 

1.  New'  York  Sun. 

2.  Des  Moines  Register  &  Tribune. 

For  the  most  valuable  campaign  of 

three  or  more  advertisements  in  trade 
papers: 

1.  New  York  Sun. 

2.  Des  Moines  Register  &  Tribune. 

For  the  most  valuable  single  adver¬ 
tisement  in  trade  papers; 

1.  New  York*  Sun. 

2.  New  York  Sun. 

For  the  most  valuable  mailing  cam¬ 
paign  of  three  or  more  pieces; 

1.  Spokane  Spokesman-Review  & 

Chronicle. 

2.  Chicago  American. 

For  the  most  valuable  single  mail¬ 
ing  piece: 

1.  New  Orleans  Times-Picayune. 

2.  New  York  Times. 

For  the  most  valuable  data  book; 

1.  New  York  Sun. 

2.  Spokane  Spokesman-Review. 

For  the  most  valuable  research 

study: 

1.  Milwaukee  Journal. 

2.  New  York  Times. 

Judges  participating  in  the  awards 

were: 

Eben  Griffiths,  advertising  manager, 

Socony-Vacuum  Oil  Co.,  New  York, 
chairman;  Gordon  E.  Cole,  advertising 
manager.  Cannon  Mills,  Inc.,  New 
York;  D.  T.  Poole,  manager,  advertis¬ 
ing  division,  general  sales,  American 
Sugar  Refining  Co.,  New  York;  Rob¬ 
ert  M.  Ferns,  advertising  director, 

Rogers  Peet  Co.,  New  York;  Harry 
A.  Batten,  president,  N.  W.  Ayer  & 


porter  has  missed  one, 
power  and  a  knock  on  a  calling  which 
1^^*  '  ’  is  busy  enough  dodging  and  catching 

half-bricks  thrown  by  outsiders,  and 
often  with  very  good  aim.” 

Pegler  was  motivated  in  his  re- 
marks,  he  said,  by  a  recent  story  on 
Judge  K.  M.  Landis,  commissioner  of 
baseball,  written  by  a  reporter  who 
society  department,  affixing  couldn’t  get  him  on  the  phone  to  inter¬ 
view  him.  It  was  a  criticism  of  Judge 
Landis'  personal  habits  and  office 
hours.  Pegler  revealed  many  favors 

_ _ _ ^  done  by  Landis  for  newspapermen  in 

natures  of  nearly  900  members  of  the  the  past. 

“Register  and  Tribune  family”  to  Mr.  In  answer  to  a  telegram,  Mr.  Pegler 
Cowles  at  his  winter  retreat  in  Chand-  wired  Editor  &  Publisher  from  his 
ler,  Ariz.  The  list  included  employes  home  in  New  Canaan,  Conn.:  Would 
in  the  building  and  circulation  field  prefer  not  to  name  the  man  as  I  was 
men  outside.  only  criticizing  a  point  of  view  not 

Message  on  the  card  read:  “Dear  an  individual.  This  sort  of  thing  has 
Mr.  Cowles:  Believing  with  you  that  not  been  general  but  I  think  any  of 
‘things  don't  just  happen,’  we  have  us  in  this  business  have  wandered  off 
set  out  to  make  them  happen  for  you  our  course  from  time  to  time.” 
and  the  Register  and  Tribune  during  n  ykTri  m  j  ■  ■  ■■■n  oil 

March  and  1938!  The  Register  and  ItAANS  Nltihil  JUNti  9-11 
Tribune  ’Family.’  ”  Annual  convention  Texas  Press 

Every  year  the  employes  in  some  Assn,  will  be  held  June  9-11  in  Port 
way  celebrate  their  publisher’s  birth-  Arthur. 


New  NNPA  Members 

FOUR  NEW  MEMBERS  have  been 

added  to  the  rolls  of  the  National 
Newspaper  Promotion  Association.  Mary  Maguire, 

The  Richmond  News-Leader  and  the  signa  ure 

Toronto  Globe  &  Mail  (Canada)  have 

voting  members  and  the  ployes  of  those  papers  sent  a  postcard. 

_ jH  and  Montreal  Daily  lour  by  eight  feet,  containing  the  sig- 

Star  as  associate  members.  James  R. 

McKeldin  is  the  promotion  manager 
of  the  News-Leader,  Harold  B.  Crow 
of  the  Globe  &  Mail,  Robert  Sprague 
of  the  Statesman,  and  W.  S.  Eager 
of  the  Star.  The  membership  of 
the  association  now  includes  53 
American  newspapers  and  three  in 
Canada. 

Prints  Special  Paper 
For  Sick  Youth 

The  Mansfield  (O.)  News-Journal 
March  24  printed  a  special  edition  of 
60  papers  for  the  local  hospital  to 
keep  Michael  Ondov  from  learning  of 
his  sister’s  injury. 

Michael  underwent  a  delicate  spinal 
operation  there  last  week  and  it  was 
feared  that  news  of  his  sister,  Suzanne, 
being  struck  by  an  automobile  in 
Cleveland  might  hinder  his  re¬ 
covery. 

The  News-Journal  replated  and  ran 
off  60  copies,  without  the  story  of  the 
girl’s  accident,  for  the  local  hospital 
so  patients  could  not  inadvertently 
mention  it  to  Ondov. 


POST  NAMED  FOR  OCHS 

An  American  Legion  post.  Adolph 
S.  Ochs  Memorial  Post,  No.  1,207, 
named  in  honor  of  the  late  publisher 
of  the  New  York  Times,  has  been 
formed  in  the  Bronx  Borough  of  New 
York  City  and  already  has  more  than 
100  members. 


•  The  Tribune  has  more  circula¬ 
tion,  daily  and  Sunday,  than  any 
other  Chicago  newspaper. 

•  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  newspaper. 


(EhitSB*’  tribune 
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‘delivers'  42%  OF 

HOUSTON'S  $3l9.00a000 
SPENDABLE  INCOME 


here  in  the  Houston  Zone 
you've  got  a  whale  size  market 
that  has  plenty  of  cash  to  spend  TO¬ 
DAY.  Approximately  875,000  persons 
are  spending  a  yearly  average  of  $235 
each  over  the  retail  counters  in  this  area 
.  .  .  404,000  persons  in  Houston  alone 
spend  an  average  of  $402  eaeh.  The 
Houston  market  is  BIG,  takes  its  mer- 
ehandise  in  tonnage,  and  keeps  sales 

UP! 

And  you  can  keep  selling  costs 
DOWN!  Because  this  market  is  easy 
to  travel,  sell  to  and  ship  to;  because 
you  can  move  merchandise  hy  the  car¬ 
load  through  thousands  of  stores  at  one 
time;  because  you  can  deliver  your  sales 
messages  to  42%  of  Houston’s  families 
.  .  .  influence  favorably  42%  of  its  319- 
million-dollar  spendable  income  .  .  . 
with  a  single,  low-cost,  effective  adver¬ 
tising  buy.  The  Houston  Press!  Out  of 
its  61,647  total  net  paid  circulation, 
41,126  copies  go  into  more  than  2  out 
of  every  5  Houston  homes  daily  hy 


carrier  delivery  alone!  This  healthy 
reader-popularity  is  due  solely  to  the 
editorial  excellence  of  The  Press,  whieh 
in  turn  results  in  exceptional  attention 
and  response  to  advertising  in  its  col¬ 
umns. 

Houston  business  never  has  seemed  to 
slow  up.  Travelers  to  Houston  see  un¬ 
usual  activity  on  every  hand — with 
people  busy  and  smiling.  “Gosh!  How 
long’s  the  BOOM  been  on?”  they  ask. 
Forbes  Magazine  puts  the  finger  on 
Houston  as  the  eountry’s  best  business 
spot,  because  business  in  Houston  and 
its  retail  trade  area  is  farther  ahead  of 
last  year  than  in  any  other  district  of 
comparable  population. 

Set  sales  quotas  high  here!  Keep 
YOUR  sales  paralleling  the  upward 
sweep  of  business  in  Houston  .  .  .  sched¬ 
ule  an  adequate  campaign  in  The  Hous¬ 
ton  Press  N(  )W,  and  you  will,  as  never 
before,  appreciate  its  effective  economy, 
its  efficient  translation  of  advertising  into 
ACTION. 


SPOT  NEWS 

Retail  sales  in  Houston 
for  January  were  UP  4.6 
per  cent  over  last  Jan¬ 
uary!  .  .  .  Bank  clearings 
and  bank  debits  for  1937 
in  Houston  topped  tbe 
record  set  in  1929!  .  .  . 
Houston  is  tops  in  Texas 
in  building,  leading  tbe 
state’s  second  city  by  44% 
for  a  total  of  {1,911,000 
for  the  first  two  months 
of  1938!  .  .  .  Houston’s 
39,000  population  increase 
in  1937  was  biggest  in 
history! 

Ke  ■; 
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EDITOR  &  PUBLISHER 


OUR  OWN  WORLD 
OF  LETTERS 


By  Hudson  Hawley 

A  BREEZY.  GOSSIPY  yet  argument- 
provoking  book  is  “Intermission  in 


in  stock,  he  has  this  revealing  bit  of 
hindsight: 

“Austria  ha«  ha«l  virtually  tio  choice  except 
the*  Xa/i  «lcvil  and  the  Fascist  deep. 


Europe”  by  Vernon  Bartlett,  noted  ,i^p  and  had  th?  Qnai  d’Orsav  allowed  her 

British  correspondent,  radio  commen-  to  unite  with  Germany  immediately  after  the 

tator,  and  lecturer  in  this  country,  war-  when  every  political  party  in  the  Aitstrian 
which  Oxford  University  Press  has  'oted  W  union,  there  woul.l  in  all 

just  brought  out  ($2.75).  For  Vernon 

is  no  long-eared  don;  he  S  a  practic-  “Six  million  .Austrians,  with  the  same  reli- 
ing  newspaperman  who  has  borrowed  S'ion.  the  same  contempt  for  Prussian  mili- 
cutaways  and  striped  pants  to  inter-  laiism.  the  same  friendly  tolerance  as  the 

view  the  great  who  has  carried  his  Ba'anans.  the  W  urttemberRers  and  the  Khtne- 

own  copy  to  the  telegraph  office,  who  '-y-  l'>''«»’e.  most  of  the  exce,. 

,  ,  ,  p'  r'  •  of  National  .St»cial»>ni  «.nl  «>! 


own  copy  to  the  telegraph  office,  who 
has  fought  with  censors  and  stupid 
editors  all  over  Europe  ever  since  the 
Paris  peace  conference  of  1919.  And 


vruiiuxs  dll  uvcri  iJ^ui  ui^  trvci  aiiiwcr  uic  m  i«i  i.*  *  r  aU 

Paris  peace  conferen^  of  1919.  And  ^  new  version  of  the 

it  abolmds  in  those  gorgeous  stories  ^ot  since  the  days  of  Jesm  Chnst 
c.oK  oc  toll  ssritK  l^ad.  which  he  pins  onto  a  Daily  Mail 


such  as  only  Vernon  can  tell,  with  wn.c  .  t.v  o. uu  -  ™ 

that  inimitable  chuckle,  at  the  Bavaria 

in  Geneva,  the  Adlon  and  Taverne  in  in  1901.  And  the  story  of 

Berlin  (read  about  the  sweet  voune  lecture  over  here,  the 

Sutherii  gkl  ^d  iSr  first  helchl),  »  Toledo.  O.,  church  dres^ 

the  Neapolitain  in  Paris,  Ranieri’s  in  a  cassock  and  surplice  b^ 

o  _  fore  he  could  protest,  and  he  tripped 

Rome,  and  the  Cafe  Royal  in  his  own 


London. 

"Tliit  ■•siaett  of  Scoops 


stomach. 

In  more  serious  vein,  the  chapters 


The  temptation  to  quote  at  length  on  “Strong  Men  of  Europe,”  “The 
is  strong.  Broadcasting  has  so  ironed  Death  of  Dollfuss”  and  “Hitler’s  Ger- 
out  Vernon’s  style  that  you  can  hear  many’s  are  most  timely, 
him  chuckling  throu^  the  type,  can  ■ 

see  that  leer  as  he  points  a  yarn.  In  the  Periodicals 


see  that  leer  as  he  points  a  yarn.  In  the  Periodicals 

Perhaps  the  most  serious  thing  he  has  o.  \V.  RIEGEL’S  “Channels  of  Commumca- 
to  say  about  our  profession,  in  a  tion”  department  in  the  current  Public 

memorable  chanter  entitled  “This  Opinion  Quarterly  is  given  over  to  a  discussion 
meinoraoie  cnapter  eniltiea  iniS  Ownership  of  Newspapers  and  Radio 

Business  of  Scoops,  is:  Stations.”  Congressman  Otha  D.  Wearin  of 

,  , .  ,  L  Iowa,  who  has  presented  a  bill  against  joint 

Technical  developments  have  rnhbed  the  ,h,  opposition.  He  says: 

newspaperman  s  job  of  its  romance  and  dig-  Federal  eovern- 


DUSiness  OI  ^OOps,  IS.  Stations.”  Congressman  Otha  D.  Wearin  of 

^  ,  ,  t  a  ,  .  Iowa,  who  has  presented  a  bill  against  joint 

Technical  developments  have  robbed  the  ,h,  opposition.  He  says: 

newspa^rman  s  job  of  its  romance  and  dig-  Federal  govern- 

nity.  Gone  are  the  spacious  days  when  OTe  guarantee  the  average  individual  safe- 

wrote  dispatches  m  which  style  was  as  im-  monopolistic  control  of 

portant  as  speed.  The  strange  belief  held  by  opinion.”  On  the  other  side  of  the 

editor,  and  newspaper  proprietors  that  the  Alfred  H.  Kirchhofer.  managing 

public  would  rather  read  a  scrappy  and  un-  executive  director 

informative  account  of  some  event  today  than  ^VbeN  and  WEEK,  and 

an  explanation  and  complete  account  tomorrow  ,he  .American  Society  of  .News- 

compels  us  to  rush  off  to  places  by  air  in  order  ^,3. 

to  be  able  to  telephone  hack  mess.ages  which  .j^^should  not  give  editorial  interpretation, 
rniist  be  sufficiently  highly-colored  to  justify  ^  ,he  public  to  give  Ixith 

the  expense  and  sufficiently  speedv  (and  there-  e  .mu  i_*.  .t  .  ... 

fore  of  uncertain  accuracy)  to  avoid  a  ‘beat’  by  ®  question.  He  admits  that  cntuiMi, 

...me  rival  correspondent.  Women  are  said  to  “gainst  some  newspajicr-owiied  stations  is  jusli 
dress  for  other  women;  in  the  same  way  news-  *’cd  but.  nevertheless,  believes  that  ".  .  .  no 
j'apers  are  edited  for  other  editors.”  souml  reason  has  been  advanced  to  justify  the 

,  j  1.  i  •  t  discrimination  involve*!  in  pending  proposals 

®  ®  red-hot  ripe  argument  for  prohibit  a  newspaper  from  owning  a  radio 
you.  station,  so  long  as  the  station  is  operated  in 

Mussolini's  Counter-Attack  '*>*  Public  interest.” 

..  March  26th  Xation,  speaking  editorially  on 

Again,  here  s  Mussolini  s  reaction  ,1,^  xv.A  feud  and  the  ousting  of  Chairman 
when  Bartlett  had  the  nerve  to  tell  .Arthur  E.  .Morgan  says:  “Dorothy  Thompson 
him  that  Fascism  had  fallen  down  in  and  others  .  .  .  have  been  trying  to  make  an- 
its  handling  of  the  press:  '''''f  Dreyfus  Affair  of  the  case.  .  . 

Both  sides  of  the  Spanish  Civil  War  have  a 
"Rather  to  my  astonishment,  he  agreed.  But  hearing  in  the  March  Atlantic  Monthly.  Ian 
he  counter-attacked.  Was  it  so  much  worse,  e-  1  -  r  .i.  r  j  s#  d  , 

,  ,  ,  .  ...  ,  ,  .  D.  Colvin  of  the  London  Mornino  Post  pre- 

he  aske.1.  that  the  press  m  h.s  country  should  Franco,”  while  “The  Case 

be  entirely  subservient  to  the  ^  government,  Government”  is  discussed  by  John 


Shoxt  lakeA 


AN  ATTORNEY  at  Rice  Lakes,  Wis., 
seeking  a  maid-of-all-work  in  his 
home,  recently  ran  the  following 
newspaper  advertisement: 

MAID  WANTED — Seven  chihlreii,  lots  of 
noise,  nothing  to  eat.  Husband  an  alderman, 
another  business  on  the  side,  late  for  lunch  six 
times  a  week.  Job  offers  splendid  opportunity 
for  one  wishing  experience  in  managing  pri¬ 
vate  restaurant,  small  hotel,  or  day  nursery, 
u 

THE  ALERT  Journal  of  the  American 
Medical  Association  was  quick  to 
spot  and  reprint  the  following  item 
from  the  Columbus  (O.)  Citizen: 

“Chester  MacTammany,  former 
business  manager  of  the  Citizen  and 
now  comptroller  of  the  Pittsburgh 
Press,  was  reported  improving  today 
after  undergoing  a  major  operation  in 
Mercy  Hospital  in  Pittsburgh  Monday. 
The  operation  followed  an  attack  of 
pyelitis,  an  ear  ailment.” 

WHAT  QUEER  THINGS  compositors 
and  proofreaders  can  sometimes  let 
get  into  print  is  illustrated  in  this 
item  from  the  Kingston  (Ont.)  Whig- 
Standard  of  March  4: 

Remember  When 

Lou  E.  Mar.sh,  famous  sports 
editor  and  columnist  of  the  To¬ 
ronto  Daily  Star,  died  two  years 
ago  today  after  a  brief  illness. 
Noted  as  a  boxing  and  hockey 
referee  and  an  authority  on  most 
sports,  he  was  58  years  old  when 
he  joined  the  Star  as  an  office  boy. 


Mustoliui's  Counter-Attack 


its  handling  of  the  press:  Dreyfus  J 

_  ,  Both  sides  of 

Rather  to  my  astonishment,  he  agreed.  But  hg.:,rmcT  in 
he  OAinter-attacked.  Was  it  so  much  worse,  ^  r*  i  •  r  ♦ 
,  ,  ,  ,  ,  ...  ,  ,  ,  II  Colvin  ot  t 

he  asketi.  that  the  press  in  his  country  should  ,  ...-•u 

,  ,  ,  sents  The  Cas< 

be  entirely  subservient  to  the  government, 

working  only  the  government  s  interest,  than  La„gdon-Davies 
that  the  jiress  in  France,  or  certain  sections  of  r  j,  T  1 

it.  should  lie  controlled  by  the  armament  in  u r- 
,  .  -  ,  -  .  .  Kiiat  Loelum, 

dustrn-s.  or  that  some  of  the  most  widelv  Cir-  „  _ _  r  ai.o 

.-  T,-  -,,  ",  Horton  of  -Alah 

culated  papers  in  Great  Britain  belonged  to  d  _  1,,- 

private  individuals  and  were  run  only  for  yn- Nepublic. 
j.rivate  profit  without  the  slightest  sense  ol  “i»i  -\ctc'.t  and 
national  responsibility?  Remembering  how 
'ensationally  international  events  were  written  pAFIf  I' 

up  in  some  British  papers,  and  how  abominably  IwWIl  1. 

the  news  was  distorted  in  order  to  fit  in  with 
the  whims  and  prejudices  of  their  owners,  1 
found  that  I  had  no  reply.  The  supression  of 
public  opinion  is  abominable,  but  the  misuse 
of  it  you  get  frequently  in  England  and  France. 

.ind.  to  a  surprisingly  smaller  extent,  in  Amer¬ 
ica.  is  also  an  abomination.  I  sometimes  doubt 
whether  there  is  very  much  to  choose  between 
siijipression  and  misuse.”  O 


Underneath  his  bubbling  wit,  Ver¬ 
non  as  always  has  a  deal  of  heart  and 
boiling  indignation  at  the  treatment  of 
the  under-dog.  “War  is  a  futility,” 
he  says,  “since  no  decent  peace  can 
ever  be  drawn  up  after  one.”  His 
chapters  on  Spain — and  there  are  re¬ 
vealing  ones  on  Portugal  and  the 
modem  Turkey,  not  often  touched  on 
in  correspondents’  books — show  his 
sympathies  to  be  slightly  with  the 
Loy^ists. 

And  as  for  Hitler’s  latest  coup, 
which  came  while  his  book  was  still 


One  of  the  Country's 
Bright  Spots 

H _ L_  IN  9  OUT  OF  10  HOMES 

ROCK  ISLAND  X  MOLINE 
ARGUS  ^  DISPATCH 

ymtidPnmi  Mmprms^ntmiir^s 

ALLEN-KUPP-FRAZIER  CO. 

»w  York  rhirago  Detroit  St.  Eonis 


THE  COPY  READER  knew  what  he 
was  trying  to  say  when  he  wrote  for 
Jackson  (Miss.)  Clarion  Ledger  the 
following  headline  on  a  statement  by 
the  mayor,  but  we  understand  the 
police  department  is  .sore: 

SCOTT  ORDERS  POLICE 
TO  STOP  STEALING  OF 

SHRUBS  IN  JACKSON 

■ 

TWO  LIVELY  headlines  observed  re¬ 
cently  by  a  West  Coast  reader: 

CZECHS  ARE  NO 

PUTSCH-OVER 

FOR  NAZI  MEN 

Anacortes  (Wash.)  Daily  Mercury. 
NEW  BAZOOKA  PLAYER  BORN 
Seattle  Star. 

■ 

A  BABY  was  recently  delivered  ten 
minutes  after  death  of  the  wife  of  a 
coal  miner  in  a  Uniontown,  Pa.,  hos¬ 
pital. 

The  home  town  paper,  the  Union- 
town  Genius,  announced  the  event 
with  the  following  8-column  banner: 
BABY  BORN  TO  CORPSE 

u 

Edit*)*  &  I’l m  imER  «ill  pay  $2  fo.-  each 
“Short  Take”  accejiteil  and  inihlished.  Th.,.e 
not  used  will  not  he  returned. 

10,000  ATTEND  RELAYS 

A  capacity  crowd  of  10,000  specta¬ 
tors  witnessed  the  second  annual  Chi¬ 
cago  Relays,  featuring  track  and  field 
stars  of  America,  sponsored  by  the 
Chicago  Daily  News  in  the  Interna¬ 
tional  Amphitheater  Saturday  night, 
March  26.  Proceeds  will  go  to  the 
Daily  News  Neediest  Families  Fund. 


ijppORTUNin 


John  Temples  Graves  II  wrote  “Fiat  Justitia. 
Riiat  Coelum,”  an  article  about  Judge  James  K. 
Horton  of  Alabama.  It  appears  in  March  30 
.\V«'  Republic.  The  author  is  with  the  Birming¬ 
ham  -Wit'.*  and  .ipe-Hcrald. 

ROCK  ISLAND  •  MOLINI 
^=MARRET^= 


,  if  any,  markets  in  the 
United  States,  can  be 
covered  so  economically  as 
the  Booth-Miehigan  Market. 
Eight  great  trading  areas! 
Each  one  covered  hy  a  single 
paper!  .4dvertising  dollars 
go  a  long  way  and  buy  out- 
standing  advertising  value  in 
the  Booth-Miehigan  Market. 
Vsk  1.  .\.  Klein.  50  E.  42nd 
Street,  New  York,  or  John  E. 
Lutz.  435  N.  Michigan  .4ve- 
nue.  Chicago. 


A  \ 

the 

I  press  1  \atft**' 


GRAM)  RAPIDS  PRESS 
FLINT  JOURNAL 
SAGINAW  NEWS 
KALAMAZOO  GAZETTE 
JACKSON  CITIZEN 
PATRIOT 

BAY  CITY  TIMES 
MUSKE(;ON  CHRONICLE 
ANN  ARBOR  NEWS 


Visitinq  vacationists  spond 
ovor  $300,000,000  in 
Michigan  ovory  summer. 
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SELL  OHIO’S  TWO  LARGEST  MARKETS 

One  Newspaper  Covers  Both! 


These  two  markets  contain  35%  of 
all  the  retail  sales  in  Ohio.  First, 
of  course,  is  Cleveland.  Next,  are 
Cleveland’s  26  neighboring  coun¬ 
ties.  Akron,  Canton,  and  Youngs¬ 
town  are  not  included  in  these  26. 


Statt  of  Ohio 

Total  Salot 

ABBA  Volume 

,  a  Wooko— 193S 

•  Cayabafa  (CUytloadl  $331.31M09.tO 

•  2*  CaantUi 

(Adiacent  «•  CUvalaad)  22S.A40.427.04 
Nomiltea  (CinciRMati)  1 77.714, 0t3.48 
Praablia  (Colambat)  120,711,737.27 
Laeat  (Tolado)  .  .  .  102.352.474.37 

9  Sammit  (Ahroa)  .  .  .  74,571,201.24 

Moat9omary  (Daytaai  77,575,274.34 

•  Stark  (Caataa)  .  .  .  50,030,542.02 

%  Mahealaq  (Yoaa9«tawa)  54,052,087.01 


The  daily  Plain  Dealer  not  only 
covers  Cleveland;  it  is  the  only 
single  newspaper  that  delivers  the 
26  neighboring  counties — the  sec¬ 
ond  Ingest  market  in  Ohio.  Your 
distributoir.  or  representative  in 
Northeastern  Ohio  knows  that  this 
second  market  is  more  than  two- 
thirds  as  large  as  Cleveland. 

Write  us  or  John  B.  Woodward, 
Inc.,  today  for  the  complete  story — 
or  ask  your  advertising  agency. 


GREATER 

CLEVELAND 


ee«m 


'jumlTttflKf 

''mm/ 

THE  COMPACT  CLEVELAND  MARKET 
J747.2I3.T54  T3— 4B*,;  OF  OHIO'S  RETAIL  SALES 
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Only  through  newspapers  can  the  advertiser  get  the 
most  effective  local  co-operation.  The  advertising  staff 
is  in  doily  contact  with  dealers.  The  advertising  repre¬ 
sentative  is  the  counselor  and  often  the  personal  friend 
of  the  dealer.  Dealers  are  constantly  urged  to  arrange 
window  and  coimter  displays  which  synchronize  with  national  newspaper  sched¬ 
ules.  Dealers  are  urged  to  feature  in  their  own  advertising  the  products  nationally 
advertised  in  newspapers. 


Newspaper  advertising  tells  the  consumer  WHERE  TO  BUY  IT  and  how  much  it 
costs.  National  advertising  in  newspapers  ties  up  with  the  habit  of  daily  news¬ 
paper  reading  and  the  habit  of  consulting  newspaper  advertising  for  daily 
shopping. 


This  year  especially,  keen  business  judgment  dictates  the  use  of  newspaper 
advertising.  Newspapers  ore  always  ready  to  do  the  hard  job.  Newspaper  ad¬ 
vertising  has  the  call  when  goods  must  be  sold.  Every  advertiser  wants,  funda¬ 
mentally,  the  kind  of  advertising  and  selling  which  brings  results  today  rather 
than  some  vague  prestige  he  hopes  to  cash  in  on  in  future  years. 


Why  not  take  the  quick  road  to  immediate  soles  increases? 


OR  ALL  OFiTHESEiIM^RTANT  NEWSPAPERS 

JSw*.  b  *  Si  Bi. 


CINCINNATI  ENQUIRER  •  COLUMBUS  DISPATCH  •  FALL  RIVER  HERALD-NEWS  •  GANNETT  NEWSPAPERS  •  HARRISBURG 
^ANT  •  JOHNSTOWN  DEMOCRAT  •  JOHNSTOWN  TRIBUNE  •  LOUISVILLE  TIMES  •  LOUISVILLE  COURIER  -  JOURNAL  • 
’AUL  DISPATCH  •  ST.  PAUL  DAILY  NEWS  •  ST.  PAUL  PIONEER  PRESS  •  SCRANTON  TIMES  •  WESTCHESTER  NEWSPAPERS 
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EDITOR  &  PUBLISHER  If 


E  D  I 

RADIO  VS.  PRINT 

DISPATCHES  FROM  Warm  Springs  relate  that 
President  Roosevelt  carefully  read  the  news- 
pajjers  of  the  deep  South  for  the  public  reaction 
to  his  address  at  Gainesville.  Only  a  line  in  a 
routine  wire  story — but  how  significant! 

Mr.  Roosevelt’s  speech  was,  of  course,  broad¬ 
cast  widely,  but  at  an  hour  when  many  potential 
hearers  were  out  of  reach  of  a  receiving  set. 
They  learned  what  he  had  said,  if  at  all,  through 
their  newspapers.  It  was  a  brief  speech,  calcu¬ 
lated  to  strike  sparks  in  many  quarters,  and 
there  is  no  question  that  the  President  and  his 
advisors  were  anxious  for  a  quick  sense  of  its 
public  effect.  But  so  far  as  broadcasting  facili¬ 
ties  are  concerned,  the  spieech  went  out,  struck 
it<»  sparks  unseen  save  in  their  immediate  vicin¬ 
ity — and  Mr.  Roosevelt  had  to  turn  to  the  press 
ta  get  a  view  of  his  target  and  the  effectiveness 
of  his  fire. 

Broadcasting  is  a  one-way  channel.  It  can 
reach  the  public,  but  with  tremendous  variables 
in  the  number  of  listeners  depending  on  the 
hour  of  transmission,  the  popularity  of  the 
speaker  or  his  subject,  and  the  competition  on 
the  air  at  the  moment.  Mr.  Roosevelt  presum¬ 
ably  has  a  minimum  of  the  latter. 

Despite  the  alleged  gulf  between  newspap>er 
editorials  and  the  electorate,  we  have  now  no 
better  gauge  to  the  long-range  action  of  the 
latter  than  a  current  reading  of  the  former.  A 
popular  politician  can  carry  his  following  indefi¬ 
nitely.  but  if  the  press  criticism  of  his  policies 
is  sound  and  fair,  he  will  lose  his  hold  on  the 
public.  Followers  of  the  New  Deal  profess  to 
find  iniquity  in  the  opposition  of  the  press  to  its 
progress,  but  the  “iniquity”  has  many  precedents 
in  our  history,  national  and  municipal.  Newspa¬ 
pers  cannot  impose  a  case  which  is  predomin¬ 
antly  wrong  against  an  Administration  which  is 
predominantly  right  without  risking  the  popular 
disfavor  that  presages  destruction.  Their  criti¬ 
cism  must  in  the  long  run  be  constructive.  Hieir 
opposition  cannot  be  based  on  hatred,  either 
personal  or  for  .selfish  economic  readers,  for  their 
job  is  done  every  day  on  a  permanent  record  for 
all  to  appraise,  confirm  or  rebut  from  their  own 
emotions  and  experience. 

Broadcasting,  without  any  critical  policy  and 
without  any  means  of  evaluating  public  reaction 
to  what  it  purveys  in  the  realm  of  political  propa¬ 
ganda  or  education,  bears  no  such  risk.  It  is  a 
carrier,  able  to  perform  one  part,  and  one  part 
only,  on  the  job  of  communications  in  a  democ¬ 
racy.  Any  appraisal  which  gives  it  a  more  im¬ 
portant  place  ignores  essential  facts. 

RADIO  VS.  PRINT— n 

NOT  TO  GET  MONOTONOUS  on  the  subject. 

we  might  cite  another  piece  of  news  bearing 
on  the  limitations  of  the  ether  as  a  news  medium. 
Shirley  Povich,  sports  writer  for  the  Waxhington 
Post,  notes  from  his  Florida  assignment  a  few 
angles  on  the  broadcasting  of  baseball  games. 

Commercial  sponsorship  has  taken  on  the 
broadcasting  of  games  this  season  from  several 
of  the  big  league  parks,  and  a  week  before  the 
season  opens,  Mr.  Povich  reports,  some  70  an¬ 
nouncers  will  be  assembled  in  Chicago  and  in¬ 
structed  in  their  technique.  Under  the  agree¬ 
ment  between  the  baseball  operators  and  General 
Mills,  the  latter’s  people  will  report  the  games 
according  to  a  stringent  code. 

First,  it  will  always  be  fair  and  comfortable 
weather  at  the  ball  yards,  with  emphasis  on  days 
of  extraordinarily  fine  quality  and  a  soft  pedal 
on  extreme  heat  or  cold.  Rain  must  never  be 
mentioned.  * 

Second,  neither  players  nor  umpires  must  be 
criticized  by  the  announcer  Boners,  boots,  and 
bum  decisions  must  not  exist  for  the  radio 
audience. 

Third,  nothing  must  be  said  which  might  con¬ 
vince  the  fan  that  he  does  better  for  himself  by 
staying  home  instead  of  joining  the  crowd  at 
the  stadium  as  frequently  as  possible. 

It’s  not  mentioned,  but  we  suppose  there  is  no 
rule  against  mentioning  the  sponsor’s  product 


We  can  dn  nothing  against  the  truth,  but  for  the 
truth. — II.  Corinthian..  XIII;  8. 


between  innings  and  during  the  waits  while  a 
pitcher  takes  the  long  walk  to  the  club  house, 
or  in  those  intervals  when  the  various  gas  house 
gangs  are  making  life  interesting  for  the  umpires. 
There  should  be  some  20  or  30  chances  in  an 
ordinary  two-hour  game  for  snappy  commercials. 

The  ethics  of  it  we  leave  to  experience.  Pos¬ 
sibly  the  stay-at-homes  are  not  entitled  to  know 
that  the  sun  would  fry  an  egg  on  the  home 
plate,  or  that  the  second  baseman  has  two  left 
hands,  or  that  Umpire  Glumph  mis.sed  three  clo.se 
ones. 

Maybe  newspapers  have  been  wrong  for  year.s 
in  considering  such  facts  as  news  and  maylx- 
the  fans  who  go  to  ball  games  have  been  all 
wrong  in  their  appreciation  of  the  game’s  excite¬ 
ments. 

It  isn't  very  important  yet,  but  we  can  imagine 
somebody  asking  some  day  whether  radio  and 
its  commercial  .spon.sors  might  not  find  it  as 
convenient  and  nece.s.sary  to  twist  other  news  as 
they  do  the  scene  and  action  of  a  ball  game. 
We  may  have  .something  there. 

ALIBIS 

THIS  COMMENTATOR  has  read  several  tons  of 
explanations  of  why  business  went  sour,  how 
long  it  would  stay  that  way,  and  the  degree  of 
sweetness  that  might  be  expected  from  normal 
processes.  None  of  them  explained  anything  in 
terms  of  things  that  are  happening.  They  aver¬ 
aged  50^/f  guess  work  and  the  rest  wishful  think¬ 
ing,  often  on  behalf  of  something  for  sale. 

Tending  strongly  toward  the  common  sense 
side,  however,  were  the  remarks  of  W.  B.  Bumis 
of  Norge  Refrigerator  Co.  in  New  York  this  week. 
He  finds  most  of  the  reasons  advanced  for  the 
recession  are  alibis,  ju.stifications  for  failure.  The 
slump  arrived,  he  believes,  because  everybody 
was  trying  to  move  too  fast. 

Government,  seeing  many  necessary  reforms, 
tried  to  do  all  of  them  at  once,  without  pause 
for  reflection  or  consolidation.  Labor,  realizing 
its  new  favored  position,  tried  to  get  all  at  once 
the  rights  and  privileges  to  which  it  is  equitably 
entitled.  Business,  then,  tried  to  meet  the  costs 
of  taxes  and  of  labor’s  gains,  by  advancing  prices 
all  at  once  and  speeding  production.  The  com¬ 
bination  broke  the  main  spring,  but  there  is 
nothing  in  the  damage  that  cannot  be  repaired 
—if  repair  is  the  order  of  the  moment. 

We  might  add  that  the  combination  was  at¬ 
tempted  with  too  little  information  to  the  con¬ 
suming  public  on  what  was  going  on.  At  the  top 
of  the  1937  “boom,”  there  was  a  deficit  of  effec¬ 
tive  advertising  effort  to  move  the  goods  that 
were  piling  up.  Immediately  after  the  stock 
market  debacle  heralded  worse  to  come,  business 
pulled  in  its  advertising  horns  further. 

What  advertising  there  has  been  during  the 
past  five  years  has  been  too  markedly  experi¬ 
mental.  Millions  of  dollars  have  gone  into  radio, 
and  much  of  it  has  been  spent  to  find  a  tech¬ 
nique.  Millions  more  have  gone  into  the  knick- 
knacks  of  newspaper  space — gravure,  color, 
comics,  etc.,  all  valuable,  but  all  more  expensive 
than  the  black  and  white  space  on  which  most 
present-day  advertising  fortunes  were  built. 

It  is  the  job  of  business  to  sell  goods,  provide 
employment,  and  relieve  the  country  of  the 
tremendous  load  it  has  been  carrying  for  eight 
years.  Government  can’t  do  that,  labor  can’t  do 
it.  Business  can,  if  it  finally  appreciates  that 
repeal  of  taxes  is  no  substitute  for  business  guts 
and  go,  and  that  reorganization  of  the  govern¬ 
ment,  by  whatever  legislation,  isn’t  going  to 
wreck  any  nation  that  doesn’t  want  to  be  wrecked. 


I  A  L 

MADE  TO  BE  READ 

GLASSES  WERE  WORN  by  the  majority  of  the 

eleven  leaders  of  advertising  who  passed  on 
the  immense  amount  of  newspaper  promotion 
materials  submitted  for  the  Editor  &  Pxjblisho 
awards.  That  is  a  physical  fact  to  be  kept  in 
mind  by  the  writers  of  advertising.  It  wjs 
brought  home  to  us  by  watching  them  examine 
a  piece  of  promotion  that  we  had  seen  some 
months  ago  and  considered  an  e.specially  careful 
and  accurate  study. 

Some  of  the  judges  probably  had  seen  it  b^ 
fore,  but  it  had  not  stamped  itself  in  theb 
memory  and  affection  to  the  extent  noted  on 
other  promotion  material.  It  was  quickly  passed 
to  the  second  row — not  reserved  for  a  final 
examination.  Why? 

The  bulk  of  its  text  and  statistics,  reproduced 
by  a  photo-litho  process,  was  in  words  and  fig¬ 
ures  so  .sharply  reduced  from  the  original  type¬ 
writing  as  to  be  illegible  except  upon  close 
scrutiny.  With  himdreds  of  pieces  to  be  examined 
that  afternoon,  there  was  no  time  for  the  merci¬ 
ful  treatment  that  this  piece  demanded.  With 
thousands  of  pieces  coming  into  the  office  ol 
every  advertiser  and  advertising  agency,  it  is 
not  astonishing  that  this  particular  entry  did  not 
get  its  due. 

Cost  is  the  governing  reason,  as  a  rule,  for 
reduction  of  text  and  statistics  to  small  type, 
and  it  is  often  a  compelling  rea.son.  But  of  what 
benefit  is  this  economy  if  it  negatives  the  whole 
job.  If  a  man  can’t  read  a  sales  message,  he 
won’t  be  moved  by  it — and  he  doesn’t  have  to 
read  it  if  it  is  not  attractive  or  comfortable 
Advertising  is  made  to  be  read,  even  in  its  sta¬ 
tistical  phases.  Advertising  that  isn’t  read  is 
wasted — about  as  inexcusable  a  waste  as  you 
can  find  in  a  day  when  effective  advertising  is 
worth  its  weight  in  dollar  bills. 

THE  GEORGIA  DECISION 

SOME  NEWSPAPER  people  may  not  welcome 
the  Supreme  Court  decision  that  it  is  illegal 
to  require  licenses  for  the  distributuion  of  cir¬ 
culars,  handbills,  etc.  The  city  of  Griffin,  Ga., 
like  many  another  be.set  by  the  plague  of  throw¬ 
aways,  tried  to  curb  it  by  exercise  of  its  police 
power  in  the  case  that  the  Supreme  Court  has 
just  decided.  Possibly  at  the  instigation  of  news¬ 
papers,  several  cities  have  enacted  ordinances 
which  attempt  to  limit  the  distribution  of  .shop¬ 
ping  news  publications  in  similar  fa.shion. 

Parasitic  as  most  publications  of  the  shopping 
news  type  are,  they  cannot  be,  and  should  not 
be,  eliminated  by  a  law  which  might  some  day 
be  turned  against  legitimate  news  publications. 
The  remedy  does  not  lie  in  that  direction,  but 
in  the  conscientious  exercise  of  the  press  func¬ 
tions  by  newspapers  themselves.  That  is  the 
only  true  defense  of  press  freedom. 

As  Chief  Justice  Hughes  truly  observed,  the 
Griffin  legislation  would  restore  the  system  of 
license  and  censorship  in  its  baldest  form — the 
royal  licen.ses  from  which  the  British  and  Colo¬ 
nial  press  of  250  years  ago  escaped  only  after  a 
century  of  struggle.  The  winners  of  press  free¬ 
dom  then  were  not  newspapers  as  we  know 
them,  tremendous  organizations  combing  the  uni¬ 
verse  for  information  and  revenue,  but  poor 
printers  with  something  in  their  minds  that 
demanded  expres.sion.  That  the  circulars  seldom 
have  a  similar  justification  does  not  alter  the 
case.  The  freedom  of  the  press  is  the  freedom 
of  the  channels  of  expression,  and  it  is  a  dan¬ 
gerous  law  that  would  close  them  on  ground.'! 
of  commercial  expediency. 

ONE  SOURCE  OF  FREEDOM 

A  SCHOLAR,  I  think,  secures  his  freedom  by 
keeping  hold  always  of  the  past  and  treasur¬ 
ing  up  the  best  out  of  the  past,  so  that  in  a  pres¬ 
ent  that  may  be  angry  or  sordid  he  can  call  back 
memories  of  calm  or  of  high  passion;  in  a  present 
that  requires  resignation  or  courage  he  can  cal! 
back  the  spirit  with  which  brave  men  long  ago 
faced  the  same  evils.  Gilbert  Murray,  in 

"Tradition  and  Progress’’ 
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five  Design,  have  been  named  to  the 

board  of  directors  of  Survey  Asso-  FOLKS  WORTH 

ciates,  Inc.,  publishers  of  Survey  Trt^/^\XTTKt^ 

Graphic  and  Survey  Midmonthly.  jY^Vi/WLNVjr 

_  William  T.  Evjue,  editor,  Madison  — 

REEMAN  editor  (Wis.)  Capital  Times,  has  returned  MASON  YOULD,  editor,  Santa  Ana 
News-Leader  is  home  following  a  4,058-mile  motor  (Cal.)  Register,  who  hails  from  a 
s  simultaneously  Florida.  During  his  absence  long  line  of  newspapermen,  began  his 

and  likes  it.  He  since  Feb.  23  Mr.  Evjue  continued  his  newspaper 

writes  two  and  a  daily  column,  “Good  Afternoon  Every-  career  as  a  cor- 

half  columns  of  body,”  describing  his  trip.  respondent  f  o  r 

editorials  daily  H.  N.  Lynn,  editor,  Coopersville  ^  ®  S  t .  P  aul 

for  the  paper;  (Mich.)  Observer  and  recently  elected 
spends  one  day  president  of  Fifth  District,  Michigan 

weekly  lecturing  Press  Assn.,  was  honor  guest  at  a  ■RK  CpH  tiaryAtna  tVio 

before  the  Co-  testimonial  dinner  April  1,  sponsored  HTv  S  ■  y  t  •  .?  t 


PERSONAL 

MENTION 


reasons 


writing  “Lee’s  Harry  Bras,  publisher  and  managing  the  Houston 

Lieutenants”  in  editor  of  the  Centralia  (Wash.)  Daily  - = - -  (Tex.)  Post  in 

which  he  will  Chronicle,  was  in  Chicago  recently  Mason  Yould  1912  and  later 
trace  the  careers  conferring  with  his  friend,  Dr.  Fran-  went  to  Okla- 

of  the  cis  E.  Townsend,  pension  plan  foun-  homa  City  where  he  joined  the  Pointer, ' 
His  der,  regarding  establishment  of  a  owned  by  Howard  Tucker.  Following 

trust  foundation  to  govern  funds  of  its  sale  he  went  to  the  Daily  Okla- 

^  ~  *  homan.  Then  followed  work  on  a 

ited  string  of  32  newspapers,  including 

the  anaong  the  larger  ones  the  Kansas  City 
Star,  Chicago  Interocean,  Pittsburgh 
‘Three  Dispatch,  Omaha  Bee,  and  San  Fran¬ 
cisco  Chronicle. 

In  1923  he  joined  the  Long  Beach 
(Cal.)  Daily  News,  as  telegraph  editor 
when  that  paper  was  started  by  Frank 
Kellogg,  then  publisher  of  the  Los 
Angeles  Express.  However,  when  it 
was  sold  he  went  to  Pasadena  where 


Dr.  D.  S.  Freeman 

of  some 

men  with  whom  Lee  worked. 

"R.  E.  Lee”  a  four-volume  work,  has 
been  acclaimed  as  “the  greatest  Amer¬ 
ican  biography”  by  Ellen  Glasgow. 

Vance  C.  McCormick,  publisher.  Press 
Harrisburg  (Pa.)  Patriot  and  Evening  Philadelphia  chapter,  American  Insti- 
Neirs  has  been  re-elected  chairman  of  “  ' 

the  board  of  Central  Iron  and  Steel 
Company,  Harrisburg. 

Clyde  E.  Palmer,  publisher,  El  Dora¬ 
do  Daily  News  and  Times,  and  other 
Arkansas  newspapers,  has  been  named 
chairman  of  the  executive  committee. 

South  Arkansas  Highway  Association. 

A.  L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  has  been 
elected  to  the  board  of  directors,  Cal¬ 
houn  county  branch,  Michigan  Tuber¬ 
culosis  Association. 

David  B.  Plum,  publisher,  Troy 
(N.  Y.)  Record  Newspapers  and  Mrs. 

Plum,  have  returned  from  a  two- 
month  South  American  cruise. 

Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  &  Observer  is  author  of 
“A  Southerner  Discovers  the  South” 
which  covers  events  and  deductions 
made  during  a  long  trip  through  the 
South  last  summer.  The  book  will  be 
published  by  the  MacMillan  Company, 

New  York,  in  May. 

Col.  Frank  Knox,  Chicago  Daily 
News  publisher,  delivered  the  keynote 
address  at  the  North  Carolina  State 
Republican  Convention  at  Charlotte 
recently. 

Colonel  Benjamin  C.  Jones,  pub¬ 
lisher,  Tyrone  (Pa.)  Daily  Herald,  has 
announced  his  candidacy  for  the  Re¬ 
publican  nomination  for  Pennsylvania 
Secretary  of  Internal  Affairs. 

Alex  H.  Washburn,  editor  and  pub¬ 
lisher,  Hope  (Ark.)  Evening  Star  re¬ 
turned  March  28  following  a  four- 
week  motor  trip  to  California. 

William  H.  Berkey,  past  president 
of  the  Michigan  Press  Association, 


CHESTER  L.  MacTAMMANY,  comp 


Both  because  of  what  he  has  to 
say  and  how  he  says  it,  West¬ 
brook  Pegler’s  daily  column  is 
a  joy  to  read. 

And  what  Pegler  has  to  say  is 
based  upon  what  he  sees.  He 
is  no  lightship  commentator. 
He  is  forever  pulling  up  an¬ 
chor,  going  places,  taking  a 
look  for  himself. 

What  he  finds  he  both  reports 
and  weighs.  He  brings  readers 
new  facts,  new  scenes,  new 
slants,  new  ideas  —  expressed 
in  a  new  way. 

The  list  of  newspapers  pub¬ 
lishing  Pegler  is  close  to  forty 
per  cent  bigger  than  it  was 
this  time  last  year.  It  totals 
11.^  now.  with  6,000,000  circu¬ 
lation. 

If  you  don’t  see  the  column 
regidarly,  we  will  he  glad  to 
send  recent  samples.  They 
should  convince  you  that  the 
title  “Fair  Enough”  is  a  gross 
understatement. 


May  ive  introduce: 

WARDEN  LAWES  OF  SINO  SIN( 


honored  at  a  dinner  March  22  mark¬ 
ing  his  50th  anniversary  as  editor  of 
Cassopolis  (Mich.)  Vigilant. 

J.  J.  Taylor,  editor,  Dallas  (Tex.) 
News,  addressed  a  meeting  of  the 
Kiwanis  Club,  March  22. 

William  M.  Glenn,  editor,  Orlando 
(Fla.)  Morning  Sentinel,  has  been 
named  president  of  Orlando  Rotary 
Club.  He  takes  office  July  1. 

Harry  E.  Martin,  editor,  Leipsic  (O.) 
Free  Press  was  host  to  delegates  of  the 
^ring  meeting  of  Northwestern  Ohio 
Newspaper  Assn,  there  March  18. 
Richard  R.  Waltz,  Delta  Atlas,  was 
named  president  of  the  group,  Clayton 
Sp)eck,  Pemberville  Leader,  vice-pres- 
Ronald  T.  Shoup,  McComb 
Herald,  secretarv. 


THE 

WARDEN  SPEAKS 


A  short  daily  story  packed  wdth 
reader  appeal. 

THE  WARDEN  SPEAKS  will  take 
the  country  by  storm.  Six  days  a  week 
the  world’s  greatest  penologist  will  tell  a 
story  in  simple,  direct  style  which  will  set 
a  new  high  for  popularity  with  the  read¬ 
ers  of  your  newspaper. 

Wire  collect  for  quotation  in  your  territory. 

MeNaughi;  Syndicate,  Inc. 

Greenwich,  Conn.  chas  v 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  25 

Fred  M.  Herndon,  secretary  of  South 
Texas  Press  Assn.,  has  announced  a 
change  in  his  address.  His  new  ad¬ 
dress  is  P.  O.  Box  1933  San  Antonio. 

Irving  R.  Smith,  for  41  years  a  mem¬ 
ber  of  Los  Angeles  Times  advertising 
staff,  and  part  of  the  time  advertising 
manager  of  the  paper,  retired  last 
week.  A  testimonial  dinner  was  given 
for  him  March  23  by  50  members  of 
the  staff,  with  Harry  Chandler,  Times 
publisher,  heading  the  well  wishers. 
Co-workers  presented  Smith  an  en¬ 
graved  wrist  watch. 

Milton  E.  Torell,  recently  with  the 
Detroit  Free-Press,  has  joined  the  Los 
Angeles  Examiner  as  assistant  to  Vern 
Edwards,  production  manager. 

Ralph  Lockett,  formerly  classified 
advertising  manager  Newport  News 
(Va.)  Daily  Press  and  Times-Herald, 
recently  stopped  off  to  visit  newspaper 
friends  at  Aiken,  S.  C.,  while  enroute 
to  Orlando,  Fla. 
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In  The  Editorial  Rooms 

CASPER  S.  YOST,  editor  of  the  edito¬ 
rial  page,  St.  Louis  Globe-Democrat, 
is  author  of  ‘"nie  Carpenter  of  Naza¬ 
reth,”  a  study  of 


the  life  of  Jesus, 
to  be  published 
early  in  April  at 
St.  Louis.  He  is 
author  of  “Quest 
of  God,”  pub¬ 
lished  in  1932, 
and  his  Christ¬ 
mas  and  Easter 
editorials  for  the 
Globe  -  Democrat 
have  attracted 
wide  attention. 

Hal  O’Flaherty, 
Chicago  Daily 
News  managing 


f 


Casper  S.  YosI 
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editor,  and  Mrs. 
O’Flaherty,  together  with  Tom  Cur¬ 
ran,  central  division  manager  of 
United  Press,  and  Mrs.  Curran,  re¬ 
turned  this  week  from  a  5,000  miles 
motor  trip  to  Mexico  City  and  Cuer¬ 
navaca,  Mexico. 

Charles  D.  Wood,  of  Ogden  (Utah) 
Standard-Examiner  has  been  ap¬ 
pointed  managing  editor  of  Idaho 
Falls  Post-Register,  succeeding  Burton 
L.  Moore,  who  resigned  to  purchase 
the  Rexburg  (Idaho)  Weekly  Standard 
from  W.  Lloyd  Adams. 

C.  E.  Fisher,  managing  editor,  Den¬ 
ver  Rocky  Mountain  News,  fractured 
a  bone  in  his  ankle  recently  while  he 
was  skiing  at  Berthoud  Pass.  He  was 
hauled  to  the  top  of  the  pass  on  a 
toboggan  and  moved  in  an  automobile 
to  Denver.  After  a  brief  stay  in  a 
hospital  and  several  days  at  home,  he 
appeared  at  the  office  on  crutches. 

Pierre  Villere,  former  secretary  to 
Managing  Editor  Clarke  Salmon  of 
New  Orleans  Item,  has  joined  the 
Morning  Tribune  reportorial  staff. 
William  LaStrapes,  former  announcer 
at  radio  station  WSMB,  has  replaced 
Villere. 

Albert  E.  Carter,  Sunday  editor  and 
foreign  affairs  writer,  Chattanooga 
(Tenn.)  Times,  addressed  the  Kosmos- 
Woman’s  Club  March  23  on  recent 
developments  in  Europe. 

Will  B.  Johnstone,  featvue  cartoonist. 
New  York  World-Telegram,  will  re¬ 
turn  to  his  office  Monday  following  a 
three-week  vacation  in  Florida.  His 
first  cartoon  since  he  went  south,  ap¬ 
pearing  March  29,  was  mailed. 

Robert  Cavagnero,  chief  of  Newark, 
N.  J.,  Associated  Press  bureau  and 
Wayne  D.  McMurray,  general  man¬ 
ager,  Asbury  Park  (N.  J.)  Press  ad¬ 
dressed  more  than  300  students  attend¬ 
ing  the  fifth  annual  journalism  con¬ 
vention  April  1  in  Asbury  Park,  held 
as  a  part  of  the  activities  of  the  Asbury 
Park  Press’  School  Page  Plan,  now  in 
its  10th  year. 

Gene  Coughlin,  formerly  sports  edi¬ 
tor,  Los  Angeles  Evening  News,  has 
joined  the  Los  Angeles  Examiner 
sports  staff,  where  he  is  writing  the 
column:  “On  the  Level.”  Ned  Cronin 
has  succeeded  him  as  sports  editor  of 
the  News. 

Fred  W.  Tuerk,  sports  editor,  Peoria 
(Ill.)  Star,  was  re-elected  president  of 
National  Bowling  Writers  Association 
at  its  annual  meeting  last  week  in  Chi¬ 
cago. 

Michael  A.  Gorman,  managing  edi¬ 
tor,  Flint  (Mich.)  Daily  Journal,  was 
master  of  ceremonies  at  a  rally  in  Ann 
Arbor,  Mich.,  at  which  Fritz  Crisler, 
new  University  of  Michigan  football 
coach,  was  introduced  to  the  student 
body. 

Edward  Fales,  Jr.,  in  charge  of  Buf¬ 
falo  (N.  Y.)  Associated  Press  Bureau, 
imderwent  an  appendectomy  last  week. 


Francis  Dahl,  cartoonist,  Boston 
Herald  and  Mrs.  Dahl  are  the  parents 
of  a  daughter,  bom  recently. 

Barney  Oldfield,  movie  critic,  Lin¬ 
coln  (Nebr.)  Journal  and  Star  and 
Editor  &  Publisher  correspondent 
there,  was  featured  on  the  Lux  Radio 
Theatre  program,  March  28,  as  “the 
busiest  movie  critic.”  He  flew  to  the 
coast  and  will  remain  two  weeks  doing 
a  Hollywood  column  for  the  Journal- 
Star  station  KFOR. 

Ralph  Cannon,  Chicago  Daily  News 
sports  writer,  has  resigned  to  devote 
all  his  time  to  free-lance  magazine 
writing. 

Sid  Pietzsch,  copy  reader,  Galveston 
News,  has  joined  the  Beaumont  Jour¬ 
nal  in  a  similar  position. 

Carl  B.  Molander,  UP  commercial 
manager,  has  returned  home  after 
nearly  three  weeks  in  the  French 
Hospital,  New  York,  where  he  under¬ 
went  a  major  operation.  He  is  ex¬ 
pected  back  at  his  desk  May  1. 

Earle  E.  Jones,  city  hall  reporter, 
Jacksonville  (Fla.)  Times-Union  and 
Mrs.  Jones  are  the  parents  of  a  daugh¬ 
ter,  Drusilla  Agnes,  born  March  17. 
’The  City  Commission  presented  a 
perambulator  to  Jones  March  24  and 
sent  Mrs.  Jones  a  bouquet. 

Charles  Young,  sports  editor,  Al¬ 
bany  (N.  Y.)  Knickerbocker  News, 
has  been  visiting  Chicago  and  New 
York  on  his  vacation.  This  week  he 
went  to  the  spring  training  camp  of 
the  Albany  baseball  team  at  Barnwell, 

S.  C. 

Tom  Griffith,  former  Seattle  Times 
reporter  was  in  New  York  this  week 
following  a  tour  of  22  European  coun¬ 
tries.  He  returns  to  the  coast  April  2 
to  rejoin  the  Times. 

Joseph  Shaplen,  of  New  York  Times, 
and  his  son,  Robert,  of  New  York 
Herald  Tribune,  sat  side  by  side  at  a 
press  table  for  the  first  time  last  week. 
The  elder  Shaplen  has  been  a  news¬ 
paper  man  for  25  years  and  was  with 
the  Philadelphia  Public  Ledger,  and 
the  Herald  Tribune  before  going  to 
the  Times.  Bob  is  a  graduate  of  the 
University  of  Wisconsin,  class  of  ’37. 

William  R.  Bowler,  of  Woehrle  News 
Service,  New  York  office,  has  been 
named  head  of  a  new  branch  office  in 
Philadelphia.  Flavel  Shurtleff,  Jr., 
who  has  rejoined  the  staff,  succeeds 
Bowler. 

Wallace  Carroll,  head  of  United 
Press  Geneva  Switzerland  bureau  left 
Milwaukee  March  21  to  return  to 
Europe  following  a  two-week  visit 
with  his  parents.  He  will  visit  New 
York  and  Washington  before  sailing 
April  6  aboard  the  SS.  Washington. 

Peg  Steele  of  Albany  (N.  Y.)  Knick¬ 
erbocker  News  staff  is  studying  the 
stenotype  method  of  shorthand  to 
facilitate  coverage  of  speeches  and 
trials.  She  has  a  small  portable  set 
that  can  be  operated  on  her  lap. 

Will  C.  Hyde,  news  editor.  Fond  du 
Lac  (Wis.)  Daily  Commonwealth-Re¬ 
porter,  received  first  ranking  in  the 
Wisconsin  state  civil  service  exam¬ 
ination  for  the  position  of  information 
director,  a  newly  created  state  position 
paying  $3,000  a  year.  Mr.  Hyde  is  a 
brother  of  Grant  Hyde,  director  of 
University  of  Wisconsin  school  of 
journalism.  Second  place  was  taken 
by  Curtiss  G.  Fuller,  associate  editor, 
Chicago  American  Almanac.  Herbert 
A.  Jacobs,  Madison  Capital  Times,  was 
third.  The  director  will  be  appointed 
from  these  three. 

Elmer  C.  Adams,  conductor  of 
“Random  Shots”  column  of  Detroit 
(Mich.)  News  was  host  to  contributors 
of  his  column  at  a  dinner  held  March 
21. 

George  E.  Reedy  has  been  trans¬ 
ferred  from  the  home  office  of  the 


Philadelphia  Inquirer  to  its  Washing, 
ton  news  bureau. 


Charles  D.  Wood,  reporter  and  copj 
reader,  Ogden  (Utah)  Standard-Ex¬ 
aminer,  has  been  appointed  managing 
editor  of  Idaho  Falls  (Idaho)  Potu 
Register,  succeeding  B.  L.  Moore,  who 
has  purchased  a  weekly  at  Rexburg, 
Idaho.  Louis  Gladwell  takes  ow 
Wood’s  duties  on  the  Standard-Ex¬ 
aminer. 

Baker  Marsh,  former  telegraph  re¬ 
write  and  night  copy  reader.  New 
Orleans  Morning  Tribune,  has  been 
named  assistant  Sunday  editor. 

Eldward  Day,  Sr.,  managing  editor, 
Denver  Post,  is  seriously  ill.  C.  L 
(Poss)  Parsons,  sports  editor  of  the 
same  paper,  also  has  been  seriously 
ill.  Abe  Pollock,  boxing  writer,  i] 
scheduled  for  a  major  operation 
Roscoe  Fleming,  special  writer,  has 
been  seriously  ill  but  is  expected  to 
return  to  work  soon. 

Jack  lams  of  the  Pittsburgh  Prett 
copy  desk  and  Mrs.  lams  are  the 
parents  of  a  son  born  March  18.  A 
daughter  was  born  March  28  to  Mrs. 
Phelps  Sample,  wife  of  a  rewriteman 
on  the  Press. 

Gene  Kemper,  sports  editor,  Topela 
(Kan.)  Daily  Capital  and  Mrs.  Kem¬ 
per  are  the  parents  of  a  son,  Wade 
Eugene,  born  March  27  at  Stormont 
hospital  in  Topeka.  They  have  an¬ 
other  son,  Keith  Durham,  aged  19 
months. 

Davis  J.  Walsh,  sports  editor.  Inter¬ 
national  News  Service,  was  the  guest 
speaker  at  the  31st  annual  frolic  of 
Newswriters  Union  No.  31,  Scranton, 
at  the  Hotel  Jermyn,  March  26.  Three 
hundred  attended. 


Wedding  Bells 


K.  WAYNE  DAVIDSON,  business 
manager,  Emporia  (Kan.)  Gazette, 
to  Miss  Katherine  Jane  Pipkin,  school 
teacher,  Kansas  City,  Mo.,  March  19. 

Clarence  G.  Biddle,  Crawfordsville, 
Ind.,  advertising  manager  for  the 
VFW,  to  Miss  Johannah  Rose  Mc¬ 
Lean,  of  Terre  Haute,  Lexington,  Ky, 
Feb.  19. 

Arthur  J.  Welter,  Jr.,  United  Press 
bureau  manager  at  Sacramento,  Cal, 
to  Billie  K.  Webb,  of  Dallas,  Tex, 
March  25  at  Reno. 

Darrell  V.  Martin,  radio  editor, 
Pittsburgh  Post  Gazette,  to  Miss  Ros¬ 
alind  Wikander,  March  21. 

Miss  Ellen  Jane  Blanning,  formerly 
society  editor,  Holyoke  (Mass.)  Tran¬ 
script  -  Telegram,  to  Stanley  Avery 
Scott,  office  manager.  Waterfalls  Pa¬ 
per  Mills,  Mechanics  Falls,  Me, 
March  19  at  Berwick,  Pa. 

J.  R.  Scott,  Jr.,  staff  photographer. 
Little  Rock  (Ark.)  Democrat,  to  Miss 
Gertrude  Ahrin,  March  21  at  Little 
Rock. 

John  H.  Thompson,  state  editor, 
Milwaukee  Journal,  to  Miss  Helen 
Ann  Mayer,  March  26. 

■ 

MARKS  75th  YEAR 

The  Manchester  (N.  H.)  Union  ob¬ 
served  its  75th  anniversary  March  29. 
with  the  publication  of  a  112-pagt 
Diamond  Jubilee  edition  in  9  sections, 
in  addition  to  its  regular  edition.  The 
edition  was  the  largest  ever  issued  by 
the  Union-Leader  Publishing  Com¬ 
pany,  publishers  of  the  evening  Leadef 
and  Union.  Col.  Frank  Knox  is 
president  and  John  A.  MuehlinS< 
publisher. 

■ 

DAILY  TO  WEEKLY 

The  Maude  (Okla.)  Enterprise  has 
discontinued  as  a  daily  and  is  no* 
being  published  as  a  weekly 
Thursdays.  F.  T.  Smith  is  publishP- 
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The  Advertising  Department 

By  Leroy  W.  Herron,  Advertising  Director 


The  Star  has  enjoyed  the  enviable  record  dur¬ 
ing  the  past  five  years  of  leading  all  American 
newspapers  in  total  volume  of  advertising  linage. 
The  record  for  1936  was  22,975,043,*  or  more  than 
one  million  lines  greater  than  the  second  news¬ 
paper,  the  New  York  Times. 

The  Star  holds  this  outstanding  leadership  de¬ 
spite  its  rigidly  adhered  to  policy  of  rejecting  all 
liquor  advertising  and  of  censoring  most  critically 
all  advertising  of  questionable  character. 

To  handle  the  tremendous  volume  of  advertis¬ 
ing  that  flows  to  the  Evening  and  Sunday  Star, 
the  Advertising  department  employs  88  men  and 
women  assigned  to  its  servicing  departments  to 
handle  all  orders  and  other  routine  work. 

Activities  are  divided  among  the  following  sub¬ 
departments:  Local  i\dvertising.  National  Adver¬ 
tising,  Classified  Advertising  and  Service,  all 
functioning  under  the  general  supervision  of  the 
Advertising  Director. 

The  personnel  of  the  Local  Display  advertising 
department  comprises  a  manager  and  19  solicitors. 


Each  of  these  solicitors  contacts  approximately  75 
regular  accounts,  in  addition  to  soliciting  new 
business.  They  counsel  the  advertisers  to  use  only 
the  amount  of  space  necessary  to  bring  desired 
results  at  the  lowest  possible  expenditure.  Solici¬ 
tors  are  not  allowed  to  write  copy,  make  layouts 
or  do  art  work,  as  The  Star  gives  full  cooperation 
to  local  advertising  agencies. 

A  New  York  Office  is  maintained  for  collection 
of  data  regarding  important  promotional  enter¬ 
prises  by  Manhattan  stores  so  that  Washington 
specialty  and  department  stores  may  have  the 
benefit  of  this  information. 

There  are  continual  market  surveys,  circulation 
break  downs,  merchandising  check-ups  and  other 
services  rendered,  designed  to  aid  the  advertiser 
or  the  solicitor. 

A  Service  department  is  maintained  through 
which  all  display  advertising  copy  is  routed.  Mes¬ 
sengers  pick  up  and  deliver  copy  and  proofs;  desk 
clerks  schedule  and  examine  copy;  file  clerks  store 
and  index  old  mats  and  cuts;  and  information 
clerks  answer  all  telephone  inquiries. 


NATIONAL  ADVERTISING 

The  National  Advertising  Department,  under  the  iininediate  supervision  of  the  National 
Advertising  ^Manager,  includes  a  statY  of  6  full  time  employees  who  maintain  contact  with 
the  distributors,  dealers,  agents  and  representatives  of  national  products  advertised  in  the 
District  of  Columhia, 

Liaison  with  the  National  advertising  field  is  conducted  through  Dan  A.  Carroll  in  New 
York  and  John  K.  Lutz  in  Chicago  who  are  in  constant  touch  with  national  advertisers 
and  supplement  their  work  by  regular  trips  to  the  larger  eastern  and  western  cities,  person¬ 
ally  and  by  members  of  their  staflfs. 

And,  as  with  local  advertising,  all  national  ads  are  supervised  strictly  to  insure  main¬ 
tenance  of  the  high  standard  of  advertising  demanded  by  The  Star. 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  Sf. 

^Figures  from  Media  Records,  Inc. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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P  U  B  L  I  S  H  Efi 


San  Francisco  Guild 
Authorizes  Strike 

Negotiations  Continue  With  Five  Publishers  in 
Face  of  Threat  .  .  .  Seattle  Unions  Contest  Guild 
Jurisdiction  .  .  .  Wilkes-Barre  Injunction 


SAN  FRANCISCO.  March  31— Negoti-  £ 
ations  between  publishers  and  a  i 
guild  committee  armed  with  authority  - 
to  call  a  strike  if  it  so  desires,  contin-  1 
ued  here  today.  The  first  session  since 
the  walk-out  authorization  vote  Sun-  ] 
day  of  the  Northern  California  News- 
paper  Guild  was  held  Wednesday. 
Today’s  meeting  was  called  after  five  , 
hours  of  deliberation  yesterday.  Har-  , 
v’ey  J.  Kelly,  Hearst  newspapers  chief 
labor  counsel,  arrived  to  participate  in  * 
the  discussions.  The  strike  authoriza-  ’ 
tion  was  granted  by  a  247  to  16  vote. 

Preceding  the  vote,  a  resolution  ' 
recommending  the  strike  authorization 
plan  received  “unanimous”  endorse¬ 
ment  at  a  mass  meeting.  Polls  were 
held  open  until  7  p.m.  Sunday  night, 
and  the  count  was  announced  later. 

Any  or  All  Papers  Involved 

The  balloting  was  on  the  proposal 
that  the  negotiators  have  the  right  to 
call  a  strike,  if  they  so  desired,  on  any 
or  all  of  a  number  of  points  over 
which  publishers  and  the  guild  have 
become  deadlocked.  The  proposal 
stated  further  that  the  strike  could  be 
against  any  or  all  of  five  papers. 

Involved  in  the  negotiations  are: 
San  Francisco  Call-Bulletin:  editorial, 
business,  classified  advertising  depart¬ 
ments  and  miscellaneous  (messenger 
boys);  San  Francisco  Chronicle:  edi¬ 
torial,  business  and  classified;  San 
Francisco  Exammer:  editorial,  busi¬ 
ness  and  miscellaneous  (telephone 
operators);  San  Francisco  News:  edi¬ 
torial  and  classified;  Oakland  Post- 
Enquirer:  editorial  only. 

The  Oakland  Tribune  is  not  in¬ 
volved.  Neither  is  the  People's  Daily 
World,  formerly  the  Western  Worker, 
which  became  a  daily  published  in 
San  Francisco  on  Jan.  2. 

The  chief  points  of  disagreement, 
aside  from  the  two  new  proposals,  are 
six  in  number,  Mr.  Irvine  disclosed. 
The  original  list  was  10,  but  agree¬ 
ments  or  partial  agreements  have  left 
as  issues  the  guild  shop,  time  and  one- 
half  in  cash  or  equal  time  off  for  over¬ 
time,  limitation  on  the  number  of  be¬ 
ginners,  the  right  to  refuse  to  do 
struck  work,  the  right  to  refuse  to 
pass  through  picket  lines,  preferential 
hiring  and  the  application  of  all  gen¬ 
eral  clauses  to  all  departments. 

Seattle  Hearing  Continues 

SEATTLE,  March  30 — The  National 

Labor  Relations  Board  hearing  on 
two  labor  questions  involving  the  Se¬ 
attle  Post-Intelligencer,  which  began 
here  March  10,  has  entered  another 
week  with  only  one  detail  definitely 
stipulated  in  the  record: 

The  NLRB  shall  not  certify  a  labor 
organization  to  represent  employes 
without  the  holding  of  employes’  elec¬ 
tions.  Night  sessions  are  being  consid¬ 
ered  to  speed  up  the  hearing. 

Counsels  for  the  American  News¬ 
paper  Guild,  the  Professional  Adver¬ 
tising  Fraternity,  the  Newspaper  Driv¬ 
ers  &  Helpers  Union  (AFL — Team¬ 
ster)  and  the  Classified  &  Display 
Writers’  Union  (AFL — Teamster)  all 
agreed  and  requested  that  the  NLRB 
should  order  elections  before  certifica¬ 
tion.  Each  union  claims  jurisdiction 
in  their  department. 

Although  not  represented  by  coun¬ 


sel,  two  other  labor  unions  have  been 
mentioned  as  to  jurisdictional  rights 
— the  Newsboy’s  Union  and  the  Elec¬ 
trical  Workers’  Union. 

Enjoined  from  Negotiating 

THE  Wilkes-Barre  (Pa.)  Record  was 

enjoined  last  week  by  Judge  W.  A. 
Valentine  from  negotiating  with  the 
Wilkes-Barre  Newspaper  Guild,  or 
carrying  out  provisions  of  an  agree¬ 
ment  reached  with  the  guild  Nov.  8, 
1937,  until  the  NLRB  certifies  a  rep¬ 
resentative  for  employes. 

The  injunction  was  obtained  by  the 
Wilkes-Barre  Record  Employes  As¬ 
sociation  which  claims  that  a  Record 
agreement  with  the  guild  would  in¬ 
jure  members  of  the  Employes  Asso¬ 
ciation  and  jeopardize  their  employ¬ 
ment. 

Major  Stanley  Root  of  Philadelphia, 
regional  NLRB  director,  was  expected 
in  Wilkes-Barre  late  this  week  to  con¬ 
fer  with  Judge  W.  S.  McLean  who 
Monday  continued  the  preliminary  in¬ 
junction. 

Newark  Contract 

THE  FIRST  GUILD  contract  in  New 

Jersey  affecting  commercial  depart¬ 
ment  newspaper  employes  was  signed 
last  week  by  the  Newark  Sunday  Call 
and  the  Newark  Newspaper  Guild. 

The  contract  duplicates  one  signed 
in  November  covering  editorial  em¬ 
ployes  of  the  newspaper,  except  that 
it  contains  no  wage  scale  and  estab¬ 
lishes  no  minimum  wages.  With  the 
signing  of  the  contract  the  manage¬ 
ment  put  into  effect  increases  of  $2 
to  $10  for  ten  business  office  employes. 

Both  contracts  expire  Oct.  1.  At 
that  time  the  management  agrees  to 
negotiate  one  contract  covering  both 
groups.  The  contract  establishes  a 
five-day  40-hour  week,  dismissal  in¬ 
demnity  up  to  24  weeks’  salary  after 
15  years’  service,  three-weeks  vaca¬ 
tion,  sick  leave  on  the  same  basis  as 
the  dismissal  indemnity,  and  guaran¬ 
tees  no  reduction  in  salaries. 

Accept  Posted  Statement 

CHICAGO,  March  29 — Members  of 

Chicago  Times  guild  voted,  40  to  34 


by  mail  ballot,  to  instruct  the  local 
guild  negotiating  committee  to  discon¬ 
tinue  contract  negotiations  with  the 
Times  management.  This  action  re¬ 
affirmed  the  unit’s  previous  vote  of  27 
to  23  a  week  ago,  which  was  later  re¬ 
scinded  by  a  vote  to  reconsider.  As  a 
result,  the  Times  editorial  staff,  in¬ 
cluding  guild  members,  will  abide  by 
the  present  posted  unilateral  state¬ 
ment,  covering  hours,  wages  and 
working  conditions. 

Dues  Are  Tax  Deductible 

ALBANY,  N.  Y.,  March  30 — Dues  and 
strike  benefits  paid  by  members  of 
American  Newspaper  Guild  are  de¬ 
ductible  in  the  New  York  State  in¬ 
come  tax  returns  for  1937,  under  a 
ruling  by  Cortland  A.  Wilbur,  deputy 
tax  commissioner.  Likewise,  Mr.  Wil¬ 
bur  interpreted  the  tax  law  to  mean 
union  dues  and  initiation  fees  paid 
by  members  of  newspaper  mechanical 
staffs  are  legal  deductions. 

■ 

Baltimore  Hearst 
Papers  Sign  With 
Editorial  Group 

Independent  Union  Gets 
First  Contract  in  City  .  .  . 
S-Day  Week 

On  April  11  the  first  contract  en¬ 
tered  into  between  a  Baltimore  news¬ 
paper  and  its  editorial  employes  will 
become  effective.  Parties  to  the  con¬ 
tract  are  the  Baltimore  News-Post 
and  Sunday  American,  Hearst  papers, 
and  the  News  Employes  Union  of  Bal¬ 
timore.  The  union,  organized  in  No¬ 
vember,  has  a  membership  of  78  out 
of  103  editorial  employes. 

The  contract  was  signed  by  C. 


THE 

^  acceltrotes 

producKon 
and  improves 
pressworit 


Dorsey  Warfield,  publisher,  and  W.  U 
Baskervill,  managing  editor,  repre¬ 
senting  the  management,  and  by  Ed. 
ward  Ballard,  president  of  the  unioa 
and  Thomas  E.  Regan,  James  C.  Mul- 
likin,  Anthony  F.  Frisino  and  Mal¬ 
colm  Ben  Rivkin,  of  its  executive 
council. 

A  five-day,  40-hour  week  is  pro¬ 
vided. 

Preferred  List 

There  will  be  a  preferred  list  for 
re-employment  for  those  discharged 
for  economy. 

Pay  scale  provisions  are:  executives 
and  their  assistants  working  directly 
under  the  jnanaging  editor,  not  less 
than  $10  a  week  over  the  top  mini¬ 
mum  for  rewrite  men  and  copy  read¬ 
ers;  copy  readers  range  from  $25  to 
$40  over  four  years;  rewrite  men  af¬ 
ter  five  years  experience,  $50;  art  de¬ 
partment  retouchers,  $25  to  $45,  and 
artists  from  $30  to  $50;  sports  depart¬ 
ment  reporters  and  writers,  $K  to 
$40;  photographers,  $25  to  $45;  re¬ 
porters,  $25  to  $45;  head  librarian, 
$40;  one  assistant,  $30;  copy  boys,  $10 
to  $17.50;  stock  ticker  and  wire  clerk, 
$12  to  $20. 

Overtime  is  to  be  compensated  at 
full  pay  or  equal  time  off;  cash  sev¬ 
erance  pay,  equal  to  one  week’s  pay 
for  every  year  of  service  with  the 
publisher,  and  sick  leave  with  full 
pay  are  granted. 

In  the  event  of  differences  provi¬ 
sion  for  conciliation  or  arbitration  b 
made;  and  no  strike  is  to  be  called 
or  lockout  ordered  while  the  agree¬ 
ment  is  in  effect. 

This  contract  replaces  a  “Statemen: 
of  Office  Policy”  posted  last  April  11. 

SYPHER  CITY  EDITOR 

Alden  H.  (Bud)  Sypher  is  city  edi¬ 
tor  of  the  Denver  Rocky  Mountain 
News,  replacing  Robert  L.  Chase,  no* 
on  rewrite. 


Foolish? 
Yes! . 


.  .  .  but  it's  just  as  foolish  to  omit  The 
News-Sentinel  from  any  schedule.  The 
Fort  Wayne  market  is  the  Number  One 
market  in  Northern  Indiana,  and  one  of 
the  most  compact,  consistently  prosper¬ 
ous  territories  in  the  United  States.  It 
is  blanketed  by  The  News-Sentinel  .  .  . 
completely,  adequately,  at  one  low  cost. 


(She  Neius- ‘Sentinel 

FORT  WAYNE.  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 
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AN  IMPORTANT  MESSAGE  TO  NEWSPAPER  PUBLISHERS,  ADVERTISING  MANAGERS  AND  REPRESENTATIVES 


SPACE  BUYERS 

LOOK  AT  NEWSPAPERS 


The  space  buyer  is  your  customer.  To  sell  your  advertising  columns, 
you  must  sell  him. 

Think  a  moment.  Do  your  sales  presentations  give  him  the  facts  about 
your  newspaper  that  he  tvants  to  know?  We  have  the  answer!  It's  yours 
for  the  asking. 

This  is  what  we  did.  As  a  research  organization,  we  went  right  to  your 
customer — the  buyer  of  space — and  asked  him  what  factual  information 
he  wants  from  you.  We  asked  him  many  other  interesting  questions  per¬ 
taining  to  newspaper  promotion. 

He  was  cordial  and  cooperative.  He  and  285  of  his  colleagues  took 
time  off  to  tell  you,  through  us,  what  data  he  considers  most  essential  in 
guiding  his  advertising  expenditures. 

The  findings  are  important!  You  should  weigh  them  well  before  invest¬ 
ing  time  and  money  in  obtaining,  preparing  and  releasing  factual  infor¬ 
mation  about  the  value  of  your  market  _ 

and  newspaper.  This  suggestion  is 

based  on  Lr  practical  experience  in  IMPORTANT  QUESTIONS! 
conducting  market  investigations  for  answer  them? 

newspaper  clients.  •  * 


A  word  as  to  why  we  made  this  study. 
As  you  recall,  last  year  we  surveyed 
space  buyer  opinion  on  magazine  pro¬ 
motion.  It  seemed  that  every  advertising 
man  in  the  country  wanted  a  copy  of  the 
findings.  Our  supply  was  rapidly  ex¬ 
hausted.  And  a  flood  of  requests  for  a 
similar  study  on  newspapers  resulted. 

So  the  current  survey,  "Space  Buyers 
Look  at  Newspapers,"  is  really  a  demand 
performance.  We  offer  it,  without  charge 
or  obligation,  as  a  tangible  demonstra¬ 
tion  of  our  desire  to  clarify  business  for 
business. 

Send  for  your  copy  today! 


IMPORTANT  QUESTIONS! 

Can  you  answer  them? 

•  Is  there  any  practical  need  for  a 
newspaper  to  submit  market  data, 
statistics  and  similar  memoranda, 
where  the  information  so  furnished  is 
available  to  the  aqency  from  U.  S. 
Census  and  other  standard  sources? 

•  Would  it  be  helpful  if  special 
representatives  would  confine  sub¬ 
mission  of  promotional  material  to 
freshly  compiled,  up-to-date  data  not 
available  through  other  sources? 

•  Do  the  conclusions  of  a  market 
study  made  and  submitted  to  you  by 
a  newspaper  carry  enough  force  or 
should  they  be  obtained  by  an  im¬ 
partial  third  party  in  order  to  be 
considered  authentic? 

•  If  you  were  asked  to  select  one 
outstanding  point  of  superiority  of 
newspapers  advertising  over  other 
media,  which  would  be  your  choice? 

•  Who  determines  the  specific  news¬ 
papers  to  be  used  in  advertising  cam¬ 
paigns? 

Tft*  answers  of  286  madia  speciafists  to 
those  questions  are  ioeorporotod  In 
"Space  Buyers  Look  at  Newspapers." 


AFFILIATED  WITH  ROSS  FEDERAL  SERVICE  INC 

EXECUTIVE  OFFICES;  6  EAST  45th  STREET.  NEW  YORK.  N.  Y. 


/ 


J.  M.  Elliott  Elected 
by  Florida  Dailies 


Special  Editions 


BUILDING  A  MODERN 
CLASSIFIED  SECTION 


GALVESTON  TRIBUNE,  March  23, 
and  Galveston  News,  March  24, 
“Cook  Book”  section,  tabloid  size,  16 
pages  each. 

Charleston  (W.  Va.)  Gazette,  March 
24,  “Easter  Style  Section,”  18  pages. 


By  GEORGE  T.  PAPPAS 

AUTHOR,  “IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING’ 


Elliott,  Dusiness  r  n  •  '  -  -  . 

_  T  I  full  size, 

manager,  Jack- 

^  H  sonville  Florida  Boston  Sunday  Globe,  March  20, 

(Continued  from  last  week’,  issue)  elec.nc..y. T..eJ.;«h.e«  lower  ( keeps  ^  *  Times-Union,  as  European  and  Spring  Travel  Guide. 

IN  the  written  sales  presentation  clas-  ^  president  for  the  pages. 

sified  copy  and  cost  can  be  intro-  Follow-up  Pointers  ■WBfl  ensuing  year.  Jacksonville  Florida  Times-Union, 

duced  in  the  following  manner:  On  the  day  after  the  prospect  re-  Mr.  Elliott  sue-  March  23,  “Women  of  Jacksonville 

"Three  types  of  advertisements  have  ceives  the  presentation,  the  salesman  ceeds  Ralph  Edition,”  16  pages,  full  size. 

wtll  should  make  a  personal  call  to  com-  Nicholson,  gen-  Boston  Herald,  March  20,  European 

Each  one  will  serve  its  definite  pur-  pigte  the  sale.  If  the  prospect  is  a  eral  manager.  Travel  edition  12  pages, 

pose.  These  ads  can  be  scattered  busy  man,  the  salesman  should  try  to  Tamva  Daily  r.  s  j  m  nr  i 

through  suitable  want  ad  classifica-  make  an  appointment  in  advance  so  awBl  Times  ,j^Y*^**  Daily  Tribune,  Mai ch 

tions  so  that  every  Bugle  reader  can  he  can  have  the  undivided  attention  ,  .  .  „  Other  officers  Progress  Edition,  28  pages, 

see  them.  The  advertisements  sub-  of  the  prospect  for  his  allotted  time.  ‘  '  elected  were:  ^  sections. 

mitted  on  the  following  pages  will  [f^  because  of  a  particular  resistance,  Carl  Hanton,  editor.  Fort  Myers  News-  Lansdale  (Pa.)  North  Penn  Re¬ 

occupy  an  average  of  six  lines  of  or  group  of  resistances,  the  salesman  Press,  vice-president;  Frank  P.  Bed-  poster,  March  23,  Progress  Edition, 
space  each.  They  should  appear  daily  jg  unable  to  close  the  sale  during  the  dow,  advertising  manager,  Jackson—  pages. 

for  the  most  effective  coverage,  first  interview,  he  should  prepare  an-  r-jije  Journal,  treasurer;  V.  J.  Ober-  Greenville  (S.  C.)  News,  March  27, 

Changes  in  copy  can  be  made  weekly,  other  presentation  containing  answers  nauer,  Jr.,  Jacksonville,  secretary.  Better  Homes  Section,  24  tabloid 

“COST  to  the  specific  resistance  brought  up  Beddow  and  Obernauer  were  re-  pages. 

“20  six  line  a.ls  daily  at  17c  iK?r  line  by  the  prospect.  elected.  Directors  named  were  Ralph  Brooklyn  (N.  Y.)  Daily  Eagle 

s,,''"rw^H%;mi;v;;  V-c  ;,;r  iin  No  written  sales  presentations  Nicholson,  Ellis  Hollums,  managing  March  27,  Travel  Section,  16  pages. 

aOMxiineads.imdax  at  ocperiine  should  be  given  or  mailed  to  pros-  editor,  Miami  Herald;  Herbert  M. 

1 70  six  line' .ads  per' week  at  pects  without  first  having  l^en  read  Davidson,  editor,  Daytona  Beach 

Tntal  cost  [.er  week  .  17.1.4U  Carefully  by  the  classified  advertising  News- Journal;  H.  D.  Leavengood,  i  c>l  D  K  rT 

(.Xhove  is  based  on  low  rale  offered  through  manager.  He  should  make  Certain  general  manager,  Ocala  Star;  George  lD4“irAxjti 

use  of  a  .Mine  daily  rateholder.)  that  the  newspaper’s  story  is  not  ex-  D.  Lindsay,  general  manager,  Sara-  Exceeded  by  almost  50%  of  its  orig- 

UVII  V  niiri  F  s;  riRrfi  atiox  aggerated  m  any  detail,  and  that  all  sota  Herald;  J.  S.  Mims,  general  man-  inal  announcement  of  the  planned  edi- 

”>om  Publisher  s  cost  and  Circulation  figures  quot^  are  ager,  Tampa  Tribune;  Don  Morris,  tion,  the  Youngsfoum  (O.)  Vindicatoi 

6  .Months  Ending  Sept.  30,  1937  correct.  The  Classified  manager  should  editor.  Palm  Beach  Post-Times;  Ross  issued  its  70th  anniversary  edition 

Total  Daily  Circulation  .  95,110  also  see  that  the  salesman  who  IS  con-  Reeder,  secretary  -  treasurer,  Miami  March  27  which  ran  164  pages  Th« 

Total  Sunday  Circulation  .  105,222  tacting  the  pros^ct  follo3^  through  Nezvs;  and  John  M.  Tapers,  general  paper  included  12  pages  of  rotogra- 

^  T  X  . i  koi,  ’  .  completes  the  sale.  This  latter  manager,  Tallahassee  Democrat.  vure  24  of  comics  eieht  of  maaazin* 

At  $173.40  per  week,  the  cost  per  1,000  circula-  ctatpmpnt  mav  Qppm  trifp  but  manv  a  ^  ^  ^  .  vure,  oi  comics,  eigni  oi  magazint 

tion  is  only  25c:  «  ^  „  V,  ^  f  Palm  Beach  Post-Times  enter-  and  a  16-page  novel.  The  edition  car- 

“The  Lighten  Power  Co.  will  be  investing  Pitrnpratinn  on  thp  rrart  luncheon  in  honor  of  the  ried  147,000  inches  of  local  and  na- 

each  week,  in  a  little  more  than  1,000  lines  of  of  enthusiastic  cooperation  on  the  part  yi  it  „  tinnal  aHvprfisintr 

n.tverrUin,  Renrecen.eH  in  this  of  all  rPSrtOnsihlp  foF  thp  folloWlin  VlSllOFS.  tlOnal  adVCrtlSing. 


No.  24.  'Written  Solicitations 


^%GAIN  the  press  staff  of  the  Big  Show  gathers  in 
Manhattan. 


Up  from  the  wlnterquarters  of  the  RIngling  Bros,  and 
Barnum  &  Bailey  Combined  Shows  at  Sarasota,  Florida, 
come  Roland  Butler,  general  press  agent,  and  Prank 
Braden,  veteran  story  man.  They  bring  the  season's 
advertising  and  publicity  material,  and,  despite  the  ex¬ 
citements  of  the  opening  Friday  night,  April  8,  they 
come  with  heavy  hearts. 


This  time  Dexter  Isn't  here  to  meet  them.  This  time 
there'll  be  no  gay  parties  In  the  old  press  room.  Dexter 
Fellows  won't  be  telling  his  gorgeous  tales,  with  cigar 
and  cane  accompaniment.  The  publicity  men  have  given 
up  that  familiar  room.  Its  memories  will  ever  be 
memories  of  Dex. 


The  press  agents  will  move  Into  the  offices  on  the 
50th  street  side  of  the  Garden,  with  entrance  on  50th, 
There  Butler  and  Braden  will  be  joined  by  Henry  Ring- 
ling  North,  the  first  RIngling  to  engage  in  press  work 
since  Alf  T.  RIngling  made  the  papers  fifty  years  ago; 
Gardner  Wilson  and  Allen  J.  Lester.  The  season  of 
1938  Is  on. 


SPECIAL  EDITIONS 


SATURDAY  BUSINESS  PAGE 

aids  in  deveiopinq  new  advertisers 


28  years  «rf  satisfactory 
service  to  the  larger 
daily  newspapers 


The  circus  trains  are  rolling  toward  Gotham, 


“SERVICE  AXI)  S.\LES  COPY 
“Modern  Wive-:  Did  you  know  that  Ic 
worth  of  electricity  will  mix  50  malted  milks 
for  you?  For  low  cost  power  always  think  of 
the  Lighten  Power  Co. 

“Make  dressmaking  a  hobby  instead  of  a 
drudgery.  You  can  sew  for  43^  hours  for  only 
Ic  worth  of  electricity.  The  Lighten  Power 
Co.  keeps  electricity  cheap  enough  so  that  no 
one  needs  to  do  tiresome  sewing  by  hand. 

“Entertainment  doesn’t  cost  much  when  you 
reali/.e  that  you  can  get  three  hours  of  your 
favorite  radio  programs  for  only  Ic  worth  of 


Gargantua  the  Great,  largest  and  fiercest  gorilla  in 
captivity,  in  his  huge,  new  alr-conditloned  cage.  Is  ready 
for  his  Big  Show  debut. 


Greenwich,  Conn. 

T«l.  Gr*triwtcK  47i4 


A  NATIONAU  SALES  O  R6  A  N I Z  ATI  O 
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The  advertising  representatives  of  the  New  York  State  newspapers  listed  below  have  available  for 
advertisers  a  wealth  of  information  regarding  the  superlative  advantages  of  New  York  State  as 
a  pre-eminent  market  for  advertised  products. 

Annual  retail  sales  in  the  Empire  State  exceed  five  billion  dollars  .  .  .  making  New  York  undeniably 
the  leading  market  of  the  United  States. 

It  is  pertinent  to  ask  ^^Do  you  use  ENOUGH  newspapers  in  New  \  ork  State  i  The  RICHEST  state 
deserves  MORE  than  average  advertising  investment  because  its  sales  potential  is  so  far  above  the  aver¬ 
age.  It  is  good  judgment  to  use  ALL  of  the  papers  named  helow' — to  reach  prosperous  New  York  State 
families  whose  buying  power  and  whose  living  standards  are  unexcelled  in  the  United  States. 

Neiv  York  is  truly  an  EMPIRE  state  and  the  Empire  State 
newspapers  are  the  open  door  to  this  great  concentration  of  wealth. 


Alliany  Knirkerltocker  News  (E) 
Amsterdam  Recorder  Democrat  (E) 
Auburn  Citizen  Advertiser  (,E) 
liinfthamton  Press  (E) 

HufTalo  Courier-Express  (M) 
liulTalo  Courier-Express  (S) 

Corning  Evening  Leader  (E) 

Cortland  Standard  (E) 

Elmira  Star  Gazette  &  Advertiser  (M&E) 
[.Elmira  Sunday  Telegram  (S) 

Ceneva  Times  (E) 

(»loversville  &  Johnstown  Herald  & 
Lea<ler-Republican  (M&E) 

Herkimer  Telegram  (E) 


xllliaca  Journal  News  (E) 
Jamestown  Evening  Journal  (E) 
Jamestown  Morning  Post  (M) 
Kingston  Daily  Freeman  (E) 
JMalone  Telegram  (E) 
*Mamaroneck  Times  (E) 

*Mt.  Vernon  Argus  <E) 

JNew burgh- Beacon  News  (E) 
*New'  Rochelle  Standard  Star  (E) 
Norwich  Sun  (E) 
tOgdenshurg  Journal  (E) 

Oneonta  Star  (M) 

‘Ossining  Citizen  Register  <E) 
Port  Jervis  Union  Gazette  (E) 


‘Port  Chester  Item  lEt 
Poughkeepsie  Star  &  Eagle  News  (E&M) 
‘Peek-kill  Star  (,E) 

^Rochester  Times  Union  (E) 

JRochester  Democrat  &  Chronicle  (M&S) 
Rome  Sentinel  (E) 

^Saratoga  Springs  Saratogian  (E) 

Syracuse  Post  Standard  (M&St 
‘Tarrytown  News  (E) 

§The  Troy  Record  (M) 

§The  Troy  Times  Record  (E) 
fU'tica  Observer-Dispatch  (E^S) 

$Utica  Press  (M) 

‘White  Plains  Reporter  (E» 

‘Yonkers  Herald-Statesman  <E) 


(E)  Evening  newspapers.  (M)  Morning  netespapers. 


iS)  Sunday  newspapers.  *  Westchester  newspapers  sold  in  combination.  $  Gannett  Newspapers,  Inc.  §  Sold 
in  combination  only 


30-A  DVERTISING 


EDITOR  S  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advarfiting  claulfication  will  ba  analyxad  in 
thasa  columns.  Sinca  practically  all  advartiting  finally  cantar* 
on  a  ratail  outlat,  thasa  thidiat  should  ba  of  aqual  intarast 
to  national  as  wall  as  local  advartisars. 

By  FRANK  E.  FEHLMAN 


No.  59.  Bank  Advertising 


B.  — Special  copy  for  children  from  know  something  about  the  problems 

6  to  16.  of  their  depositors,  particularly  those 

C.  — Special  copy  for  high  school  and  who  are  operating  retail  stores.  The 

college  boys  and  girls.  easiest  way  to  bring  advertising  forci- 

D.  — For  married  people  and  young  bly  to  the  attention  of  any  banker  is 

business  i>eople  who  want  a  nest  egg  to  sell  him  a  contract  that  he  runs 
or  quick  cash  in  the  case  of  an  emer-  over  his  own  name.  Practically  every 
gency.  market  in  the  U.  S.  can  support  three 

An  examination  of  the  bank's  own  separate  bank  campaigns;  one  on  sav- 
aceounts  and  case  histories  supplied  ings  banks,  one  on  commercial  banks, 
by  the  bank  covering  these  four  groups  and  one  on  trust  companies, 
would  provide  enough  copy  to  run  an  ■ 

endless  campaign.  NEA  Advisoiy  Council 

Commercial  Banks  To  Act  on  Affiliates 


FROM  1920  TO  1930  American  busi¬ 
ness  absorbed  each  year  approx¬ 
imately  nine  billion  dollars  of  new 
capital — a  total  of  ninety  billions  for 
the  period. 

This  money  represented  the  savings 
of  men  and  women.  This  money  was 
taken  to  investment  companies,  banks, 
brokers,  private  bankers,  and  these 
people  issued  in  return  for  the  money 
placed  in  their  hands,  pieces  of  paper 
called  bonds,  preferred  stocks  and 
common  stocks.  American  economists 
have  estimated  that  to  have  normal 
times  about  10%  of  the  net  income  of 
all  of  our  people  should  be  invested 
each  year  in  plant  extensions,  new 
buildings,  new  equipment,  etc. 

From  1933  to  1937,  23  billions  of 
new  securities  were  sold  in  the  U.  S. 
— an  average  of  about  billions  each 
year.  Seventeen  billions  were  in¬ 
vested  in  Government  bonds  and  three 
billions  in  corporate  issues  while  only 
955  millions  were  invested  in  stocks. 
One  does  not  have  to  be  a  sophisticated 
economist  to  see  that  practically  all  of 
this  money  was  devoted  to  finance  the 
deficit  of  our  Government. 

Bonk  Revenues  Reduced 
THE  BANKING  ACT  OF  1933  di¬ 
vorced  commercial  banking  from  in¬ 
vestment  banking.  Automatically  this 
cut  off  one  of  the  largest  sources  of 
revenue  for  many  commercial  banks. 
During  the  past  four  years,  banks 
have  set  up  service  charges  for  prac¬ 
tically  everything  they  do.  Depositors 
must  have  larger  balances.  If  the  bal- 
lance  drops  below  the  minimum,  they 
pay  for  the  issuance  of  each  check. 
Free  notary  services  and  free  prepara¬ 
tion  of  income  tax  have  been  discon¬ 
tinued,  along  with  dozens  of  other 
gratuitous  services  which  the  bank 
formerly  offered  depositors. 

Today  the  average  commercial  bank 
finds  itself  in  the  position  of  a  “service 
station.”  In  1924  there  were  more 
than  30,000  banks  operating  in  the 
U.  S.  Today  the  number  is  less  than 
20,000  and  the  Government  has  an¬ 
nounced  on  different  occasions  that  it 
proposes  to  consolidate  or  liquidate 
one  or  two  thousand. 


formed  as  they  were  thought  to  be. 
Billions  of  dollars,  representing  life¬ 
time  savings  of  individuals,  were 
placed  with  commercial  bankers  who, 
through  their  affiliates  or  through  large 
distributing  offices  in  our  principal 
cities,  bought  securities  that  later 
proved  to  be  almost  worthless.  The 
most  glaring  example  of  the  invest¬ 
ment  banker’s  lack  of  information  is 
reflected  in  the  collapse  of  real  estate 
and  many  municipal  bonds. 

A  discussion  of  bank  advertising 
with  the  average  banker  today  must 
be  predicated  on  some  understanding 
of  how  our  national  economy  affects 
the  local  banker  to  whom  we  are  talk¬ 
ing.  After  eight  years  of  experimenta¬ 
tion,  we  have  not  yet  solved  many  of 
our  problems  and  there  does  not  seem 
to  be  any  immediate  solution  at  hand. 
In  spite  of  the  handicaps  that  confront 
the  solicitor  who  is  assigned  the  solic¬ 
iting  of  this  type  of  business,  we  be¬ 
lieve  that  certain  things  can  be  done 
to  improve  the  status  of  any  bank  in 
any  community  and  enable  them  to 
increase  their  net  profits  by  the  sale  of 
more  services  to  their  own  depositors. 

Three  Solicitations 

IN  practically  every  trading  center 

may  be  found  three  different  types 
of  banks: 

A.  — Savings  banks 

B.  — Straight  commercial  banks 

C.  — Trust  companies 

Any  savings  bank  that  has  survived 
the  past  10  years  and  is  solvent  today 
has  the  same  basic  appeals  for  de¬ 
positors  that  were  used  10,  15,  20,  or 
50  years  ago.  The  savings  bank,  through 
its  advertising,  can  make  a  real  con¬ 
tribution  to  the  youth  of  any  commu¬ 
nity.  In  New  England  90%  of  all  the 
people  have  savings  bank  accounts. 
To  them  it  is  just  as  much  a  part  of 
their  life  as  an  insurance  policy.  Writ¬ 
ing  savings  bank  copy  to  interest  chil¬ 
dren  and  young  people  as  well  as 
young  business  people  and  married 
people  who  have  modest  incomes  is 
not  difficult.  One  experiment  now  in 
operation  for  a  savings  bank  covers 
four  basic  types  of  copy: 

A. — Opening  an  account  the  day  the 
baby  is  born. 


BUSINESS  MEN  who  have  survived 
the  past  10  years  and  who  are  sol¬ 
vent  are,  in  most  cases,  studious  men. 
They  have  had  to  use  a  great  deal  of 
ingenuity  to  have  gone  through  eight 
hectic  years.  They  seek  information. 
One  commercial  bank  is  now  experi¬ 
menting  with  a  campaign  which  is 
called  “The  ABC’s  of  Money.”  Each 
week  a  good  size  advertisement  is  re¬ 
leased  telling  exactly  what  money  is, 
what  it  does,  its  origin,  its  value  and 
its  uses. 

Trust  Companies 

FEW  PEOPLE  are  interested  in  a 
trust  of  any  sort  until  they  have 
reached  middle  life.  Yet,  in  every 
trading  area  may  be  found  yoimg  men 
from  35  to  45  who  are  “on  their  way 
up.”  Special  copy  should  be  pre¬ 
pared  for  these  young  business  men. 
encouraging  them  to  at  least  discuss 
with  the  trust  officers  various  forms  of 
trusts  that  will  suit  the  individual’s 
needs. 

Then,  as  a  second  group,  men  be¬ 
tween  50  and  60  who  have  arrived 
and  who  are  still  accumulating — ^the 
momentum  of  their  life’s  work  is  in¬ 
creasing,  and  it  is  only  by  thoughtful 
research  done  by  the  trust  company 
and  the  constant  supervision,  that  in¬ 
dividuals  in  this  classification  can 
have  prepared  trusts  that  will  meet 
the  rapidly  changing  conditions. 

The  third  group — those  who  have 
passed  60  or  65,  whose  work  is  over 
and  who  are  resting  on  their  oars — 
require  trusts  that  will  cover  every 
member  of  their  family,  their  asso¬ 
ciates,  and  such  charitable  gifts  as 
they  expect  to  make.  Here  again,  a 
study  of  the  trust  company’s  own  cus¬ 
tomers,  things  they  have  done,  how 
they  have  done  them,  make  excellent 
copy. 

One  of  the  by-products  of  develop¬ 
ing  two  or  three  continuous  bank  ad¬ 
vertisers  is  this:  solicitors,  advertising 
managers  and  the  publishers  them¬ 
selves  will  find  themselves  better  able 
to  imderstand  the  problems  of  other 
advertisers  who  are  customers  of  the 
banks. 

Local  bankers  should  know  some¬ 
thing  about  advertising,  they  should 


The  second  annual  meeting  of  the 
National  Editorial  Association  Ad¬ 
visory  Council  will  be  held  Monday 
evening,  June  20,  in  connection  with 
the  NEA  convention  at  White  Sul¬ 
phur  Springs,  W.  Va.  Invitations  are 
being  sent  to  presidents,  secretaries 
and  field  managers  of  all  state  and 
regional  press  associations  to  attend 
this  meeting,  it  was  announced  this 
week  by  President  Will  W.  Loomis. 
LaGrange  (Ill.)  Citizen. 

The  Advisory  Council  was  set  up 
a  year  ago  at  the  Detroit  convention 
in  accordance  with  recommendations 
of  the  Newspaper  Association  Man¬ 
agers,  who  felt  there  should  be  closer 
relations  between  the  national  and 
state  associations.  The  NEA  has  fol¬ 
lowed  in  principle  the  two  recom¬ 
mendations  by  the  council  last  year; 
namely,  the  affiliation  of  state  press 
association  members  with  the  na¬ 
tional  and  the  setting  up  of  a  clearing 
house  for  rapid  exchange  of  informa¬ 
tion  among  field  managers. 

Additional  Income  Sought 
President  Loomis,  in  issuing  the 
call,  said:  • 

“The  first  question  to  be  considered 
by  the  Advisory  Council  is  whether 
the  Affiliate  plan  should  be  con¬ 
tinued.  If  so,  can  it  be  extended  and 
made  more  useful?  How  can  the 
NEA  secure  additional  income  to 
function  efficiently  under  this  set¬ 
up?  What  additional  services  should 
be  developed  by  the  NASB?  If  the 
Affiliate  plan  is  to  become  a  perma¬ 
nent  policy,  then  some  system  of 
delegate  representation  at  national 
conventions  should  be  developed. 

“The  Advisory  Council  will  not  be 
restricted  to  these  questions  but  will 
be  free  to  make  recommendations  on 
any  point  for  the  good  of  the  state 
and  national  associations  and  the 
newspaper  business.” 

50TH  BIRTHDAY 

Luce’s  Press  Clipping  Bureau,  New 
York  City,  celebrates  its  fiftieth  birth¬ 
day  this  month.  It  was  founded  in 
April,  1888,  in  Boston  by  Robert  Luce, 
then  exchange  editor  of  the  Globe. 
Mr.  Luce  has  been  a  Representative 
in  Congress  from  a  Massachusetts 
district  for  the  past  18  years. 


Why  Should  Bonks  Advertise? 

BECAUSE  o'  the  tremendous  expan¬ 
sion  of  our  railroads,  manufacturing 
plants,  public  utilities  and  other  lines 
of  business,  the  U.  S.  since  1875  has 
been  in  a  continuous  expansion  cycle. 
True,  there  have  been  set-backs — the 
panic  of  1893,  the  money  panic  of 
1907,  the  beginning  of  a  real  depres¬ 
sion  in  1913  which  was  nipped  in  the 
bud  by  the  beginning  of  the  War,  our 
post-war  commodity  depression,  and 
the  recent  depression  which  is  now 
entering  its  ninth  year. 

Any  business  that  is  developed  dur¬ 
ing  boom  times  is  likely  to  over¬ 
expand  itself  and  wander  occasion¬ 
ally  from  a  conservative  policy.  Most 
of  us  from  boyhood  have  felt  that 
bankers  were  astute,  conservative, 
well  informed  and  competent  to  tell 
us  how  to  invest  our  money  but  many 
investors  learned  from  1920  to  1930 
that  some  bankers  were  not  as  well  in- 


DUPLEX- 

SUPER  DUTY 
UNITUBULAR 
TUBULAR 
FLAT  BED 
WEB  PRESSES 

STEREO  MACHINES 

WRITE  TO 

The  Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


A  RECESSION 


2,000  Ib.  X#mp  Immenioa 
Bemelt  Pot,  with  draw-oil 
valve. 


IN 

Remelting  Costs 

176  American  Newspaper  Publishers  were 
not  satisfied  with  their  remelting  costs  and 
did  something  about  it.  We  guaranteed  them 
40%  saving  with  Kemp  Remelt  Pots  and  they 
are  getting  it!  Find  out  how  much  we  can 
save  you.  Write  to  The  C.  M.  Kemp  Mfg. 
Co.,  405  East  Oliver  St.,  Baltimore,  Md. 


KEMP  of  BALTIMORE 


- 
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Eastman  Introduces 
New  High  Speed  Film 


By  JACK  PRICE 

EASTMAN  KODAK  COMPANY  this 
week  announced  a  new  high  speed 
emulsion  film,  the  Super  Panchro- 
Press,  in  the  same  speed  field  as  the 
itgfa  ultra  press  emulsion. 

The  writer  made  some  comparison 
tests  of  the  two  films,  but  it  should 
be  noted  that  while  the  experiments 
vfere  practical  they  are  not  to  be 
considered  precision  tests  such  as 
those  conducted  in  laboratories.  When 
the  Agfa  films  were  introduced  they 
received  the  comparison  tests  along 
with  the  old  style  panchro-press  emul¬ 
sions. 

Two  Films  Compared 

This  week  we  employed  the  same 
methods  in  comparing  the  new  East¬ 
man  Super  Panchro-Press  emulsion 
with  the  Agfa  Super  Press  film.  One 
of  each  was  taken  from  sealed  boxes. 
They  were  cut  in  half  and  placed  side 
by  side  in  holders.  Exposures  were 
made  on  a  shady  street  to  avoid  the 
bright  spring  sun.  In  this  manner 
each  film  was  given  the  identical  ex¬ 
posure.  No  chances  were  taken  with 
variant  shutter  speeds  between  ex¬ 
posures.  The  exposures  were  made 
so  that  the  dividing  line  came  in  the 
middle  of  a  dull  colored  truck. 

The  films  were  developed  in  the 
same  manner  of  synchronization.  The 
pieces  of  film  were  removed  from  the 
holder  to  the  hanger  and  then  im¬ 
mersed  into  a  tank  of  developer.  In 
this  manner  they  could  not  be  sep¬ 
arated.  From  the  developer  until  they 
were  dried  they  were  treated  as  one 
piece.  There  may  be  some  discussion 
about  the  method  used  but  to  main¬ 
tain  a  fair  opinion,  the  writer  wishes 
to  state  that  he  used  the  same 
method  employed  when  the  first  com¬ 
parison  tests  were  made  last  year. 

Andrews  Disenstas  Film 
Last  year  the  difference  in  emul¬ 
sions  was  so  great  that  it  amazed 
everyone  who  saw  the  original  test 
strips.  This  year  the  reports  based 
upon  the  experiments  show  that  the 
new  films  are  really  comparable  to 
the  high  speed  emulsions  introduced 
by  Agfa.  Minutely  examining  these 
exposures,  a  very  slight  margin  of 
speed  was  detected  in  favor  of  the 
Agfa  films.  We  refer  to  the  letter 
from  Mr.  Frank  Andrews,  manager  of 
the  sensitized  goods  sales  division  of 
the  Eastman  Kodak  Company,  in 
which  he  states  that  emulsions  of  un¬ 
believable  speeds  can  be  supplied  but 
that  other  quality  considerations  must 
be  observed. 

Mr.  Andrews  states: 

“While  this  is  an  extremely  high 
speed  film,  good  photographic  quality, 
proper  color  balance  that  helps  to  pre¬ 
vent  chalky  faces  and  excess  contrast 
on  flash  exposures,  physical  charac¬ 
teristics  to  prevent  abrasion  and  for 
proper  processing  under  adverse 
weather  conditions  have  been  main¬ 
tained  at  a  very  slight  sacrifice  in 
speed.  For  best  results  the  D-19  de¬ 
veloper  is  recommended. 

Training  Worker*  Is  Problom 
‘I  know  you  realize  that  we  could 
supply  emulsions  of  unbelievable 
speeds,  but  the  real  problem  is  to  find 
and  train  people  to  manufacture,  cut 
and  pack  films  that  must  be  handled 
in  total  darkness.  Consequently,  all 
ot  these  operations  are  more  expensive 
so  if  the  demands  for  additional  speed 
continue,  the  selling  price  will  go  up 
accordingly. 

“Naturally,  I  will  be  interested  in 


knowing  your  opinion  of  this  emul¬ 
sion,  as  we  have  approached  this  prob¬ 
lem  very  carefully  and  have  incor¬ 
porated  extremely  fine  photographic 
quality  that  we  believe  will  be  of 
assistance  to  you,  particularly  in  its 
reproducibility  in  newspaper  work.” 

From  our  observations,  the  new 
Eastman  film  is  another  scientific  ad¬ 
vance  which  will  be  of  material  aid 
to  all  photographers. 

High-Speed  Film  Packs 

WHILE  ON  the  subjects  of  films  we 
call  the  reader’s  attention  to  the  new 
improvement  made  in  the  packing  of 
films  by  Agfa.  They  have  just  an¬ 
nounced  manufacture  of  their  high 
speed  emulsions  in  film  packs.  This 
will  be  good  news  to  the  many  cam¬ 
eramen  who  have  a  pet  aversion  to 
carrying  a  load  of  film  holders.  What 
with  a  good  speed  flash-synchronizer 
and  a  pack  of  high  speed  films,  all 
that  is  needed  is  a  large  pocket  so  that 
a  dozen  baby  size  bulbs  may  be  toted 
about  on  an  average  assignment.  Just 
one  thought  more,  simplicity  of  me¬ 
chanical  details,  while  helpful,  does 
not  make  a  perfect  newspaper  photog¬ 
rapher. 

Oklahoma  Short  Course 

EVERYTHING  IS  all  set  for  the  large 
attendance  expected  next  week  at  i 
the  News  Photography  Short  Course  i 
to  be  held  at  the  University  of  Okla-  j 
homa.  In  addition  to  the  many  ex¬ 
perienced  newspaper  cameramen  who 
will  address  the  students,  a  splendid 
program  of  technical  demonstrations 
has  been  arranged. 

Featured  on  the  program  is  Major 
A.  W.  Stevens,  the  famous  army  ex¬ 
pert  in  aerial  photography.  He  speaks 
on  Modern  Aerial  Photography.  Earl 
Moore  of  the  Dallas  News  will  demon¬ 
strate  the  operation  of  a  portable  wire 
set  for  the  transmission  of  photos. 
Tom  Mahoney  of  Des  Moines  will  tell 
the  story  of  Look  magazine.  Milt 
Mumblow  of  the  Oklahoma  City  Daily 
Oklahoman  and  Times  will  speak  on 
“The  News  Photographer  and  His  Job.” 
Mumblow  is  a  seasoned  veteran  of 
many  campaigns.  I  almost  neglected 
to  include  your  own  representative 
who  will  lecture  on  “The  Importance 
of  News  Photography.” 

The  Short  Course  will  start  on  the 
morning  of  April  7th,  and  continue 
until  the  afternoon  of  the  9th.  Pres¬ 
ident  Bizzell  of  the  University  will 
deliver  the  address  of  welcome. 
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YOUR  SPEED  GRAPHIC 

4-  Kalart  Synchronized  Range  Finder 
4-  Kalart  Micromatic  Speed  Flash 

=  THE  PERFECT  PRESS 
CAMERA 

For  all  Graphic*  —  Synchronized  Ranre 
Finder  $27.60  installed  ($32.60  for  6  x 
7).  Micromatic  Speed  Flash  $13.60. 

Ask  Your  D^or,  or  Writo 

Room  43 
64-86  Warren  St. 
N.  Y.  C. 
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"They’re  smaller  and  handier 

...AND  BOY  HOW  THEY 


GET  PICTURES! 

SAYS  ONE  USER 


.  .  .  FOR  SYNCHRONIZED  FLASH  SHOTS 


#  New  longer  flash _ new 

smaller  bulb  size  . . .  offer 
new  help  for  newspaper  and 
candid  camera  work 

G-E  Mazda  Photoflash 
lamp  No.  7 

Slightly  longer  than  a  pack  of 
cigarettes,  this  new  G-E  MAZDA 
Vhox.oflash  lamp  gives  as  much 
total  light  as  the  No.  10  lamp. 
Designed  for  the  news  photog¬ 
rapher  with  fast  lens  and  fast 
film,  its  small  size  and  long  flash 
will  also  make  a  strong  appeal  to 
the  candid  camera  user.  Unlike 
other  G-E  MAZDA  'P\iotofla$h 
lamps,  it  is  filled  with  fine  alumi¬ 
num  wire, with  only  a  small  piece 
of  aluminum  foil.  Made  with 
a  new  quick -breaking  filament, 
this  new  lamp  conserves  the  life 
of  the  battery  with  which  it  is 
flashed  and  makes  for  more  uni¬ 


form  synchronizer  operation.  It 
can  be  used  with  the  average  syn¬ 
chronizer  adjustment  for  the  G-E 
MAZDA  VYiotoflash  lamp  No.  20. 

G-E  Mazda  Photoflash 
lamp  No.  IS 

This  new  lamp  is  similar  in 
appearance  to  the  G-E  MAZDA 
Fhoto/lash  lamp  No.  10,  but  it 
differs  radically  in  performance. 
The  reason  for  this  is  that  the 
aluminum  foil  has  been  specially 
treated,  which  lengthens  the 
flash,  and  increases  the  accuracy 
of  its  timing  as  well  as  its  total 
light  output.  This  lamp,  too, 
has  the  new  battery-saving  fila¬ 
ment,  and  operates  satisfactorily 
with  the  average  synchronizer 
adjustment  for  the  No.  20 
lamp.  You  can  tell  this  new 
No.  15  by  the  green  separator 
disc  in  the  neck  of  the  lamp. 


Through  these  two  new  lamps,  which  supplement  the  three 
sixes  already  available.  General  Electric  continues  its  policy 
of  constantly  providing  photographic  lamps  better  suited  to 
your  needs.  It  pays  to  look  for  the  G-E  mark  when  you  buy. 
General  Electric  Company,  Nela  Park,  Cleveland,  Ohio. 


GENERAL  ELECTRIC 
MAZDA  PHOTO  LAMPS 
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THE  PARADE 


Chicago:  211  West  Wocker  Drive 
New  York:  220  East  42nd  Street 
Son  Francisco:  1st  Nat  l  Bank  Bldg 


1  A  ^  suggested  the  free  list  names  be 

OllCUlCliOxS  V^UJLl  placed  on  a  galley  list  with  papers 

_  ,  _  _  ^  .  actually  needed  for  office,  file  and 

Alfi  In  oCtVlUQf  department  use,  made  up  in  bundles, 

^  with  a  responsible  individual’s  name 

and  a  definite  figure  on  each  label. 

lltw Vvo^IXlll  “Send  this  list  to  the  mail  room  with 

T  -  TV  .  If  instructions  that  no  papers  are  to  go 

!•  1“  Houston  Outlines  except  those  labeled  from  the 

Practical  Methods  That  official  list,”  he  said.  “Then  have  a 

WiU  Reduce  Waste  galley  proof  of  the  list  OK’d  every 

week  by  each  mterested  deprartment 
By  GEORGE  A.  BRANDENBURG  head  and  charge  each  copy  on  the  list 
^  ,  ,  .  ,  .  ,  .  i  •  to  some  departmental  expense.  This 

Coupled  with  importance  of  obtam-  includes  also  the  placing,  with- 

mg  added  revenue  from  circulation  is  ^ut  exception,  of  each  employe’s 
the  equally  essential  need  for  con-  address  on  paid  carrier  de¬ 
serving  newsprint,  which  circulators  and  elimination  of  free  dis¬ 

can  help  to  control  through  a  con-  tribution  to  employes  in  the  plant.” 
certed  campaign  agamst  print  paper  ^he  average  mail  subscription  list 
waste.  In  this  connection,  we  present  offers  many  opportunities  to  trim 

several  pertinent  ideas  on  newsprint  p^p^^  increase  rev¬ 
iving  as  recently  outlmed  by  James  declared  Mr.  Houston.  Among 

L.  Houston,  Jr.,  Chicago  newspaper  questions  raised  in  this  connection 
economist,  in  an  addr^s  before  the  ^ej.g.  ^j.g  youj.  subscribers  educated 
New  York  State  Press  Association.  ^t^p 

"Account  for  Every  Ounce"  the  date  shown  on  the  label  and  is 

While  Mr.  Houston  dealt  with  the  the  mail  room  “killing”  daily?  Are 
problem  of  newsprint  waste  from  all  your  national  advertisers  and  agen- 
angles  of  the  newspaper  organization,  cies  routed  on  the  mail  list  to  receive 
we  shall  confine  our  discussion  pri-  papers  only  on  days  their  ads  appear? 
marily  to  the  circulation  department. 

For  instance,  he  recommends  that  A  Parade  of  Pictures 
newspapers  perfect  a  system  of  re- 
I>orts  and  records  which  will  account 

for  every  ounce  of  paper  bought,  devised  a  means  of  sending  an  attrac- 
from  the  mill  to  the  junkman  and  ... 

which  will  account  for  every  paper 
printed.” 

To  be  effective,  he  said,  circulation 
department  reports  must  show  the 
exact  total  number  of  perfect  and  de¬ 
fective  copies  received  of  each  edition, 
time  received,  number  of  pages,  num¬ 
ber  distributed  of  each  edition  to  each 
division  or  truck,  time  of  leaving 
building,  and  time  when  last  papers 
of  each  edition  are  received  from 
press  room.  “When  properly  ar¬ 
ranged  this  report  will  account  exact¬ 
ly  for  all  press  room  production  and 
will  be  easily  verified  when  compared 
with  press  reports,”  he  stated. 

Curb  Fru*  LUt 
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CIRCULATION  STAFF  SAYS  IT  WITH  ORDERS 


Those  little  stacks  of  paper  so  neatly  arranged  on  the  desk  of  R.  H.  McCoy,  circulation 
manager,  Houston  Press,  represent  4,349  new  subscription  orders,  presented  March  28,  to 
Mr.  McCoy,  together  with  the  cake,  in  honor  of  his  birthday,  March  1 1.  The  staff  decided 
on  that  date  to  surprise  the  boss  by  putting  on  a  "drive"  of  their  own  and  last  Mon¬ 
day  they  turned  in  their  new  subscriptions  so  those  grins  shown  above  aren't  all  for 
BY  REPRINTING  pictures  appearing  the  cake.  Left  to  right:  Tony  Dazio,  sheet  sales  manager;  M.  E.  Brandle,  state  circule- 
in  the  paper,  Minneapolis  Star  has  tion  manager;  Mr,  McCoy;  H.  C.  Bullitt,  city  circulation  manager;  and  V,  L.  Lido 
_  circulation  promotion  manager. 

live  pictorial  supplement  to  non- _ 

readers  of  the  Star  every  six  months. 

This  reprint  of  16  pages  of  pictures  is  - - —  — - -  ^ 

distributed  by  carrier-salesmen,  who  Two  brother  -  carriers  — .  .  ^ 

deliver  the  section  and  then  call  back  for  Newark  (N.  J.)  —  — ^  iB 

in  a  day  or  two  to  solicit  the  prospects.  Evening  News  with  - 

About  20,000  such  reprints  are  dis-  bicycle  trailer  they  M  W 

tributed  in  Minneapolis  and  surround-  built.  They  bought 
ing  territory.  The  boys  report  they  two  bicycle  wheels  ^ 

receive  many  orders,  not  alone  on  the  ■  . 

merits  of  the  reprint,  but  that  in  many 
cases  it  “clinched  the  argument.” 

Timeliness  is  the  important  element 
of  this  supplement.  As  each  page  is 
made  up  daily  from  that  day’s  pic¬ 
tures,  the  day  the  required  number  of 
pages  is  completed,  the  front  page  is 
ready,  and  the  reprint  is  run  off  the 
After  outlining  need  for  employe  presses  at  once.  Such  a  procedure 
cooperation  all  along  the  line,  together  makes  it  possible  for  the  boys  to  de- 
with  necessity  for  printing  tighter  liver  reprints  the  same  week  the  pic- 
papers  by  eliminating  repetitious  ma-  tures  have  been  published  in  the  Star, 
terial,  Mr.  Houston  discussed  circula¬ 
tion  department  economies.  He  cited 
a  mid-west  paper,  printing  43,000 
copies  for  its  morning  and  evening 
editions,  which  was  filing,  sampling 
and  giving  away  either  outside  or 
within  the  organization,  3,410  copies 
daily,  or  8%.  This  8%  added  to  the 
paper’s  4%  newsprint  waste  made  the 
unpaid  newsprint  consumption  cost 
over  $1,200  a  month. 

"That  was  an  example  of  criminally 
wasteful  consumption  which  has  been 
recently  cleared  up  by  a  modem- 
minded  circulation  manager,  who  put 
every  employe  on  carrier  paid  deliv¬ 
ery,  cut  off  exchanges  and  correspond¬ 
ents,  cut  off  nearly  all  complimentaries 
delivered  by  mail  or  carrier,  agreed 
with  competitor  to  cut  off  postoffice, 
express,  street  car,  bus  and  city  em¬ 
ployes  free  copies,  and  reduced  ad¬ 
vertisers  and  agencies  to  copies  ac¬ 
tually  needed.”  he  said.  “Note  this 
particularly — he  issues  daily  written 
orders  for  each  edition  of  the  press 
run,  substituted  actual  instead  of  ar¬ 
bitrary  figures  such  as,  30,  50  or  100 
in  compiling  ABC  records,  credited 
returns  on  circulation  repiorts  on  the 
days  which  they  belonged  and  thus 
reduced  the  ‘unaccounted  for,’  which 
previously  was  frequently  in  the  red, 
to  a  reasonable  black  figure  daily.” 

Outlines  Control  Flan 
Generally  speaking,  the  biggest  bug¬ 
aboo  to  circulation  managers  are  the 
sacred  cows  on  the  free  list,  Mr. 

Houston  pointed  out,  recommending 
the  circulator  carefully  go  through 
each  class  of  complimentaries  and  cut 
the  list  to  an  absolute  minimum.  He 


STOCK  SUIT  DISMISSED 

Federal  Judge  Francis  C.  Caffey  dis¬ 
missed  in  New  York,  March  24,  the 
suit  of  Rudolf  Kohlrosser,  a  stock 
holder,  for  the  cancellation  of  2,000,000 
shares  of  Hearst  Consolidated  Publica¬ 
tions,  Inc.,  and  for  an  accounting  and 
a  receivership.  Judge  Caffey  ruled 
that  he  was  without  jurisdiction  and 
that  jurisdiction  could  not  be  vested 
in  the  Federal  courts  without  com¬ 
plete  diversity  of  citizenship,  “which 
does  not  exist,”  as  the  plaintiff  and 
two  directors  served  with  copies  of  the 
complaint  are  residents  of  New  York 
State. 


The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 

.  .  .  nowspopora 
.  .  .  pross  associations 
.  .  .  magosinos 
.  .  .  radio 


The  Wilmington  (Del.)  Sunday  Star 
in  its  March  20th  issue,  announced 
that  henceforth  the  sale  price  would  be 
8c  per  copy.  It  was  formerly  5c. 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 
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THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 3S  East  Waekar  Drivf 
Las  Aagalas— 2317  Taviot  Stroot 
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Pegler  Quizzed  by  SDX 
[iZIembers  on  Coast 

Warden  Lawes  to  Write  Articles  .  .  .  Pictogr 


SYNDICATE  S— 33 

Carl  Ed  to  Sail  Dailies'  Staffs  Plan 

CARL  ED,  creator  of  “Harold  Teen” 
for  the  Chicago  Tribune-New  York  WlSCOnSin  bGSSlOn 
News  Syndicate,  will  sail  April  6  with  Madison,  Wis.,  March  30 — The  Wis- 
Mrs.  Ed  and  their  daughter,  Donna  consin  Daily  Newspaper  League  in 
Jane,  for  a  Bermuda  cruise.  cooperation  with  the  University  of 


Jane,  for  a  Bermuda  cruise.  cooperation  with  the  University  of 

.  Wisconsin  School  of  Journalism  will 

Warden  Lawes  to  Write  Articles  .  .  .  Pictograph  ““smess  Column  conduct  a  Wisconsin  Daily  Newspa- 

F'RANCIS  DOOLAN,  former  editorial  per  Conference  for  news  and  editorial 
Feature  ...  New  Hollvwood  Column  .  .  writer  and  columnist  for  Newsdom,  staffs  of  all  daily  newspapers  in  the 

will  write  a  twice-weekly  column  state  at  the  university  here  on  Sat- 
Fontaine  Fox  Loses  Appeal  Country’s  Business.”  for  Cen-  urday,  April  30.  There  will  be  no  fee 

TURY  Features  Syndicate,  Bloomfield,  for  the  conference. 

Rv  RORFRT  IT  RROWN  ft  "'hf  make  its  appearance  April  'f'he  program  provides  for  a  series 

cy  nvfot.ni  u.  onvfyvii  ^  Tuesdays  and  Fridays  and  will  of  round  tables  on  live,  current  news- 

WHEN  «  MEN  interview  one  New  HoHywoed  Colunm  S^eVeTfol^altni.' wu! 

in!  '  HOLLYWOOD  DAY  BY  DAY"  is  a  Newsdom  lor  several  include  new  ideas  in  make-up  and 


President  of  the  United  States.  But 


daily  column  to  be  started  May  2 


in  this  case  it  was  a  man  who  usually  Associated  Features  Syndicate, 


does  the  interviewing. 

Westbrook  Pegler  was  on  the  re- 


New  Brunswick,  N.  J.,  by  George  More  Add  Survey 


typography,  including  streamline 
heads,  no-break  front  page  and  new 
type  faces.  Common  dangers  in  libel. 


of  throuestion  McCall  was  formerly  on  the  CENTRAL  PRESS  ASSOCIATION  contempt  of  court  and  privacy  dis- 

ceiving  end  of  the  question  barrage.  j  Variety  and  for  eight  years  reports  that  Lee  Stanlev’s  “The  Old  cussions  will  be  under  the  leadership  of 

.^«epting  an  invitation  to  dine  with  Hollywood  column.  For  HoT^own  ”  a  dSly  Snel  feLu^^^^ 

a  fpw  friend-s”  while  in  San  Francisco.  .  ,  .l  nome  lown,  a  uaiiy  panel  leaiure,  w;=k.or.=ira  TTni_ 


a  few  friends”  while  in  San  Francisco,  ^  ^  nome  io\vn,  a  uaiiy  panel  leaiure,  journalism  start  at  Wisconsin 

v.„i..rT,r.:ci  fv.i.r.a  nnn  ycars  aiier  inai  ne  was  on  me  ^^,35  started  m  syndication  in  1920.  ■’ 

the  columnist  found  himself  con-  Universal  Service  doing  spot  ^  versity. 

fronted  by  more  interviewers  than  features.  Rex  with  King 

Deanna  Durbin  had  unemployed  mu-  mnnwr  t  w  TNi-m 

sician.s  And  all  were  equally  volu-  McCall  broadcasts  twice  weekly  on  a  CLYDE  F.  REX.  formerly  with  NEA  NEW  LIQUOR  PAPER 
ble,  according  to  Campbell  Watson.  ^BS  network  his  “Hollywood  Screen-  Service,  is  now  with  King  Features 
Editor  &  Publisher’s  San  Francisco  cigarettes.  Far-  as  a  traveling  representative  out  of 

correspondent.  ‘‘ch  stated  the  radio  sponsorship  was  the  New  York  office. 

The  affair,  hiiihlv  informal,  was  no  way  connected  with  his  news-  ■ 


journalism  staff  at  Wisconsin  Uni¬ 
versity. 


correspondent.  |'c**  statea  tne  raaio  ; 

The  affair,  highly  informal,  was  f*'  way  connected 
given  by  the  Northern  California  paper  syndication. 
Alumni  Chapter  of  Sigma  Delta  Chi. 

With  W.  R.  Burkhardt,  editor,  San  Fox  Loses  Appeal 


DROPS  EDITION 


Wine  and  Liquor  News,  a  consum¬ 
ers’  tabloid  newspaper,  will  make  its 
debut  in  New  York  April  16.  Edgar 
J.  Spicer,  formerly  of  the  New  York 
American,  is  the  liquor  editor.  Paul 


The  Martinsville  (Va.)  Bulletin  has  Gardner  and  Harry  Algus  will  con- 
discontinued  its  Monday  edition  of  duct  sports  and  radio  columns  re- 


Francisco  News,  defending  him  from  yffg  BOARD  OF  TAX  APPEALS  morning  paper.  The  Bulletin  is  spectively.  Barney  Bravman,  also 

any  formal  speech,  Mr.  Pegler  just  Tnpsrtav  that  the  Revnard  Cor-  published  morning,  except  Mon-  formerly  of  the  New  York  American, 

sat  and  talked  as  the  “interviewers”  „„ration  was  formed  bv  Fontaine  Fox  evening  except  Sunday.  W.  is  the  publisher.  Offices  are  at  200 

_ J  _ J  m  , _  r  “n _  poraiion  was  lormea  oy  romaine  ruA,  -  c*  v^vb-  r'it„ 


gathered  round.  To  the  tune  of  “Peg.  BEtrS^NmrATrcoVTooffisrf^^^^^^^^  C.  Barnes  is  publisher  of  the  papers.  Hudson  St.,  New  York  City, 

abc'if  pose  of  evading  taxes,  and  ordered  it 


that?  the  globe  was  covered  in  a  few  521.375  in  penalty  taxes  for 

hours^of  conversation.  ^932  ^he  board  declared  the  only 

A  barrage  of  charges  fired  by  Phil  j  corporation  was  to  re- 

Sinnott,  NEA  Coast  director;  Ed  Mor-  ,  t  , 

•.  J  o  u  m-  .  ceive  payment  for  cartoons  drawn  by 

gan.  United  Press;  Harvey  Wing.  „  C,,-' 

«  „  c  lU  c  F  ^be  corporation  paid  him  a  sal- 


A 

I 


Sinnott,  NEA  Coast  director;  Ed  Mor-  »  r  *  ,1,.  „ 

XT  •.  J  o  u  m-  .  ceive  payment  for  cartoons  drawn  by 

gan.  United  Press;  Harvey  Wing.  „  C,,-' 

i,  „  c  -.il  c  r  •  hox.  The  corporation  paid  him  a  sal- 

News;  Harry  Smith.  San  Francisco  ,  ...  .  1  »  j 

ru  ■  t  ,  J  .u  ary  of  $2,500  a  month  and  accumulated 

Chronicle  sports  editor,  and  others  u 

•-k  11  r  J  A*  n  1  k  .  II  ■  earnings  above  that  amount, 

virtually  forced  Mr.  Pegler  to  talk  in 

self  defense  of  his  own  writings.  Each 

read  extracts  .showing  Mr.  Pegler’s  Book  Feature 

varied  views  and  laughingly  accused  A  WEEKLY  feature  for  morning  pa- 
him  of  all  the  world’s  “isms”  after  pers  called  “Book  Quotes”  was 
Robert  C.  Elliott,  San  Francisco  News  started  this  week  by  Associated  Press 
and  president  of  the  fraternal  unit.  Feature  Service.  It  consists  of  quota- 
had  introduced  the  United  Feature  tations  from  new  books  selected  by 
Syndicate  columnist  as  “the  most  dis-  Reviewer  John  Selby, 
cussed  and  the  most  cussed  columnist  Evening  papers  next  week  will  be 
in  America.”  .  Momr,”  u/ill 


Warden  Lawes  to  Write 


Evening  papers  next  week  will  be 
(ffered,  “Photo  Memo,”  which  will 
siive  pictorial  advice  to  readers.  The 
first  10  or  12  will  be  devoted  “To 


CRAIGISMS 

Advocating  a  Stitch  in  Time 

. - by  ALDEN  CRAIG - — 


WARDEN  LEWIS  E.  LAWES,  of  Sing  Puzzled  Parents”  and  will  give  tips 
Sing  prison,  is  preparing  to  write  a  on  child  raising.  It  is  edited  by  Lydia 
daily  article  of  400  words  for  Me-  Gray  Shaw,  AP  child  guidance  spe- 
Naught  Syndicate.  It  will  be  released  cialist. 

early  in  May.  Another  new  development  in  the 

Lawes,  an  outstanding  penologist,  aP  Service  is  a  weekly  Hollywood 
will  call  his  articles,  "The  Warden  photo  column,  edited  by  Columnist 
Speaks.”  Each  will  be  a  story  in  itself.  Robbin  Coons.  Coons  writes  a  daily 
He  will  give  case  histories  of  criminals,  column  and  one  of  his  columns  each 
pointing  out  why  they  took  the  wrong  ^i^eek  is  done  in  pictures  instead  of 
path,  and  will  attempt  to  show  the  words, 
right  path. 

Warden  Lawes  has  written  five 
books  and  a  number  of  magazine  arti¬ 
cles  on  penology.  He  has  been  giving  /T  T  T^\ 

radio  talks  for  the  past  six  years.  Ill  I 

Pictographs 

PICTORIAL  STATISTICS,  INC.,  an 
organization  which  supplies  charts,  THE  MARK 

graphs  and  picturized  statistics,  has 

prep.ired  a  daily  pictograph  feature  Xrf^llRACY  SPEED 

for  syndication  which  began  March  21.  / 

"T'  lefact,”  the  idea  of  Harry  B. 

Coffin,  editor  of  Pictorial  Statistics,  AND  INDEPENDENCE  IN 

presi  iits  facts  of  general  interest  in 

dram  itized  style.  In  two  columns  by  lAflHR  MEWS 

three  inches  facts  are  presented  in  VwwKLl/  WlUt  Pit  9 
symbols.  The  increase  in  visitors  to 

thi-  national  parks  is  shown  by  12  little  COVERAGE 

tnen  lor  1936  as  compared  to  one  for 

1910.  each  man  representing  500,000  I  I 

people.  The  increase  in  telephones 

is  presented  the  same  way,  etc.  11  M  I X  fc  Q  O  D  E  X  X 

Twenty-four  daily  units  are  distrib¬ 
uted  m  mat  form  at  a  time. 


“Tom’s  great  failing  is  that  he 
expresses  himself  so  poorly.  The 
moment  he  wants  to  give  empha¬ 
sis  to  an  argument,  he  does  it 
in  such  an  uninteresting  manner. 

“It  reminds  me  of  riding  on  a 
train  the  other  night.  In  front  of 
me  sat  a  very  refined-looking 
man,  busily  engaged  poring  over 
some  papers.  The  ticket  collector 
came  along  for  his  ticket,  and  he 
handed  the  collector  a  small  piece 
of  change  and  a  half  of  .some 
special  fare  ticket.  I  couldn’t 
quite  hear  what  it  was  all  about, 
but  the  ticket  taker  was  trying 
to  explain  to  the  passenger  that 
that  ticket  was  not  good  in  the 
way  in  which  he  wanted  to  u.se  it. 

“The  passenger  went  on  in  a 
very  quiet  manner  to  explain  his 
point.  The  ticket  taker  seemed 
stumped  for  a  way  to  discuss 
things.  Finally,  he  reached  into 
his  pocket  hurriedly  and  took 
out  a  roll  of  bills,  and  excitedly 
exclaimed:  ‘I  bet  you  five  dollars 
.vou  are  wrong.’  It  .seemed  so  far¬ 
fetched  for  a  ticket  taker  to  be 


betting  a  passenger  five  dollars 
on  an  issue  of  this  kind.  What 
is  more,  it  was  all  beside  the 
lioint.  The  ticket  taker  went  on 
to  collect  tickets  and  said  he 
would  be  back.  Presently,  he  re¬ 
turned  and  leaned  over  to  the 
passenger  and  said:  ‘I  beg  your 
pardon,  the  conductor  tells  me  I 
am  wrong  about  that  ticket.  I  am 
sorry  that  I  got  unduly  excited 
about  it.’ 

“Isn’t  that  typical  of  most  fits 
of  temper?  If  only  we  would 
realize  that  in  most  cases  fits  of 
temper  are  nothing  more  or  less 
than  temporary  spells  of  insan¬ 
ity.  What  had  the  betting  to  do 
with  a  calm  discussion  of  the 
situation?  Did  you  ever  stop  to 
realize  how  much  pleasanter  our 
lives  would  be  if  we  curbed  our 
tempers  and  talked  each  issue 
out  on  its  merits?  It  seems  to 
me  it  would  not  only  develop  our 
powers  of  expression  and  make 
this  world  a  better  place  in  which 
to  live,  but  it  would  also  keep 
us  from  .saying  many  things  that 
can  never  be  unsaid.” 


All  rights  re-frYtil  hy  Tht*  Inspiratiunal  Syndicate 


FREEDOM’S  SHIELD 

'^^EWSPAPERS  have  been  called  the  shock 
^  troops  of  democracy.  If  our  democratic 
way  of  life  is  to  survive,  the  press  must  continue  free. 

In  America,  the  newspaper  is  rightly  regarded  as  a 
quasi-public  Institution,  essential  to  the  success  of  a 
society  in  which  public  opinion  is  the  dominant  force. 

Because  it  presents  the  daily  history  of  the  world  in 
proper  perspective  .  .  .  because  it  is  a  forum  for  the  free 
expression  of  varied  opinions  .  .  .  the  press  is  a 
conductor  of  power  ...  an  instrument  through  which 
the  people  express  themselves.  Under  our  form  of 
government,  the  daily  newspaper  plays  a  special, 
essential,  indispensable  role. 


7^  D/TOR  &  PUBLISHER  is  proud  to  serve  the  press 
J~^  of  America,  conscious  of  the  ever-growing  importance 
of  the  newspaper  as  a  vigilant  guardian  of  the  liberties 
of  the  people  .  .  .  and  its  pre-eminence  as  a  medium 

through  which  advertising  contributes  to  business  activity, 
distribution  of  goods  and  general  economic  welfare. 


"hole  or  in  part  may  do  so  without  a  credit  line.) 


EDITOR 


PUBLISHER 


•  •  • 


•  •  • 


■^dvettiiine  -Oaenciai 


•  •  • 


Modern  Houses  Better;  NOVA  SCOTIA  DRIVE  Wisconsin,  New  York.  Kentucky,  New 

■p  »  p  •  Arlc  Nova  Scotia  Government  Bureau  of  1^^^‘co  and  Louisiana, 

ranees  1  Qir,  oQY  -^CIS  information,  Halifax,  is  breaking  its  Robert  H.  Garey,  advertising  man- 

A  series  of  advertisements  being  1938  advertising  campaign  with  two-  ager  of  W.  A.  Taylor  &  Co.,  announces 
published  in  the  Washington  Post  by  color  bleed  pages  in  sports  maga-  appointment  of  Charles  W.  Hoyt  Com- 
29  firms  interested  in  building  has  zines,  to  be  followed  by  a  tourist  pany  to  handle  the  advertising  of  Bass 

_  vacation  appeal  in  35  metropolitan  Ale,  of  which  Taylor  &  Co.  is  sole 

newspapers  in  the  East  and  through-  distributor  in  the  United  States.  C.  W. 
on  nnfV'TC**  Canada.  Publicity  is  being  re-  Roberts,  Jr.,  account  executive. 

rlilA  ’  leased  through  Mandeville  Press  Bu-  Three  separate  advertising  cam- 

reau.  Frank  Presbrey  is  the  agency,  p^jgns  in  magazines  and  trade  papers 
Cl  UnUinDITVfc  ■.  ^  Jordan  L.  Mott,  account  executive.  „„:ii  fnr  IQSR  an. 


You’ll  Never  Reach  60 
DRIVING  60 . . . 


Drive  Carefully! 


joraan  l,.  ivioii.  account  executive.  the  way  for  1938  sales  ac- 

pi^pw  n  L'  Q  tivity  of  Delco-Frigidaire  Condition- 

A  A  ./Action  Serves  ing  division.  General  Motors  Sales 

Insurance  Campaign  corporation,  Dayton,  Ohio.  The  cam- 

^  ^  paigns  will  be  on  commercial  air- 

Harrisburg,  Pa.,  March  28 — A  large  conditioning  equipment,  room  cooling 
insurance  campaign  by  30  casualty  units,  and  automatic  heating  equip- 


El«rr\  tia*  ym»prr4  m*r  Mm  w4  raar  thrwfti 

•Ittt  MiliM  mi4  iMfr  -  ■  'Ml  M«<l>  «•  (ft  wM  •!  Itwt 
MtMMkik  •f  >Mir»  wid  fnr  o  •  pra'rr  •!  ihMlk>  tor  Ito 
lanal  to'M  vTMtr^  'M.  Fm  Mm  fort  nariM  ikai  mm  ml 

M  lx  ■»  >—  lad  .b«t 'Mi  •M I  arn't 

at  all'  \mi  M'  harA  taar  irfo  m  aa  awlalaari  aM  gm 
4irrrtl'  to  a  iM^artal  ar  Mm  aurKM.  Umi  i  «aB  Mm-'v  a>' 
Ito  faa  aaai  pt^'  Mrll  laM  a  4a'  at  tki  Rrmnaa 

HaiaiUl  M  aa'  M'.  Mairk  tto  aMwr4  aa4  yi'r4ia»  vKlMa' 
al  traffic  am4rai>  a*  ifo'  art  m  %rr  at  to-MMc 


taa  braiai.'  Hr  4aa'l  Miiak  tor  ar  art  mM'  ir\iaa 
frr*  B«Ma  taa  tto  fort  ikai  a  t^t^iaa  car  m  a  4ralli  i 
•  raaMit  It  tirikra  atoa  IraM  t\^rrtr4  aM4  ito  attor  I 


insurance  companies  was  released  to  rnent.  Cooperative  copy  will  be  pro- 
Pennsylvania  newspapers  this  week  vided  retail  outlets  for  use  locally. 


by  the  J.  Walter  Thompson  Cornpany  Florida  Citrus  Commission  will  re- 
onpa"®"”  cooperation  with  the  solicitations  from  advertising 

^  ,  ...  agencies  on  its  next  year’s  account 

The  copy  was  signed  cooperatively 


by  the  30  companies.  Under  Penn-  jitures  for  the  current  season  are 
sylvania  laws  and  rulings  of  the  State  e^p^^ted  to  be  more  than  $750,000. 


.-r-v  • Insurance  Department,  a  newspaper  ,,  ^  ^  , 

must  hold  a  certificate  of  any  adver-  Medqmak  Canning  Company  of 

^ "  "5:  .r-'"  TI'  tising  insurance  company  to  show  that  Kockland,  Me.,  has  appointed  H.  B. 

: t T- ^>TI jrf-HfcilftlitiMi  it  is  registered  to  do  business  in  the  LeQuatte,  Inc..  New  York,  to  handle 
^  ,  .  X  j  X  •  w  L  Commonwealth.  This  meant  that  the  advertising  on  all  its  food  products. 

One  of  a  senes  of  advertisemenh  m  W«,h-  newspapers  receiving  the  business  Tests  are  being  made  in  magazines, 
.n9ton  Post,  pointing  to  f would  have  had  to  pay  $60  each  for  newspapers  and  radio.  The  company 

quality  in  houses  being  built  today.  certificates,  a  prohibitive  sum,  ^ne  Pie  brand  of  blueberries, 

attracted  wide  attention  in  the  real  which  caused  the  J  Walter  Thompson  niince  meat,  squash  and  pumpkin,  also 
estate  and  building  industries.  Theme  Company  to  state  that  the  newspaper  Maid  brand  string  beans  and 

of  the  ads  is  that  housing  standards  program  would  be  abandoned.  Golden  Bantam  corn, 

have  been  so  lifted  in  the  last  ten  When  this  matter  was  brought  to  Mrs.  Alma  R.  Pratt,  of  the  Pratt 
years  that  the  buyer  of  a  modern  attention  of  the  Pennsylvania  Business  &  Secretarial  School,  New 

house  gets  excellent  value  for  his  Newspaper  Publishers'  Association,  York,  has  appointed  Kimball,  Hub- 
money.  The  theme  is  naturally  a  pop-  arrangements  were  made  with  the  bard  &  Powel,  Inc.,  as  advertising 
ular  one  with  building  and  material  insurance  Department  for  the  asso-  agent. 

firms,  who  have  found  so  much  talk  piation  to  buy  one  certificate  for  each  British  Columbia’s  $60,000  publicity 
of  high  prices  of  late  that  many  pos-  30  companies  to  cover  all  of  its  drive  conducted  through  the  Depart- 

sible  buyers  are  waiting  for  costs  to  niembers.  Seventy-four  of  the  89  ment  of  Trade  and  Industry,  will  be 

come  own.  o  ®  oca  spon-  newspapers  selected  for  the  business  handled  by  Stewart  McIntosh,  Ltd., 

sors.  but  national  advertisers  in  the  _ _ _  „t  .1 _ tdmida  it-  d  /-■  _ 


SAFETY  CAMPAIGN 


The  Simons-Michelson  Company,  Detroit 
agency,  it  offering  a  safety  campaign, 
without  cost  and  without  any  strings,  to 
any  newspaper  which  caret  to  use  the 
copy.  The  advertisements  have  been  sent 
to  all  newspapers  in  Michigan — dailies, 
weeklies,  foreign,  religious,  college  and 
high-school  papers.  Other  papers  may 
obtain  them  on  request.  Without  illus¬ 
trations,  the  advertisements  may  be  set  in 
whatever  size  is  desired,  or  may  be  changed 
at  will.  "We  have  prepared  these  ads  at 
our  own  expense  to  help  further  a  worthy 
cause,"  says  Leonard  N.  Simons,  partner  in 
the  agency,  expressing  hope  for  "a  con¬ 
centrated  drive  to  reduce  the  staggering 
number  of  traffic  accidents  and  deaths  in 
Michigan." 


field  have  expressed  their  approval. 

The  campaign  was  written  by  Paul 
Clark  of  the  Post  advertising  staff, 
after  R.  C.  O'Donnell,  manager  of 
classified  and  real  estate  advertising 


are  members  of  the  PNPA.  Vancouver,  B.  C.,  agency. 

-  Domestic  Finance  Corporation,  231 

«  •  J  n  X  South  La  Salle  Street,  Chicago,  has 

Campaigns  and  Accounts  annointed  Metronolitan  Advertising 


appointed  Metropolitan  Advertising 
Company,  New  York,  to  direct  insti- 


departments,  had  been  struck  by  the  BUCHANAN  &  COMPANY,  Chicago  tutional  advertising.  Harry  D.  Adair 


contrast  between  modern  houses  and 


those  advertised  in  the  files  of  ten  advertising  of  Quickies,  facial 

years  ago.  He  decided  the  problem  P^ds,  a  product  of  Associated  Dis- 


agency,  has  been  appointed  to  direct  L  account  executive, 
e  advertising  of  “Quickies,"  facial  kay  Company,  Fifth  Avenue,  New 


years  ago.  He  decided  the  problem  P^QS,  a  product  oi  Associated  Uis-  York,  has  appointed  Blackstone  Com- 
was  not  one  of  exhorbitant  prices,  but  ti’ibutors,  Inc.,  Chicago.  Norman  J.  pany.  Radio  City,  to  direct  advertis- 
of  living  standards  so  far  advanced  Phelps  is  account  executive.  News-  j,,g  introducing  a  new  line  of  cos- 
fhat  the  buyer  of  today  would  not  be  papers  and  magazines  will  be  used,  rnetics.  Insertions  in  a  list  of  Eastern 
satisfied  with  what  was  offered  a  Color  pages  in  American  Weekly  newspapers  have  started  on  a  face 


Glenmore  Favors 
Newspaper  Ads 


cream.  New  York,  has  placed  orders 


satisfied  with  what  was  offered  a  Color  pages  in  American  Weekly  newspapers  have  started  on  a  face 
decade  earlier.  and  This  Week  next  month  will  herald  lotion.  Formula  R301.  Fred  Bowers 

■  opening  of  a  new  Pineapple  Produc-  is  account  executive. 

Glenmore  Favors  ers’  cooperative  association  cam-  Gooderham  &  worts.  Ltd.,  G.  &  W. 

A  He  P«ipn,  placed  by  San  Francisco  offices  whiskey,  Detroit,  will  shortly  start  a 

lv6VvSpap6l  A\aS  of  Botsford,  Constantine  &  Gardner,  campaign  using  newspapers  in  se- 

Newspaper  advertising  will  continue  Theme  of  the  new  drive  is  “Step  Up  lected  sections  through  Sherman  K. 

to  be  the  dominant  medium  of  Glen-  Spring  Menus  with  Canned  Hawaiian  Ellis  Co.,  Inc.,  New  York, 

more  Distilleries,  according  to  Frank  Pineapple.”  Magazines,  outdoor  post-  Miners,  Inc.,  Miners  theatrical  cold 
Thompson,  president  of  the  Louisville  ^es  and  special  merchandising  dis-  cream.  New  York,  has  placed  orders 
company,  who  addressed  a  sales  con-  plnys  are  planned. 
vention  of  Glenmore  representatives  Warner  Bros.  Pictures  will  support 
in  Chicago,  March  26.  Mr.  Thompson  “Beloved  Brat,”  which  deals  with  child 

declared  newspapers  have  been  an  psychology,  by  a  national  campaign 

important  selling  factor  in  the  past  and  in  newspapers  soon.  A  color  page  will  A I  I  Hu 

will  play  a  leading  part  in  future  sales  also  appear  in  American  Weekly  on  ^ J 

campaigns.  the  national  release  date.  Blaine-  INI  j 

■  Thompson  is  the  agency.  BaJ 

N.  Y.  NOMINATIONS  Minneapiolis  office  of  Batten,  Barton,  npALElL^  AND  1*1 

Lowell  Thomas,  radio  commentator,  Durstine  &  Osborn,  Inc.,  has  been  ap-  ■■ 

has  been  nominated  to  succeed  him-  pointed  to  handle  the  advertising  of  BS  DISTIsl  BU T ORi 

self  as  president  of  New  York  Adver-  the  following  member  banks  of  ISA  HI 

tising  Club.  The  election  will  be  held  Northwest  Bancorporation:  First  and  ■!  OU T ^ OF'^'lOWN  HH 
at  the  annual  meeting  May  10.  Other  American  National  Bank  of  Duluth,  POII.EICjN  AMD  La J 

nominations  are:  For  vice-president,  Minn.;  First  National  Bank  of  Rapid  pM  ■  v^l>CIVjr*  L/  ■Afl 

G.  Lynn  Sumner;  for  treasurer,  Ralph  City,  S.  D.;  Northwest  Security  Na-  ElkACK  NUMBEkm 
Neumuller;  for  director,  Clarence  L.  tional  Bank  of  Sioux  Falls,  S.  D.;  First  UH  «■  n  a  n  r*  h  c*  ISl 

Law  and  ^ward  J.  Hegarty.  National  Bank  of  Lead,  S.  D.  1^9  N  S  r  C  Is5  1^1 

Blair  Distilling  Co.,  Detroit  and  pixi/'e  IS 

NBC  NAMES  MASON  St.  Francis,  Ky.,  has  appointed  Robert  I^J 

Frank  E.  Mason,  vice-president  of  Kahn  &  Associates,  Chicago  agency,  Ijlfl 

the  National  Broadcasting  Company,  to  direct  its  advertising.  A  five-month  THESE  3  ITEMS 

has  been  named  by  President  Lenox  introductory  advertising  campaign  in 
R.  Lohr,  to  superintend  all  of  NBC’s  newspapers  is  now  being  conducted  in 
activities  in  the  short  wave  field.  West  'Virginia,  Texas,  Illinois,  Indiana, 


with  newspapers  in  selected  sections 
through  Friend-Weiner  Advertising 
Company,  New  York. 

Steinhardt  Company,  Old  Methus- 
alem  whiskey.  New  York,  has  placed 
its  advertising  with  Kleppner  Com¬ 
pany,  New  York. 

Fred  Fear  &  Co.,  Chick  Chick  and 
Magic  Wand  Easter  Egg  Dyes,  Brook¬ 
lyn,  N.  Y.,  has  again  placed  its  adver¬ 
tising  with  Menken  Advertising,  Inc., 
New  York. 

New  clients  of  Gottschaldt-Hum- 
phrey,  Inc.,  Atlanta  agency,  include: 
Blue  Bird  Body  Company,  Ft.  Valley, 
Ga.,  school  busses;  '  Take  -  Along  ’ 
Travel  Chair  Company,  Thomasville, 
Ga.;  Georgia-Carolina  Oil  Co.,  Macon, 
Ga. 

T.  R.  Schoonmaker,  executive  secre¬ 
tary  Brazil  Nut  Advertising  Fund,  has 
announced  appointment  of  Charles  W. 
Hoyt  Company,  Inc.,  New  York  City. 


iSfALiiig^ 
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HERE  $INCE  190$ 
WE  Ate  FOREMOST 
In  these  3  ITEMS 
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The  ADVERTISING  SURVEY 

General  Motors  Thinks  Advancing  Rates  Hit  Automotive 
Linage  in  Newspapers,  but  Circulations  Advanced  Too  .  .  . 
Space  Has  to  Sell  More  Cars  These  Days 

By  ROBERT  S.  MANN 


WHO  KILLED  the  Cock  Robin  of  au¬ 
tomotive  linage? 

Not  I,  says  General  Motors  Cor¬ 
poration — and  produces  figures  to 
prove  it  (See  page  11). 

But  Cock  Robin  is  awfully  sick, 
and  the  arrow  in  his  bosom  gives  an 
acute  pain  to  most  of  the  newspaper 
publishers  in  the  country.  If  it  was 
not  General  Motors  that  let  fly,  then 
who  is  hiding  in  the  bushes  with  a 
bow  and  quiver? 

Was  It  Rates? 

INCREASED  RATES  for  newspaper 
advertising  seem  to  be  the  culprit 
that  General  Motors  has  in  mind,  ac¬ 
cording  to  Mr.  D.  H.  Odell’s  letter. 
Personally,  we  doubt  that  the  rate 
increases  were  big  enough  to  shoot 
more  than  a  tiny  arrow.  Take  a  look 
at  his  figures: 

In  50  key  cities  General  Motors  in 
1937  bought  12,900,000  lines  of  news¬ 
paper  space  at  a  cost  of  $5,460,400.  If 
the  average  1929  rates  had  been  paid 
for  the  same  space,  says  Mr.  Odell, 
G.M.  would  have  paid  $341,500  less, 
or  obtained  861,000  lines  more.  The 
indicated  rate  increase  is  about  614%. 
With  new-car  linage  in  1937  only 
32.87<  of  what  it  was  in  1929,  accord¬ 
ing  to  Media  Records'  nine-year  an¬ 
alysis,  it  hardly  seems  possible  to 
put  the  blame  on  a  6%  rate  increase. 
Mr.  Odell  asks  whether  newspapers 
are  interested  in  linage  or  dollars;  if 
his  6%  rate  increase  is  accepted  as 
typical,  the  newspaper  revenue  from 
new  car  advertising  would  still  be 
only  about  35%  of  what  it  was  in 
1929.  And  we  should  say  offhand, 
that  the  newspaper  publishers  are  tre¬ 
mendously  interested  in  the  missing 
65%  of  their  dollar  volume. 

What  G.  M.  Bought 

TWO  ITEMS  are  lacking  from  Mr. 

Odell’s  calculations.  The  General 
Motors  books  show  how  much  General 
Motors  spent,  year  by  year,  but  ap¬ 
parently  nothing  at  all  about  how 
much  circulation  this  money  bought. 
So  far  as  the  dailies  are  concerned 
(since  Chevrolet  uses  about  all  of 
them,  in  addition  to  several  thousand 
weeklies),  he  can  find  out  what  cir¬ 
culation  General  Motors  bought  by 
referring  to  the  Editor  &  Publisher 
International  Year  Book  for  1938, 
pages  124  and  128.  At  the  beginning 
of  1929  (listed  for  12/31/’28)  these 
were  the  total  daily  newspaper  cir¬ 
culations  that  General  Motors  could 


have  bought,  and  presumably  that  Book  shows. 


for  Sunday  papers  actually  decreased 
more  than  6%.  A  lot  of  automobile 
advertising  goes  into  Sunday  papers. 

Hard-Working  Advertising 

THAT'S  ONE  ITEM  not  mentioned  in 

Mr.  Odell’s  letter.  Certainly  he 
wouldn't  complain  about  the  amount 
that  General  Motors  spends  for  car¬ 
buretors  or  headlight  bulbs  without 
considering  how  many  were  received. 

Here’s  the  other  of  the  two  factors 
that  we  said  should  be  considered  in 
connection  with  the  General  Motors 
statement — and  here  we  are  really 
catching  up  with  the  dastardly  archer 
who  left  Cock  Robin  65%  dead: 

This  second  factor  lies  in  the  amount 
of  work  expected  from  each  line  of 
advertising.  In  1929  the  motor  makers 
spent  some  $50,000,000  in  newspaper 
space  to  sell  5,620,000  cars  and  trucks 
in  the  United  States  and  Canada.  In 
1937  they  seem  to  have  spent  about 
$16,000,000  or  $17,000,000  in  newspa¬ 
per  space  while  selling  5,015,000. 

General  Motors  itself,  we  gather, 
sold  around  10%  more  cars  and  trucks 
than  in  1929,  with  less  newspaper  ad¬ 
vertising,  as  shown  in  Mr.  Odell’s 
letter.  This  despite  the  fact  that  in 
1929  General  Motors  was  advertising 
and  selling  Oaklands,  Marquettes,  and 
Vikings,  in  addition  to  its  present  list 
of  cars. 

And  right  there,  in  the  list  of  van¬ 
ished  cars,  is  our  clew  to  the  biggest 
single  reason  for  the  loss  in  newspa¬ 
per  linage  (and  revenue,  Mr.  Odell). 
Not  in  General  Motors’  abandoned 
lines — for  General  Motors,  although 
spending  less  per  car,  is  currently 
accounting  for  a  third  of  the  industry's 
newspaper  advertising,  against  a  quar¬ 
ter  in  1929 — but  in  the  numerous  other 
cars  that  are  not  now  advertised,  and 
in  most  cases  no  longer  made. 

Dust  off  the  1929  Blue  Book  of 
Media  Records  and  look  at  the  tabula¬ 
tion  of  automobile  advertisers — all 
using  substantial  space  in  long  lists  of 
newspapers.  It  started  with  Auburn, 
which  is  not  in  the  1937  Blue  Book, 
and  continued  with  Chandler,  Du 
Pont,  Durant,  Elcar,  Erskine,  Frank¬ 
lin,  Gardner,  Jordan  (famous  for  its 
“West  of  Laramie’’  copy).  Kissel,  Loco¬ 
mobile,  Marmon,  Moon,  Peerless, 
Pierce-Arrow,  Roosevelt,  Stearns- 
Knight,  Stutz,  winding  up  with 
Windsor- White  Prince.  None  of  them 
used  any  newspaper  advertising  in 
1937,  as  far  as  the  Media  Records  Blue 


ters  to  newspapers  (E.  &  P.  March 
19,  page  5)  explaining  that  the  reason 
for  Plymouth’s  long  advertising  vaca¬ 
tion  last  year  was  that  dealers,  un¬ 
able  to  get  full  supplies  of  cars  be¬ 
cause  of  the  motor  strike,  were  stirred 
“to  clamorous  complaints”  when  ad¬ 
vertising  brought  in  too  many  buyers. 

As  already  told  in  these  columns, 
newspapermen  in  various  cities  have 
been  laying  their  case  before  the 
local  auto  dealers,  and  pledging  the 
latter  to  write  to  their  factories  in  be¬ 
half  of  more  newspaper  advertising. 
It  does  not  take  a  violent  assumption 
to  believe  that  this  movement  is  bear¬ 
ing  fruit  in  the  current  readiness  of 
automobile  men  to  explain  publicly 
the  factors  that  influence  the  amount 
of  their  newspaper  advertising. 

Chevrolet  Dealer 

HENRY  T.  EWALD,  Chevrolet  dealer 
as  well  as  advertising  agent,  was 
guest  of  honor  last  week  at  a  dinner 
marking  the 
tenth  anniver¬ 
sary  of  Mack- 
Gratiot  Corn- 
pan  y ,  Detroit, 
which  he  set  up 
not  only  to  sell 
Chevrolets  but 
also  to  give  the 
Chevrolet  a  d  - 
vertising  agency 
a  retail  labora- 


General  Motors  did  buy:  Morn¬ 
ing,  13,995,104;  evening,  23,977,488; 

Sunday,  25,771,383.  At  the  beginning 
of  1937  (figures  listed  for  12/31/’36), 
these  circulations  had  risen  to:  Morn¬ 
ing,  15,326,431;  evening,  24,966,123; 

Sunday,  29,962,120. 

Isn’t  it  just  possible,  Mr.  Odell,  that 
an  increase  of  2  1/3  million  circula¬ 
tion  weekdays  and  four  million  Sun¬ 
days  justified  increased  advertising 
rates?  The  milline  rates  given  in  the  Auto  Men  Explain 


Year  Book  do  not  show  any  substan¬ 
tial  rate  increase  out  of  line  with  the 
circulation  gains.  In  the  eight-year 
period  the  aggregate  milline  rate  for 
evening  papers  increased  about  9%, 


the  Sperry  Flour  Company  and  for 
four  years  previous  to  that  with 
D’Evlyn  &  Wadsworth  advertising 
agency,  San  Francisco,  as  account  ex¬ 
ecutive,  has  joined  the  copy  depart¬ 
ment  of  the  San  Francisco  office  of 
Emil  Brisacher  &  Staff. 

Thomas  H.  Corpe  has  resigned  as 
advertising  and  sales  promotion  di¬ 
rector  of  Buick  Division,  General 
Motors,  Flint,  Mich. 

M.  Lewis  Goodkind,  formerly  with 
Burnet-Kuhn  Adv.  Co.,  Chicago,  has 
established  a  radio  advertising  coun¬ 
sellor  service  at  919  N.  Michigan  Ave., 
Chicago.  Associated  with  Mr.  Good- 
kind  is  Calvin  Holmes,  formerly  of 
Glen  Buck  Advertising  Agency  and 
Montgomery  Ward  &  Company,  Chi¬ 
cago.  Mr.  Goodkind  was  previously 
associated  with  Lord  &  Thomas. 

Herbert  Drake  has  been  appointed 
to  the  promotion  staff  of  True  Story. 
For  two  years  he  has  been  manager 
of  the  New  York  office  of  Hunting  & 
Fishing  and  National  Sportsman. 


BEST  ADS  CHOSEN 


H.  T.  Ewald 


Alexander  Brook’s  painting  of  a 
young  girl  releasing  a  dove  on  its  first 
flight,  which  illustrated  an  advertise¬ 
ment  designed  by  Paul  Darrow  for 
Steinway  &  Sons,  Inc.,  through  N.  W. 
Ayer  &  Sons,  Inc.,  won  the  Art  Di- 
„  . ,  rectors’  Club  Medal  for  the  best  color 

ory.  r.  wa  d,  illustration  for  newspaper  advertising 
chairman  ot  the 
Mack-  Gratiot 


board  and  pres¬ 
ident  of  Campbell-Ewald  Company, 
Detroit  agency,  presented  radios  to 
four  staff  members  who  were  with 
the  original  company,  and  received 
a  signed  pledge  of  loyalty  from  the 
present  staff  of  nearly  50. 

Mack-Gratiot,  incidentally,  got  good 
value  out  of  National  Used  Car  Ex¬ 
change  Week.  The  firm  sold  three 
used  cars  of  inventory  value  of  $885 
during  the  first  five  days  of  March, 
and  then  in  the  seven  days  of  Used 
Car  Week,  sold  32  cars  with  an  in¬ 
ventory  value  of  $8,407. 

Among  Advertising  Folk 

W.  S.  MERRELL,  with  Chrysler  Cor¬ 
poration  of  Canada,  Ltd.,  for  some 
time,  has  joined  the  copy  staff  of 
Ronalds  Advertising  Agency,  Ltd.,  at 
Montreal. 

A.  vanDerZee,  vice-president  and 
general  sales  manager.  Dodge  division 
of  Chrysler  Corp.,  has  been  appointed 
to  a  newly  created  position  of  vice- 
president  of  the  corporation  in  charge 
of  development  of  sales  of  passenger 
cars  and  commercial  vehicles. 

Mrs.  Dotothy  U.  Weiler,  for  five 
years  assistant  advertising  manager  of 


in  the  Club’s  annual  contest.  A  draw¬ 
ing  by  Eric  Mulvaney,  designed  by 
Morris  Rosenblum  for  L.  Bamberger 
&  Co.,  Newark,  N.  J.,  department 
store,  was  the  best  black  and  white 
illustration  for  newspaper  advertising. 
The  drawings  are  being  shown  from 
April  2  to  24  in  the  exhibition  hall  of 
International  Building,  Radio  City, 
New  York. 


CE  T^'T'IFI  El> 


Take  all  those  cars  out  of  the  1929 
list,  and  a  big  hole  would  be  left  in 
the  amount  of  newspaper  linage.  In 
fact,  a  big  hole  was  left— although  that 
did  not  account  for  the  total  .shrink¬ 
age.  When  recovery  came  along,  the 
total  of  business  was  concentrated  in 
fewer  concerns,  and  the  increase  in 
output  was  far  from  matched  by  the 
amount  of  advertising. 


MUCH  AS  NEWSPAPERS  crave  the 
favor  of  advertisers,  the  latter  are 
no  less  desirous  of  keeping  the  good 
will  of  newspapers.  W.  W.  Romaine, 
advertising  director  of  Chrysler’s 


for  morning  papers  less  than  2%,  and  Plymouth  division,  recently  sent  let- 
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THE  AP 

FEATURE  SERVICE 

was  specializing  in  shorter 
stories  and  tighter  writing 
BECAUSE  — it  was  believed 
that  Mr.  X  wanted  his  news 
features  to  be  telegraphic, 
not  encyclopedic 


He  likes  his  morning 
paper  in  bed 

The  luxury  of  reading  himself 
to  full  wakefulness  while 
breakfast  is  being  prepared,  al¬ 
lowing  to  leave  the  paper  for  the 
home  folks  when  he  takes  the  car 
to  town. 

Luckily,  his  daybreak  routine  is 
rarely  frustrated.  An  excellent 
circulation  department  and  the 
uniform,  time-saving  virtues  of 
Certified  Mats  brings  his  paper 
to  the  door  before  the  alarm 
clock  heralds  the  day. 

For  depondablt  stereotyping,  rely  ort 
Certified  Mats,  made  in  the  U.  S.  A. 

CERTIFIED  DRY  MAI  CORPDRATION 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 
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EDITOR  &  PUBLISHER 


Ethridge  Named 
Temporary 
NAB  President 

To  Continue  Newspaper 
Work  While  Heading 
Broadcasting  Industry 

(Bv  telegraph  to  Kditor  &  1*1-81.1  hf,r> 

Washington,  D.  C.,  March  31 — Mark 
Ethridge,  general  manager  of  the 
Louisville  Courier-Journal  and  Times, 
has  been  elected 
temporary  presi- 
dent  of  the 
National  Associ¬ 
ation  of  Broad¬ 
casters,  a  i>osi- 
tion  in  radio 
comparable  t  o 
that  occupied  by 
Judge  Kenesaw 
Mountain  Landis 
in  baseball,  and 
by  Will  Hays  in 
the  motion  pic¬ 
ture  industry. 

He  will  con¬ 
tinue  his  association  with  the  Louis¬ 
ville  newspapers  while  functioning  as 
head  of  the  billion  dollar  broadcasting 
industry  represented  in  425  of  approxi¬ 
mately  700  existing  stations. 

Hints  at  Objectives 

The  objectives  he  will  seek  to  at¬ 
tain  are  hinted  at  broadly  in  a  policy 
statement  issued  Wednesday  night 
when  his  election  was  announced  af¬ 
ter  an  all-day  session  of  NAB: 

"There  is,  in  the  long  run,  in  radio 
no  conflict  whatever  between  the  pub¬ 
lic  interest  and  the  concepts  of  good 
and  decent  business.” 

Ethridge.  42.  is  a  native  of  Missis¬ 
sippi  and  has  been  in  newspaper  work 
for  25  years.  He  was  editor  of  the 
Macon  (Ga.)  Telegraph  for  ten  years, 
with  the  Neu-  York  Sun  two  years, 
and  in  1934  was  in  Washington  first 
with  the  Associated  Press  and  later  as 
general  manager  of  the  Washington 
Post.  He  left  the  capital  to  go  with 
the  Richmond  Times-Dispatch  and 
soon  afterward  joined  the  Louisville 
newspajiers.  The  Courier-Journal  and 
Times  operate  Station  WHAS,  Louis¬ 
ville. 

To  Serve  Without  Pay 

In  accepting,  Mr.  Ethridge  said  that 
he  would  serve  with  the  understand¬ 
ing  that  the  position  would  be  non- 
salaried,  and  that  he  would  give  “the 
time  necessary”  to  perfect  the  policies 
advocated  by  the  association  at  its 
recent  convention. 

The  new  president  will  be  equipped 
with  sufficient  authority  to  bring  about 
self-regulation  of  the  industry.  He 
will  be  its  spokesman  before  the  pub¬ 
lic,  the  Federal  Administration  and 
Congress. 

The  NAB  decided  last  February  to 
appoint  a  salaried  president  with 
broad  powers  over  the  industry  fol¬ 
lowing  a  series  of  incidents  which  led 
to  public  criticism.  One  target  was 
the  presentation  of  programs  for  chil¬ 
dren;  another  was  the  “Garden  of 
Eden”  radio  skit  featuring  Mae  West. 

The  new  set-up  will  have  a  budget 
of  $250,000  annually.  Until  last  year 
the  association  has  had  only  a  $75,000 
budget.  Headquarters  will  be  in  Wash¬ 
ington. 

MAKES  'EM  SAY  "OUCH!" 

The  Charlotte  (N.  C.)  News  has 
started  a  new  staff -prepared  feature 
called  “Mischievous  Missives,”  con¬ 
sisting  of  brief  notes  to  well-known 
men  and  women  of  Charlotte  and 
vicinity,  signed  “The  Printers  Devil.” 
The  missives  are  to  have  “just  enough 
of  a  barb  to  make  the  objects  of  it 
.say  ‘Ouch!’  ” 


Two  "Allied"  Groups 
Merge  in  California 

Unification  of  two  California  groups 
formed  to  promote  newspaper  adver¬ 
tising  was  accomplished  at  a  joint 
meeting  of  the 
Allied  Dailies  of 
Northern  Cali¬ 
fornia  and  the 
Allied  Dailies  of 
Southern  Cali¬ 
fornia  held  in 
Fresno  last  Sat- 
ur day .  The 
merged  group 
will  be  known 
as  the  Allied 
Dailies  of  Cali¬ 
fornia. 

L.  A.  Copeland, 
manager  of  the 
Southern  California  group  since  its 
inauguration,  was  elected  manager  of 
the  state-wide  organization.  Mr.  Cope¬ 
land  built  the  Southern  dailies  group 
from  an  original  organization  of  four 
members  and  has  been  active  in  pro¬ 
moting  the  northern  group  formed  re¬ 
cently. 

Will  R.  Sharkey,  chairman  of  the 
northern  group  and  publisher,  Contra 
Costa  Gazette  of  Martinez,  Cal.,  pre¬ 
sided  at  the  sessions.  Because  of  the 
absence  of  Clark  Waite,  Southern 
California  Newspapers  Associated, 
chairman  of  the  southern  group,  se¬ 
lection  of  a  joint  board  was  postponed. 
The  board  will  be  selected  at  an  April 
meeting,  Mr.  Sharkey  said. 

■ 

TO  DO  ABC  PROMOTION 

Chicago,  March  30— Appci.ntment  of 
Carl  Gazley,  formerly  advertising  and 
sales  promotion  manager  of  Yawman 
&  Elbe  Manufacturing  Company, 
Rochester,  N.  Y.,  to  the  Audit  Bureau 
of  Circulations  promotion  staff  was 
announced  today  by  O.  C.  Harn,  ABC 
managing  director.  Mr.  Gazley  will 
do  general  promotion  work  among  all 
classes  of  bureau  membership,  in¬ 
cluding  advertisers,  agencies  and  pub¬ 
lishers.  He  was  formerly  a  member 
of  the  Association  of  National  Adver¬ 
tisers  and  served  on  the  ANA  board 
of  directors. 

■ 

PARIS  PAPERS  MERGED 

L’Echo  de  Paris  and  Lc  Jour,  Paris, 
France,  dailies,  were  merged  March 
28  and  now  appear  as  Le  Jeur-L’Echo 
de  Paris.  By  the  merger  L'Echo, 
which  has  been  in  the  forefront  of  the 
French  Nationalist  movement  for  54 
years,  was  absorbed  by  Le  Jour,  which 
was  founded  six  years  ago  by  Leon 
Bailby  when  he  was  forced  to  sell  his 
evening  newspaper,  L'Intransigeant. 


SYDNEY,  AUSTRALIA 
The  onlj  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

[f  you  are  planning  sales 
campaigns  or  are  interested 
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Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
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ICC  Permits  Freight 
Reduction  on  Paper 

The  Interstate  Commerce  Commis¬ 
sion  March  26  authorized  railroads  to 
reduce  freight  rates  on  newsprint  from 
points  in  northern  Minnesota  to  cen¬ 
tral  territory  east  of  the  Illinois-In- 
diana  line,  including  lower  Michigan, 
western  New  York,  Pennsylvania, 
West  Virginia  and  northeastern  Ken¬ 
tucky. 

The  reduction  authorized  amounted 
to  three  cents  per  hundred  pounds 
and  is  effective  each  year  between 
April  1  and  Nov.  30.  This  does  in  no 
way  affect  the  general  10%  freight  in¬ 
creases  ordered  by  the  ICC  two  weeks 
ago. 

Specifically  the  authorization  ap¬ 
plies  to  newsprint  shipments  originat¬ 
ing  in  International  Falls,  Minn.,  and 
Fort  Frances,  Ont. 

This  is  an  old  freight  rate  question 
which  has  been  continued  for  several 
years.  The  low  rates  are  permitted 
during  the  summer  months  because 
competition  from  Great  Lakes  steam¬ 
ers  is  strong  during  that  time  while 
transportation  by  water  is  possible. 

TO  ADDRESS  SPECIALS 

Paul  L.  Gorham,  manager  of  Illinois 
Markets  division  of  Daily  Newspaper 
League  of  Illinois,  will  speak  at  the 
April  11  meeting  of  the  Newspaper 
Representatives  Association  of  Chi¬ 
cago  at  Medinah  Club.  The  meeting 
v/ill  be  open  to  publishers  and  adver¬ 
tising  managers  of  Illinois  newspapers. 


Mackay-Spaulding 
Elects  Officers 

Herbert  K.  Stroud,  last  week  was 
elected  president  of  Mackay-Spaul- 
ding  Advertising  Agency,  replacing 
Howard  E . 
Spaulding  who 
will  remain  as  a 
director  of  the 
firm.  At  the 
same  time  James 
Mackay  was 
elected  vice- 
president  and  C. 
H.  Fallass,  trea¬ 
surer,  and  Eu¬ 
gene  W.  Spaul¬ 
ding,  secretary. 
Mr.  Fallass  re¬ 
places  C.  P.  Ed¬ 
wards,  resigned. 

Mr.  Stroud  was  an  account  executive 
with  Frank  Seaman  Advertising 
Agency  for  eight  years.  He  was  vice- 
president  of  Hanff-Metzger  agency, 
now  Buchanan  &  Company.  He  was 
also  an  account  executive  of  Ruth- 
rauff  &  Ryan,  Inc.  For  five  years  he 
published  Drugstore  Retailing  maga¬ 
zine. 

■ 

HEADS  AP  GROUP 

Arthur  L.  Fish,  general  manager 
Salt  Lake  City  Telegram,  was  elected 
president  of  the  Utah-Idaho  Asso¬ 
ciated  Press  group  at  the  annual 
meeting  in  Twin  Falls,  Idaho,  last 
weekend. 


Three  Outstanding  Issues  for 
Readers  and  Advertisers! 

The  iiieetin}i.>i  of  the  .\sso<*iated  Press  an*!  of  tlie  .\ineriean 
Newspaper  Publishers  .4ssoeiation  in  April  are  always  high 
points  of  the  y»*ar. 

This  .April,  inten'st  in  these  eonventions  is  greatly  inteiisilied. 
.Among  other  major  problems,  important  matters  of  *lir«*«*t 
interest  to  national  advertisers  and  ageneies  will  be  disenss***! 
and  fully  reported  in  Editor  &  Publisln*r.  There  will  he 
extra  eireulation  and  extra  value  for  advertising  published 
in  these  three  outstanding  issues: 


(1)  Pre-t^onvenlion  Number . April  23rd 

(2)  Special  f-onvenlion  “Extra”.  .  .  ..April  28th 

(3)  (Convention  Number  . April  3(lth 


These  special  issues  will  pr*‘sent  the  story  about  your  news¬ 
paper  .  .  .  your  market  .  .  .  your  product  ...  or  your  servi*-e 
.  .  .  to  your  most  valuable  audience  of  prospects  at  the  time 
when  th**y  are  especially  receptive  to  newspaper  promotion. 
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INDIANAPOLIS 


NEWSPAPER 


COLOR 

COMIC 


COLOR 

ROTO 


Sews  (E) 

25,864 

St«r(M) 

Stir  (S) 

1»37 . 

1936 . 

Times  (E) 

195.370 

187,449 

218,850 

204,962 

6,060 

11,052 

1936 . 

1,316 

4,200 

Timei-rnion  (M) 
1937 . 

1936  . 

Tmei-l’nion  (S) 

1937  . 

1936  . . . 

Journal  (K) 

1936 . 


JACKSONVILLE 


151,645 

146,891 


Joumal-i’ost  (K) 
1937 . 

1936  . . . 

Joumal-i’<>st  (S) 

1937  . 

1936  . 

Star  IE) 

1937  . 

1936  . 

SirfS) 

1937  . 

1936  . 

Timf*  (M) 

1937  . 

1936  . 


Journal  (M) 

1937 . 

1936  . 

Journal  (S) 

1937  . 

19.36 . 

\e*8-,6cntiiiel  (E) 
1937 . 

1936  . 

VewasSontinol  (S) 

1937  . 

19.36 . 


KANSAS  CITY 


37,608 

28..5,V) 


21.5,747 

179,738 


148,9t)6 

165,517 


1)8.671 

48.(K)0 


77.518 

91.81.3 


13.1.53 

40,402 


.59,aV) 

1,320 


ExaniliK  r  (.M) 

1937 . 

1936 

Kuiuincr  (.6) 

1937  . 

1936 

llBilv  X.'wa  (.\I) 

1937  . 

1936  . 

Tiniffl  (M) 

1937  . 

19.36 

Timn  (.6) 

19.37  .  . 

1936 

HfTaW  ExpHTw  ( K) 

1937 
1936 

N’pirs  ( E) 

1937. .  . . 

19.36 


'ourior  JiDiriial  (M) 
1937 
1936 

'ourier  Journal  (S) 
1937. 

1936 

Timw  (K) 

19.37  . 

1936 


LOS  ANGELES 


3.55,096 

277.0;i2 


141,519 

112.2.59 


16,800 

21,493 


16.800 

21,493 


377,559 

221,329 


163,993 

173,367 


217,481 

191,7.13 


COLOR 

MAG. 


203,940 

119,480 


7,938 


17.5,764  3,029 

1.57,643  12,054 


4,816 

840 


6,135 

3,070 


1.52,882 

105,992 


MANCHESTER 

Tnion  I,«‘a)iiT  Sit  Notr, 

1937 . 

(Manchi'sti'r  I'liion  Murnini!  and  Ltwlor  Evening  miM 
l.inaec  of  one  oiilion  is  shown). 


R.  0.  P. 
COLOR 


131,500 

97,120 


49,406 

59,142 


2,440 

10,620 


150,933 

224,217 


90,426 

125,174 


34,648 

63,176 


13,440 


22.400 

21,771 


8,960 

4,480 


27,104 

19,712 


61,600 

14,784 


19,712 

14,784 


72,319 

70,596 


27,332 

3,400 


38,926 

101,46.5 


22,708 

1.5,388 


1.57,174 

116.185 


641,648  74,a56 

677,724  48,944 


146,247 

89,076 


NEWSPAPER 

Sentinel  (M) 

1937 . 

1936  . 

Sentinel  (S) 

1937  . 

1936  . 

Journal (E) 

1937  . 

1936  . 

Journal  (S) 

1937  . 

1936  . 

Leader (E) 

19.37  . 

1936..  _ . 

Wisconsin  \ew  s  (E) 

1937  . 

1936 . 

Journal  (E) 

19.37  . 

1936  . 

Journal  (S) 

1937  . 

1936  . 

Tribune  (.M  &  Ei) 

1937  . 

1936  . 

Tribune  (S) 

1937  . 

1936  . 

Star  (E) 

1937  . 

19.36 . 


MILWAUKEE 

COLOR  COLOR 

COMIC  ROTO  ROTO 


NEW  YORK>  Continued 


COLOR 

MAG. 


.355,096 

277,032 


118,940 

125,853 


59.5,952 

620,704 


191,53  6  36,881 

161.213  66.269 


203,940 

119,480 


R.  0.  P. 
COLOR 
51,818 
52,706 


2,240 

17,996 


134,890  i 
107,280  ' 


NEWSPAPER 

Brooklyn  Eagle  (.S) 
1937 . 

COLOR 

COMIC  ROTO 

29,759  . 

COLOR 

ROTO 

COLOR 

MAG. 

R.  0.  P. 
COLOR 

1936 . 

25,397  . 

4,7.36 

Brooklyn  Times- 
t'nion  (S) 

1937 . 

1.3,469 . 

1936 . 

23,230  . 

MINNEAPOLIS 


84,231 

.55.937 


244,.50;i 

226.900 


(■>30 

1.7.32 


47,386 

40,600 


2.50,067 

214,651 


20:i,940 

119,480 


26,224 

42,728 


130,480 

91,504 


,50,120 

77,240 


'  i’ost  Enciuirer  (E) 

I  1937 . 

1936 . 

Tribune  (E) 

I  19.37 . 

1936 . 

Tribtine  (S) 

19.37 . 

!  19.36 . 


11.5,528 

114,625 


106,391 

75,397 


(’iazette(M) 

19.37 . 

‘  1936 . 

I.a  I’re.sse  (E) 

I  19,37 . 

I  19.36 . 

La  i’.alrie  (E) 

1937 . 

i  19,36 . 

I  I.a  I’alrie  (.S) 

19.37 . 

1936 . 


i’ress  (E) 

I  1937... 

1936  . 

I  .Star  (M) 

'  19.37  . 

,  .Star  (S) 

'  1937.. 

1936.. 


9.135 

172,326 

14.5,490 

64,125 

61,875 

21.700 

4,000 

14.:i.50 

162 

24.720 

94,882 

21.125 

4.(KK) 

14,6:15 

48,08.5 

MUNCIE 

2,250 

166 

4,312 

19,404 


2,460 

2,460 


42,336 

77,240 


17,224 

21,056 


86,240 

41,888 


.39,424 

58,828 


13.140 

9,688 


I  Oklahoman  (M) 

;  19.37 . 

19.36  . 

Oklahoman  (.S) 

I  1937 . 

1936 . 

Times  (E) 

19.37  . 

1936.  . . 

Oklalioina  News  (E) 
19.37 . 

1936  . 

Oklahoma  Xews  (S) 

1937  . 

1936 . 


OKLAHOMA  CITY 


175,996 

148,435 


18,307 

24,857 


33,810 

4,704 


Hts’-New's — Stn-  Not)', 

1937 . 

1936  . 

Bei'-New  s  {.S) 

1937  .  271,320 

19.36 .  277,032 

WorhI-JIerald — .S) c  Not c, 

1937 . 

1936  . 

World-IIerahi  (8) 

1937  .  126,381 

19.36 .  132,797 


1,312 

OMAHA 


4,200 


441,728 

620,704 


173,03,3 

14,5,371 


203,940 

118,4.50 


il7.819 

73,287 


132.583 

119,609 


4,!I21 
,5, 1  (HI 


40,335 

44,8,30 


66,189 

93,331 


82,735 

107,265 


40,379 

24,.562 


29,191. 

12,3.59 


2IU90 


6.91)7 

13.087 


32.171 

.56,877 


(.\dvertisini!  of  Ix.th  the  Omaha  H<'e-N)'ws  ami  Worlil-Jferald  sohl  in  com¬ 
bination  inornim:  ami  evening.  Linao'  of  one  I'.lition  slmwn.  Omaha 
Bee-News  di.')Continne)l  Si‘i)t)'mlKT  8.  1937). 


19,3.466 

189,163 


215.663 

17.3,843 


1,000 

12,1.50 


32,800 
29,732  , 


92,513 

70,088 


77,612 
4.3,01 1 


20,864 

13,816 


46.843 

7,368 


18.408 

11.848 


'  NASHVILLE 

Banner  (E) 

19.37 . 

19.36 .  . 

.  Banner  (S) 

I  1937 .  1(K),702  . 

I  19.36  .  126,2,59  . 

T)'nneasean— .See  Note. 

;  1937 .  . . 

I  (Nashville  1'i'nnes.sean  Evenimt  ami  MorniiiK  sohl  in  eombination  only 
I  Linau)'  of  ut.e  .slition  is  shown). 

I  T.'nnesse'an  (S) 

i  19.37 .  62,972  .  2,240  12,086 

.58,142  .  44,971 


CoainnTeial-.tpiHal  (.\f) 
1937 

1936 

•'omnuTei.il-AniH'ai  (S) 

1937 
.  1936 

'*t<»s-.Sein)itar  (E) 

19.37 

1936 


Hirald  (.\I) 
1937 

1936 

Heralr)  (.S) 

1937 
1936  , 
PwatEi) 
1937. . 
19.36 

News (8) 
19.37. 

1936 

Tribune  (.\|) 
•19.37, 
19.36 

Tribune  IS) 
•1937. 
1936 


MEMPHIS 


9,536 

only  in  combination. 


31.200 

16,800 


19.36 . 

Call  (S) 

1937 .... 

1936  . 

I.edKer  (S) 

1937  . 

1936  . 

Star-Eagle  ( E) 

1937  . 

1936 . 


I 

I  Timea-i’icayune  (M) 

I  1937 . 

I  1936. . 

■  Times-I’ica.oine  & 
.States  (S) 

1  1937 . 

i  1936 . 

.  Tribune  (.\I) 

1937 . 

I  1936 . 

1  Item  (E) 

19.37 . 

1936 . 

I  Item-Tribune  (S) 

j  1937 . 

I  19.36 . 

States  (E) 

19.37 . 

1936 . 


3.2.55 

2,170 


1,120 


18,083 

10,197 


26,087 

43,368 


4,9.34 


NEWARK 


34,0‘6)  222,177 

30.464  258,825 


3.920 

7.980 


25,2.50 

25,600 


NEW  ORLEANS 


170,842 

187,8.52 


43,352 

47,138 


10,040 

5,872 


253,296 

205,436 


77,700 
5.3,100  ! 


5.3,144 

68,352 


Journal-T  ran.seript 
(l)aiiv) 

1937 . 

Journal (E) 

1936 . 

Transcript  (.M) 

1936  . 

Journal-Transcript  (S) 

1937  . 

1936  . 

■Star  (E) 

1937  . 

Star  (S) 

1937 . 

19.36 . 


Imiuirer  (M) 

1937 . 

1936  . 

Intiuirer  (S) 

1937  . 

1936  . 

Public  Ledger  (E) 

1937  . 

1936  . 

Kecord  (M) 

1937  . 

1936. . . 

Itecord  (S) 

19.37 . 

19.36 . 


.58,7t)8 

69,0t)9 


90,0<).5 

87,259 


87,998 

78,864 


108.843 

PHILADELPHIA 


382.3tK) 

311.803 


260.926 

237,835 


97,239 

78,6.58 


.54,172 

30,565 


97,6in> 

54, ,5.59 

5t).t)4 1 

1I8>.6I0 

.)6,I86 


RepuUie  (S) 

1937 . 

19.36 . 


2IM».709 

169,875 


81,0:16 

39,624 


203,940 
1 19.480 


172,480 

182.260 


203,940 
1 19,480 


1.316 

MIAMI 


1 10,77.3 
109,999 


46,711 

37,737 


106,8.50 

6,825 


25,050 

26,980 


74,450  31,640 


•(.Miami  Tribune  discontinued  Uecemlier  I,  1937). 

a  ,  MODESTO 

Bee  (E) 

1937 

19,36.  .  . 


12,000 

10,710 


20,160 

7,560 


115,414 

l.34,.563 


6.0,981 

61,072 


28,425 

37,766 


4,400 

10,3a5 


9,560 

26,980 


.31.110 

26.409 


111,048 

117,860 


94,080 

64,880 


224,400 

120,000 


106,372 

72,032 


NEW  YORK 

264.092 

100,474 

.3.3,.580 

329,478 

43,189 

:  274,9t>:i 

60,577 

221,420 

!  229,396 

49,067 

132,8a5 

Times  f.S) 

1937 . 

1936  . 

Herald  Tribune  (S) 

1937  . 

1936  . 

•American  (M) 

!  *1937 . 

1936... . 

•(New  York  .American  MorniiiK  discontinued  publication  June  25, 
Journal  .AmtTictin  (S) 

1937  . 

•American  (.S) 

1936 . 

News  (S) 

19.37 . 

1936  . 

Mirror  (S) 

1937  . 

1936  . 

Journal  American  (E) 

1937  . 

Journal (E) 

19.36 . 

World-Telegram  (E) 

1937 . 

1936  . 

Brooklyn  Eagle  (E) 

1937  . 

19.36 


7,484 

45,923 

1937). 


Po8t-(iazette  (.M) 

1937 . 

1936 . 

Press  (E) 

19.37 . 

1936  . 

■press  (S) 

1937  . 

1936 . 

.Sun-Telegraph  (E) 

19.37 . 

1936 . 

•Sun-Telegraph  (,S) 

19.37 . 

1936 . 


Oregonian  (M) 


374.9<H) 

2(81,854 


3.58,.547 

334,478 


225,580 

168,870 


57,060 

11,880 


4,200 


63,314 

22,232 


3,840 


203,940 

121,384 


3.5.5,09.i 

277,032 


8,323 

PORTLAND 


.59,5,952 

620,704 


6t),960 

19,840 


2.240 

4,76S 


2.292 

9,282 


27,948 

27.366 


.33.980 

37.710 


11,7:16 

9,045 


6,016 

6,016 


3.55,096 

.595,952 

40,026 

1937.... . 

142.473 

100,490 

71.770 

29,930 

277,032 

:i.37.335 

26.3,875 

198,407 

18.5,610 

1.53,000 

95,000 

620,704 

:12.144 

()r(?Koniaii  (S) 

1937 . 

\<m . 

Journal  (K> 

148.841 

129,(859 

128,089 

125,257 

152,705 

101,735 

31,000 

51.884 

48,487 

51..3.38 

26,824 

lOS.tiOO 

1936. . 

J))urnal  (S) 

1937 . 

1936 . 

Nowa-Telejiram  (K) 

S.S2(J 

239,7.33  5.0().5 

13.5.208 

tj8,898 

164,769 

32,383 

23,510 

157,482 

1.50.543 

47,000 

106,000 

19.36 . 

1,575 

2,443 

2,1.56 

16,306 

18,828 

4.736 

25,260 

Journal 

1937  . 

193»; 

PROVIDENCE 

142,7(12  288.1.54 

1.53.2.55  2.33,579 
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NEWSPAPER 

ICiKle  (S) 

1937 . 

1936 . 


{Continued  from  page  39) 
READING 

COLOR  COLOR 

COMIC  ROTO  ROTO 


SAN  DIEGO 


COLOR 

MAG. 


R.  0.  P. 
COLOR 


t)8,089 

30.287 


Times  (Si 
1937... 


112,210 


Xew9-T.«ader  (K1 
1937 .  .  . 

1936  . 

Times-Dispatch  (M) 

1937  . .,  . 

Tinieo-Dwpatch  (S) 

1937 . 

1936 . 


47..')40 

11.5a5 


1,960 


3.8,377 

41,170 


NEWSPAPER 

Union  (M) 

1  1937 . 

1936  . 

Union  (S) 

I  1937 . 

I  1936 . . 

I  Sun  (E) 

I  1937 . 

I  1936 . 

I  Sun  (S) 

1937  . 

1936 . 

,  Tribune  (E) 

I  19.37 . 

,  1936 . 


COLOR 

COMIC 


ROTO 


COLOR 

ROTO 


COLOR 

MAG. 


R.  0.  P-  ! 
COLOR 


63,197 

73,561 


85.232 

67,354 


107,062 

93,136 


15,144 

22,884 


29,569 

21,277 


98 

980 


4,17 


1,104 

2,300 


NEWSPAPER 

IxidiEer  (M) 

1936 . 

LedKer  (S) 

1936 . 

News-Tribune  (E) 

1936  . 

News-Tribune  (S) 

1937  . 

Times  (E) 

1937 . 

1936 . 


COLOR 

COMIC 


COLOR 

ROTO 


COLOR 

MAG. 


R.  0.  P. 

COLOR 


68,586 


72..W.t 

44,1.59 


46,960 

56,566 


77,680 

95,045 


147.977 

152.524 


2.000 

5,820 


27,104  ' 
29,851 


Democrat  i  Chronicle  i,S) 


1937 . 

69,000 

1936 . 

Timcfl-tmon  (L) 

1937 . 

34.286 

1936 . 

33,410 

Journal  (E) 

•1937 . 

American  (S) 

•1937 . 

189.448 

1936 . 

277.032 

149.356 

169,243 


3,009 


321,776 

620,704 


•(Rochester  Journal  and  .Vmerican  discontinued  June  30,  1937). 

ROCKFORD 


Re«Btor-Republic  (E) 
1937 . 

1936  . 

Star  (M) 

1937  . 

1936 . 


Chronicle  (M) 

1937 . 

1936  . 

Chronicle  (S) 

1937  . 

1936  . 

Examiner  (M) 

1937  . 

1936  . 

Examiner  (S) 

1937  . 

5,600  i  1936 . 

14,560  i  Call  Bulletin  (E) 

;  1937 . 

!  1936 . 

I  News  (E) 

,  1937 . 

52,594  1936 . 

32,688  I 


SAN  FRANCISCO 


32,502 

20,355 


96,604 

61,351 


112.1.33 

111.454 


215.853 

171,476 


18,210 

5,125 


139.367 

102,918 


4,595 

1,632 


4.495 

37,730 


7.840 

35,126 


115,493 

93,671 


Times  (M) 
1937 . 

1936  . 

Times  (S) 

1937  . 

1936  . 

Blade  (E) 

1937  . 

1936 . 

News-Bee  (E) 

19.37 . 

1936 . 


18,816 

13,970 

TOLEDO 


113'.ltti 


1,39,526 

135,015 


228,a55 

218,050 


Cha 
speed 
Dr.  . 


355,906 

277,032 


641,648 

677,824 


31,610 

23,670 


Star  (Weekly) 

1937 . 

1936 . 


128,077 

96,659 


30,465 

36,057 


6,524 


161,788 

129,294 


19.37 . 

1936 . 

Union  (M) 

1M7 

27.811 

27,869 

SAI 

^  . 

Union  (S) 

1937 . 

.56,042 

1936 . 

29,750 

Bee  (E) 

1937 . 

30,870 

1936 . 

19,600 

KOO 

22,432  Tribune  (M) 
1937 

16,688  Scrantonian  (S) 
9,536  I  1937 . 


21,384 


117,551  100,153 


34,325 


Timcs-.Wvertiser  (S) 
1937 . 


5.512 

TORONTO 

142,254 

294,052 

91. '200 

282,876 

TRENTON 

980 

TULSA 

97,329 

115,825 


49,612 

35,102 


98,572 

93,112 


10,526 

10.220  1  Po8t-Intelli«enccr  (Mj 

1007 

8,512  1936 . 

10,829  I  Post-Intelligencer  (S) 

87,154 1  me;;;;;;;:;;;; 

143,897  1  Star  (E) 


Tribune  (E) 
1937 . 

1936  . 

Tribune  (S) 

1937  . 

1936  . 

World  (M) 

1937  . 

1936  . 

World  (S) 

1937  . 

1936 . 


91.UI 

7»,9n 


50,925 

56,420 


12,II$4 

18,704 


47,54! 

68,57 


152,888 

125,160 


32.417 

43530 


114,345  ' 


WASHINGTON 


355.096 

192,304 


639,744 

470,288 


23,012 

10,526 


Globe-Democrat  ( M ) 

1937 . 

1936 . 

Globe-Democrat  (S) 


41,480 

58,560 


1937 

1936.. . 
Times  (E) 

1937.. .. 
1936. 


55,005 

47,043 


1937 . 

296,967 

131,955 

15,285 

203,940 

1936 . 

285,314 

122,479 

15,169 

Poet-Diepitch  (El 

1937 . 

1936 . 

118,450 

ost-Digpatch  (S) 

1937 . 

278.572 

174,342 

33,398 

25,767 

1936 . 

246,608 

164,892 

41,239 

I  Times  (S) 
12.200  1  1937.... 


234,542 

211,561 


4,880 


60,480 

40,320 


Star-Times  (E) 
1937. 

1936. 


87.990 

66,304 


145.844 

157,726 


110,752 

84,982 


.30,391 

12,563 


Journal  (Daily') 

1937 . 

1936 . 

Journal  (S) 


19,877 

11,935 


Pioneer  Press  (My 
1937 . 

1936  . 

Pioneer  Press  (S) 

1937  . 

1936  . 

Dispatch  (E) 

1937  . 

1936  . 

News (E) 

1937  . 

1936 . 

News  (S) 

•1936. 


217,649 

203,204 


149,797 

127,408 


7,255 

5,207 


6,237 

12,474 


1,912 


•(The  St.  Paul  News  Sunday  was  discontinued  Feb.  1,  1936). 

SALT  LAKE  CITY 


26,840  1 

1937.; . 

116,045 

11,590  1 

1936 . 

102,633 

Tribune  (E) 

1937 . 

47.JW5 

39,684  ; 

1936 . 

41,000 

9,600  1 

SC 

13,464  1 

News-Times  (E) 

15,500 

1937 . 

me . 

38,265 

1  News-Times  (S) 

12,000 

1937 . 

24,125 

!  1936 . 

27,987 

58,140 

1  Tribune  (E) 

31,182 

1937 . 

me . 

i  Tribune  (S) 

1937 . 

87,458 

19.36 . 

104,622 

5,129 

2,384 


1937. 

1936 . 

Herald  (8  ) 

1937.. ;.. 

1936  . 

News (E) 

1937  . 

1936  . 

Timea  (E) 

1937  . 

1936  _ 

PosKM) 

1937  _ 

1936.. .. 
Post (S) 

1937.. .. 

1936.. .. 
Star(SJ 

1937.. .. 

1936.. .. 


9.M 

2,801 


355,096 

277,032 


595,952 

620,704 


5,«IK 


60,SU 

485n 


33,6i( 

31,428 


30,m 

3,4M 


98,694 

57,706 


151,681 

157,679 


3,024 


Do 


I^aci 

lowi 

0’C( 

Bro' 


322,462 

282,524 


309,287 

318,850 

WICHITA 


20,092 

22,136 


202,910 

117,420 


M 
actL 
nica 
was 
Leg 
the 
"asj 
mei 
u  i 
h 
ten 
bat 
Ho 
Jol 
the 
to 
Br 


19,139 

24,297 


SOUTH  BEND 


23,989 

33,992 


9,973 

8,492 


42,856 

34,804 


2,464 

9,856 


Tribune  (M) 

19.37 . 

1936  . 

Tribune  (S) 

1937  . 

1936  . 

Deseret  News  (E) 

1937  . 

1936  . 

Telegram  (E) 

1937  . 

1936 . 


49,201 

37,861 


133,532 

133,665 


80,051 

52,037 


16,897 


8,316 

3,920 


68,723 

41,951 


36,497 

34,630 


Express  (M) 
19.37 . 

1936  . 

Express  (S) 

1937  . 

1936  . 

News (E) 

1937  . 

1936  . 

Light (E) 

1937  . 

1936  . 

Light  (S) 

1937  . 

1936 . 


SAN  ANTONIO 


Spokesman  Review  (M) 
1937 . 

1936  . 

Spokesman  Review  (S) 

1937  . 

1936  . 

Chronicle  (E) 

1937  . 

1936  . 

Press  (E) 

1937  . 

1936 . 


SPOKANE 


Beacon  (K) 

1937 . 

14,^ 

IftSe . 

398 

1S.0» 

Beacon  (8) 

1937  . 

178,325 

186,024 

71,7« 

1936  . 

40  JO 

EaKle(M) 

1937  . 

7.490 

14,9«i 

Eagle  (E) 

1937  . 

76,400 

1936  . 

26,381  . 

3,210 

40,105 

Eagle  (S) 

1937 . 

50,666 

28,423  . 

82.005 

1936 . 

45,726 

26.381  . 

3,210 

57,84: 

Times-Leader  (E) 
1937  . 

WILKES-BARRE 

70J31 

75,55! 

Xews  (E) 

1  1937 . 

55,554 

1936 . 

34,69. 

56,081 

41,289 


101,962 

86,ft31 


32,215 

21,132 


156,772 

44,159 


63,468 

55,425 


38,392 


148,180 

94,637 


57,961 
99,165  I 


86,485 

62,995 


53,214 

85,978 


168,358 

166,260 


30,032 

22,197 


355,096 

277,032 


595,952 

620,704 


36,015 

22,285 


Herald  (S) 

1937 . 

1936  . 

American  (.S) 

1937  . 

1936  . 

Post-Standard  (M) 

1937  . 

1936  . 

Post-Standard  (S) 

1937  . . 

1936 . 


54,551 

34,400 

1,015 

39,270 

19,88! 

355,096 

595.952 

620,704 

277,032 

172,503 

155,446 

9,377 

17,920 

58,912 

48,951 

57,441 

58,545 

2,035 

3,019 

Independent (S) 

1937 . 

1936 . 


6,208 


Telegram  (S) 
1937 . 

1936  . 

Telegram  (M) 

1937  . 

Gaiette  (E) 

1937 . 

Post  (E) 

1937 . 

1936 . 


64,778 
57,274 

WORCESTER 


116,317 

108,167 


4,81' 

12,04i 


YOUNGSTOWN 

Vindicator-Telegram  (E) 

1937 . 

1936  . 

\Tndicator-Telegram  (S) 

1937  .  137,830 

1936 .  117,740 

Telegram  (E) 

1936 . 

(The  Youngstown  Telegram  merged  with  the  \  indicator 
Telegram,  effective  July  3,  1936). 


41.29: 

15,5?: 


246.108 

217,830 


28J8S 

10.9S; 


1,316 


4.200 


31,58S 
-the  Yindicatof' 


N.  Y.  Licensing  Bill 
Hit  as  Press  Menace 

{By  telegraph  to  Editor  &  Publisher) 

Albany,  N.  Y.,  March  31 — As  a  re¬ 
sult  of  fears  expressed  by  newspa¬ 
pers  and  publicity  agencies,  Gk)v.  Leh¬ 
man  is  giving  renewed  consideration  to 
the  bill  of  Assemblyman  Meyer  Gold¬ 
berg  which  would  impose  new  license 


regulations  on  private  detective  agen¬ 
cies. 

Editor  &  Publisher  was  informed  to¬ 
day  by  the  Governor’s  office  the  bill 
was  one  of  Mr.  Lehman’s  program 
measures,  but  he  would  go  over  it 
carefully  with  his  counsel,  Nathan  R. 
Sobel,  to  see  if  it  carries  out  his  inten¬ 
tion  with  proper  safeguards  to  free¬ 
dom  of  the  press. 


Gov.  Lehman’s  annoimced  intention 
was  to  curb  the  practices  of  private 
detective  agencies  in  interfering  with 
industrial  labor  organizations.  The 
Goldberg  bill  would  set  a  system  of 
fees  and  would  bring  the  detective 
agencies  imder  control  of  the  Secre¬ 
tary  of  State.  Because  of  inquiries  by 
Abraham  S.  Wechsler,  director  of  li¬ 
censes,  publicity  firms  have  been 


aroused  by  the  possibilities  of  the  act 
being  applied  to  them.  Mr.  Wechsler 
sent  form  letters  to  all  known  pub¬ 
licity  firms  to  ascertain  if  any  would 
be  covered  by  the  proposed  law.  To 
date,  he  said,  the  replies  indicate  none 
would  be.  The  Governor’s  office  has 
been  besieged  in  the  last  few  days 
with  correspondence  concerning  the 
bill. 


5*3  « 


/ 


for  APRIL  2.  1938 


Assembly  Orders 
Writer's  Arrest, 
Then  It  Relents 


Reporter  Refutes  Charge 
He  Misrepresented  Speech 
But  Is  Held  Guilty 

Charged  with  “misrepresenting”  a 
speech  in  the  Alberta  Legislature  by 
Dr.  J.  L.  Robinson,  Social  Credit 
\  member  for 
Medicine  Hat, 


for  the  New  York  Herald  Tribune,  NEW  CHICAGO  AGENCY  NAE A  Will  HolH 

mostly  in  Pans  In  1932  he  travelled  Chicago,  March  29-Lyle  T.  Johns-  Will  11010 

With  the  British  home  fleet  as  press  formerly  account  executive  with  H  J 

representative  and  m  1933  returned  j  Thompson  Company,  has  AG  ^OPY  ^OniGSt 

to  Cana<^  over  the  newly-opened  opened  his  own  general  advertising  _ 

Hudson  Bay  route  Before  coming  3  ^^e  Lyle  T.  Johnston  Com-  pOr  SaleSmeH 

to  E^onton  in  1934  he  worked  with  p3„y^  headquarters  at  612  N. 

iwncv  to' Montreal'^aS  D^rott Michigan  avenue.  Mr.  Johnston  has  Nine  Prizes  TotaUng  $150 
agency  m  Montreal  ana  uetroit.  ^he  advertising  business  for  .  r,  «  j  j  _*  **  .• 

Ti>T>  1  ■  years,  having  formerly  Awarded  at  Meeting 

NLRB  Rlllmcf  owned  his  own  agency  in  St.  Louis.  With  AFA  in  Detroit 


Donald  C  . 
Brown,  reporter 
and  columnist 
for  the  Edmon¬ 
ton  (Alta.) 
Journal,  was 


NLRB  Ruling 
Omits  Publisher 
Inquisition 


Nine  Prizes  Totaling  $150 
to  Be  Awarded  at  Meeting 
With  AFA  in  Detroit 


Doan  Warns  Press 
To  Respect 


No  Mention  of  Right  to  Ques-  Right  of  Privacy 

tion  Publisher  in  Decision  on  .  v  ^  ••• 


Stackpole  Carbon  Co. 


Journal,  was  Washington,  D.  C.,  March  28 — By 
ordered  confined  distributing  among  its  employes  re- 
to  Lethbridge  prints  of  a  news  story  and  editorial 
jail  by  the  Social  urging  them  to  support  a  company 


Journalism  Congress  Told 
Public  May  Demand  Rigid 
Legislation 


Waco,  Tex.,  March  28 — All  attend- 


Award  of  prizes  to  newspaper  ad¬ 
vertising  salesmen  for  developing  and 
selling  original  advertising  ideas,  will 
be  a  feature  of  the  annual  convention 
of  Newspaper  Advertising  Executives 
Association  in  Detroit  June  12-15. 

Entries  may  be  made  by  any  staff 
member  of  any  newspaper  belonging 
to  the  NAEA.  Judging  is  to  be  on  the 
basis  of  originality  of  copy  idea  and 
adaptability  to  general  use,  according 
to  the  rules  just  made  public  by  C.  E. 
Phillips,  chairman  exhibits  commit- 


ance  records  were  broken  at  the  elev-  tee.  The  contest  period  is  April  1  to 


Credit  majority  union,  the  Stackpole  Carbon  Company  gnth  annual  Southwestern  Journal-  May  31. 


Donald  C.  Brown 


in  the  Legisla-  of  St.  Mary’s,  Pa.,  has  violated  the 
ture  March  24.  Wagner  Act.  the  National  Labor  Rela- 
However,  before  tions  Board  holds. 

Mr.  Brown  was  The  decision,  unless  it  is  appealed. 


placed  in  jail,  the  Legislature,  the  fol-  closes  a  case  which  featured  inquisi- 
lowing  day,  passed  a  motion  by  Gerald  tion  of  H.  T.  O’Brien,  editor  of  the 


O’Connor,  Liberal,  Edmonton,  that  Mr, 
Brown  be  released. 

In  Technical  Custody 


St.  Mary’s  Press  by  NLRB  attorneys, 
who  raised  the  cry  of  invasion  of  the 
constitutional  guarantee  of  free  press. 


Mr.  Brown  was  never  placed  under  and  resulted  in  protest  on  the  floor 
actual  arrest,  being  merely  in  tech-  United  States  Senate. 


nical  custody  of  the  Legislature.  He 
was  charged  under  a  section  of  the 


of  the  United  States  Senate. 

To  Disband  Company  Union 

The  Stackpole  Company  has  been 


Legislative  Assembly  Act  which  makes  ordered  to  disestablish  its  company 
the  Legislature  a  court  to  deal  with  union  and  henceforth  bargain  with  an 


ism  Congress,  Competition  will  be  in  three  classes, 
meeting  March  respectively  for  cities  of  25,000  or 
26  and  26  at  less,  25,000-100,000,  and  more  than 
Baylor  Univer-  100,000  population.  In  each  group 
sity.  there  will  be  three  cash  prizes,  $25. 


Composed  of  $15,  and  $10. 


representatives  Entries  should  be  mounted  on  card- 
of  Mnior  CO  eges  board  approximately  22  by  28  inches, 
and  universities  3^^  the  salesman’s  name 

L  51  lo 

ana  ana  uxia-  Buntman,  secretary  NAEA,  536  West 
homa,  that  have  Wisconsin  Ave.,  Milwaukee,  Wis. 
re^  arly  organ-  NAEA  convention  will  be  part 

ized  senoo  s  an  ^be  annual  convention  of  the  Ad- 
epartments  o  vertising  Federation  of  America,  to  be 
journa  ism,  t  e  j^eld  at  the  Hotel  Statler,  Detroit, 
nrolled  2^  dele-  12-I6.  The  theme  of  the  AFA 


Prof.  C.  E.  Trout 


“assaults,  insults  or  libels”  upon  affiliate  of  the  Committee  for  Indus-  journalism,  thi 

members  of  the  Legislature  while  it  trial  Organization.  Further,  it  was  congress  this  year  enrolled  250  dele 


is  in  session. 

Mr.  Brown’s  conviction  and  sen- 


commanded  to  reinstate  135  workers  gates,  while  several  hundred  other  convention  will  be  “Advertising  Makes 
who  struck  March  3,  1937,  discharging  visitors  attended  the  open  session  Work.” 


tence  to  jail  came  on  a  “highly-de-  present  employes  to  make  room  for  which  featured  Dr.  John  H.  Finley, 
batable  point,”  as  testified  before  the  them.  Remedial  wages  were  ordered  editor-in-chief,  New  York  Times,  as 
House  committee  on  privileges  by  to  date  from  the  time  of  refusal  to  re-  the  Don  Mellett  lecturer  for  1938,  and 
John  M.  Imrie,  managing  director  of  employ.  Prof.  Edward  N.  Doan,  of  the  Univer- 


Hartigan  Heads  Local  Board 

The  convention  will  be  under  the 


Prof.  Edward  N.  Doan,  of  the  Univer-  local  sponsorship  of  the  Adcraft 


the  Journal,  C.  S.  Wallace,  assistant 
to  the  managing  director,  and  Mr. 
Brown  himself. 


'The  fact  that  Vice-President  Harry  sity  of  Kansas,  president  of  the  Amer-  Club  of  Detroit,  of  which  J.  J.  Harti- 


Conrad  of  Stackpole  Carbon  Com-  ican  Association  of  Teachers  of  Jour-  gan,  vice-president,  Campbell-Ewald 


pany,  is  also  the  largest  stockholder  of  nalism,  who  spoke  on  *  The  Right  of  Company,  is  president;  and  the 


In  a  debate  on  a  bill  to  introduce  the  St.  Mary’s  Press,  was  a  factor  in  Privacy  and  the  Presentation  of  the  Women’s  Advertising  Club  of  Detroit, 


a  new  workmen’s  compensation  act,  deciding  the  case,  the  labor  board  as-  News.”  A  summary  of  Dr.  Finley’s  Mrs.  Marguerite  Auberle,  advertising 


another  Social  Credit  member  intro-  serted.  Also,  the  prints  were  circu-  address  on  “The  Printed  Word”  ap-  director,  Michigan  Mutual  Liability 


duced  an  amendment  to  insert  “chiro-  lated,  according  to  the  eviden< 
praetor”  in  the  clause  relating  to  au-  fore  the  editorials  and  news 
thorized  remedial  agencies  for  injured  appeared  in  the  newspaper. 


lated,  according  to  the  evidence,  be-  peared  in  last  week’s  Editor  &  Pub- 
fore  the  editorials  and  news  stories  lisher. 


workmen.  A  committee  had  recom-  board  concluded  that  these  facts,  taken 


Traces  Right  of  Privacy 


Company,  president.  These  two  are 
respectively  chairman  and  vice-chair¬ 
man  of  the  convention  board.  Other 


n  c  4  J4UU-4  c  members  are:  E.  R.  Grace,  Grace  & 

Prof  Doan  traced  he  history  of  .  p^^best  McKay,  Curtis 


mended  a  general  clause  covering  all  together,  proved  interference  by  the  legislation  and  judicial  decisions  on  u  u  Curtis 

branches  of  healing.  employer  with  the  unionization  activ-  the  right  of  privacy,  and  predicted  t 

Dr.  Robinson  said  he  was  supporting  ities  of  the  employes.  that  unlpss  thp  newsnaners.  news  as-  _  „  C^ub  of  Detroit,  H.  G.  Trump, 


,  .  “  - -  —  — r--./ —  that  unless  the  newspapers,  news  as-  r'ln/r-DJiio  t-z-i 

*e  committees  recommendation  but  The  company,  according  to  the  deci-  sociations  and  news  photographers  Fred  M  Randall  Company;  Louise  C. 
if  the  other  member  pressed  his  mo-  sion,  was  responsible  for  organization  voluntarily  develop  a  higher  respect  ^^ace  &  tJement,  Inc.;  Verne 

tion  to  insert  “chiropractor”  specifical-  of  a  union  to  compete  with  the  C.I.O.  for  the  rivht  of  nrivaev  nublic  onin-  "Fucker,  convention  promotion  man- 


for  the  right  of  privacy,  public  opin- 


ly.  he  was  “on  the  spot”  and  he  would  affiliate — United  Electric  and  Radio  jo^  j^ay  goon  demand'  rather  rigid 


support  the  amendment. 

Defense  Claims  Accuracy 

Mr.  Brown,  in  a  news  story,  cov¬ 
ered  the  debate  fully  and  this  story 


Workers  of  America. 

The  finding  states:  “Further  indica- 


legislation  on  this  point. 

The  following  points  were  empha- 


tions  of  efforts  to  defeat  organization  sized  frequently  by  speakers: 


ered  the  debate  fully  and  this  story  of  the  UERW  were  disclosed  in  evi-  1.  The  regular  newspaper  field  can-  wxu.  x.xu..- 

was  accepted  as  a  correct  report.  In  Jence  before  the  board,  showing  that  ^ot  begin  to  absorb  the  large  annual  wJdnesTv"morn  ng  Tre^eserted  fo^ 

his  column,  however,  he  said  Dr.  Rob-  the  company  had  on  two  occasions  m  output  of  journalism  graduates  and  ^ednesUay  morning  are  r^ervea  tor 

inson,  the  only  chiropractor  in  the  February  distributed  to  its  employes  the  few  who  are  able  to  get  jobs  must  J  fui 

T44n:oi.,4..-„  editorials  and  news  stories  m  the  St.  ir.  aro  banquet,  under  the  direction  of  the 


The  convention  will  follow  the  gen¬ 
eral  plan  of  previous  years,  with  gen¬ 
eral  sessions  on  Monday  and  Wednes¬ 
day,  beginning  with  luncheon.  Mon- 


Legislature,  had  opposed  an  amend¬ 
ment  to  insert  “chiropractor”  in  the 
bill. 


editorials  and  news  stories  in  the  St.  be  specialists  in  those  fields  that  are  b^uquei 
Mary’s  Daily  Press,  relating  to  the  not  already  crowded. 


program  committee,  will  be 


'unsatisfactory  labor  conditions’  in  toe  2.  Cognizance  must  be  taken  of  the  scheduled  for  Monday  evening 


In  defense,  when  called  before  a  plant  and  urging  employes  to  give  larger  place  pictures  have  come  to 


House  committee,  Mr.  Brown,  de-  toeir  loyal  support  to  the  Associa-  occupy  in  the  day’s  news,  and  report- 


dared  the  column  was  not  intended  Hon.” 


ers  need  to  know  both  what  consti- 


to  be  a  full  report  of  legislative  pro¬ 
ceedings  and  that,  actually,  both  col¬ 
umn  and  story  were  correct.  Mr. 
Imrie  also  denied  misrepresentation 


Nothing  in  the  decision  seeks  to  tutes  news  in  pictures  and  how  to 


Tuesday  evening  will  be  known  as 
“Detroit  Night,”  probably  sponsored 
by  the  Women’s  Advertising  Club  of 


link  the  newspaper,  as  such,  with  fgke  them. 


violation  of  the  Wagner  Act. 
However,  the  decision  does  not  com- 


3.  The  time  has  arrived  when  pros¬ 
pective  newspapermen  and  women 


and  said  that,  in  any  event,  no  injury  pletely  answer  the  question  how  far  a  must  cease  to  be  attracted  solely  by 


Wednesday  evening  will  be  “Great 
Lakes  Night,”  with  entertainment  on 
toe  water. 

Thursday  will  be  set  aside  for  sight- 


sdJU  inai,  HI  any  evciio,  no  mjuiy  * - j  - -  - - —  - -  iiiusi  tcaac  lu  uc  aii4ci<-icv4  ouxc.jr  ujr  _ ,  „4  __  U..11 

had  been  done  Dr.  Robinson  as  toe  government  bureau  may  go  m  ques-  glamor  and  must  be  willing  to  make  seemg,  and  attendance  at  races  or  ball 
column  would  tend  to  show  him  as  an  tioning  the  activities  of  a  publisher,  places  for  themselves  in  the  advertis-  gu'^®-  ^ 


honorable  man  who  did  not  allow  Final  argument  in  the  Weirton  Com-  mg  and  circulation  departments  of 


personal  interest  to  interfere  with  his  puoy  case,  in  which  Hartley  Barclay,  daily  and  weekly  papers,  and  on  busi 


legislative  duties. 


editor  of  Mill  &  Factory,  was  sub-  ness  and  other  specialized  types  of 


The  Legislature’s  action  was  un-  penaed  to  appear  with  his  private  pa-  j>eriodicals. 


ASKS  REVOCATION 

Revocation  of  toe  license  of  Station 


precedented  in  Alberta  and,  as  far  pers,  is  now  being  placed  on  the  prof.  C.  E.  Trout  of  Oklahoma  A.  WRNL,  outlet  of  the  Richmond  (Va.) 


as  known,  in  Canada. 


record.  Barclay  ignored  the  sub-  and  M.  College  Stillwater,  was  named  Times- Dispatch,  is  asked  in  a  petition 

_ _1 X? _ i  _  1 1 _ txl-  x1 I-.--  Oi...  i.:  4-4 


Donald  Brown  is  a  newsman  with  pena  and  no  action  was  taken  by  the  president  of  the  congress,  succeeding  filed  with  the  FCC  by  Station  WMBG, 


14  years’  experience.  In  1930  he  was  NLRB  to  obtain  a  court  order, 


Prof.  Frank  E.  Burkhalter  of  Baylor  Richmond.  Revocation  is  sought  on 


named  by  Canadian  and  British  gov-  Chairman  J.  Warren  Madden  of  the  University.  The  1939  session  will  be  the  theory  that  the  newspaper’s  out- 


ernments  as  one  of  four  Canadian  NLRB  stated  recently  in  regard  to  the  held  at  Stillwater. 


let  has  failed  to  live  up  to  its  prom- 


newspapermen  to  fly  from  Montreal  to  Barclay  case:  “We  are  not  going  to  The  student  section  elected  Sam  ises  to  improve  the  broadcasting  ser- 


England  on  toe  dirigible  R-100.  While  press  it  at  this  time.”  The  subpoena  Byerly,  Oklahoma  A.  and  M.,  presi-  vice  when  it  moved  to  Richmond  from 


overseas  he  worked  on  foreign  service  has  not  been  withdrawn  or  dropped,  dent 


St.  Petersburg,  Va. 
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Nine  Newspapermen 
Win  Fellowships 


continued  from  page  9 


We  Still  Have  Lynchings  in  the 
South,”  published  in  the  Birmingham 
News  in  1933. 


Fermer  Harvard  Stadant 

Irving  Dilliard  was  bom  in  1904  in 
Collinsville,  Ill.,  St.  Louis  suburb, 
where  he  still  lives.  He  began  news¬ 
paper  work  on  Collinsville’s  weekly, 
the  Herald,  while  in  high  school,  and 
became  local  correspondent  of  the  St. 
Louis  Post-Dispatch  in  his  senior  year. 
His  four-year  “school  of  journalism” 
was  the  Daily  lllini,  student  morning 
daily  at  University  of  Dlinois. 

He  joined  the  Post-Dispatch  news 
staff  the  morning  after  the  St.  Louis 
tornado  of  1927.  After  a  year  of 
court  reporting  and  general  assign¬ 
ments  he  went  to  Harvard  for  grad¬ 
uate  study  in  social  sciences  with  a 
view  to  preparing  for  editorial  writing. 
He  returned  to  the  Post-Dispatch  news 
staff  in  1929  and  after  submitting  edi¬ 
torials  as  a  reporter,  was  made  a  mem¬ 
ber  of  the  editorial  page  staff  in  1930. 
His  editorial  specialties;  constitutional, 
political,  historical  and  educational 
topics. 

During  the  summer  of  1937  Dilliard 
wrote  a  series  of  semi- weekly  “news 
dispatches”  from  the  Philadelphia  con¬ 
vention  of  1787  in  observance  of  the 
150th  anniversary  of  the  Constitution. 
Many  requests  led  the  Post- Dispatch 
to  publish  these  in  booklet  form  for 
free  distribution  and  to  date  there 
have  been  five  printings  with  a  total 
issue  of  55,000.  He  is  a  contributor 
to  the  Dictionary  of  American  Biog¬ 
raphy  (21  articles),  the  Encyclopedia 
of  the  Social  Sciences,  and  various 
magazines.  Dilliard  is  national  presi¬ 
dent  of  Alpha  Kappa  Lambda,  social 
fraternity;  national  vice-president  in 
charge  of  alvimni  affairs  of  Sigma  Del¬ 
ta  Chi;  and  a  Phi  Beta  Kappa  mem¬ 
ber.  He  is  married  and  has  two  small 
daughters. 

He  is  a  member  of  the  executive 
committee  of  the  St.  Louis  Newspaper 
Guild. 

John  McLane  Clark  has  been  edi¬ 
torial  writer  on  the  Washington  Post 
for  the  past  three  and  a  half  years.  He 
joined  paper  originally  on  the  city 
room  staff  in  September,  1934.  For 
the  previous  two  and  a  half  years  he 
had  edited  and  managed  the  weekly 
New  Canaan  (Conn.)  Gazette  which 
he  founded  and  ultimately  killed.  He 
was  graduated  from  Dartmouth  Col¬ 
lege  with  an  A.B.  degree  in  1932,  and 


In  1937  Mr.  and  Mrs.  Paxton  spent 
eight  months  traveling  through  25 
countries  in  Europe.  On  this  trip  Mr. 
Paxton  wrote  100,000  words  of  special 
travel  articles  for  his  paper. 

His  editorial  experience  includes  the 
usual  routine  beats,  police  and  court 
coverages,  special  assignments  and 
coverage  of  the  Ohio  river  flood  dis¬ 
aster  of  January  and  February,  1937. 
In  1936  he  made  a  tour  of  the  vast 
TVA. 


©bituarp 


WALTER  SCOTT,  70,  president  of 
Moose  Jaw  (Sask)  Times-Herald 
and  first  premier  of  Saskatchewan 
died  in  a  Guelph,  Ont.,  Hospital, 
March  23.  He  was  closely  associated 
with  the  development  of  western 
Canadian  journalism,  aiding  in  the 
establishment  of  the  Regina  Journal, 
and  later  part  owner  of  Regina 
Standard,  Leader.  Leading  the  Lib¬ 
eral  party  to  victory  in  1905  he  be¬ 
came  first  premier  and  served  until 
1916  when  ill  health  forced  his  re¬ 
tirement. 


George  Dickerson,  60,  for  more 
than  20  years  business  manager  of 
Coraopolis  (Pa.)  Record,  a  weekly, 
was  found  dead  in  the  bathtub  in 
his  home  March  26.  Accidental 
drowning  was  the  verdict. 

Miss  Josephine  O’Hara,  bookkeeper, 
Jersey  City  (N.  J.)  Jersey  Journal 
for  12  years,  died  recently  after  a 
long  illness. 

Mrs.  Laura  B.  Mesier,  73,  wife  of 
Edward  A.  Mesier,  secretary  of  the 
Detroit  Free  Press,  died  March  25. 

E.  S.  Duncan,  editor,  Banff  (Alta.) 
Weekly  Crag  and  Canyon,  died  March 
22,  following  an  automobile  collision. 
He  started  his  newspaper  career  in 
Alberta  in  1903. 


Journal  -  American,  died  March  30 
Another  son,  Herbert  Spiro,  is  j 
Journal-American  reporter. 

Charles  Macomb  Flandrau,  66,  es¬ 
sayist  and  from  1915  to  19^  music 
and  drama  critic  for  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dispatch 
died  in  St.  Paul  March  28. 


Aaron  Z.  Jessup,  76,  publisher. 
Nanton  (Alta.)  News,  since  1905,  died 
March  29.  Born  in  Kansas,  he  had 
been  a  newspaperman  in  Walla  Walla, 
Seattle  and  Spokane,  Wash.,  and  pub¬ 
lisher  of  the  Vernon  (B.  C.)  Argu 
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Irving  S.  Watson,  76,  former  South¬ 
ern  California  newspaper  publisher, 
and  police  judge  of  Burbank,  Cal., 
died  at  his  home  there  March  25. 
He  once  owned  the  Long  Beach  (Cal.) 
Press,  now  the  Press-Telegram. 

Mrs.  Annie  Wilson  James,  68, 
widow  of  Congressmaa  Rorer  A. 
James,  for  many  years  publisher  of 
Danville  (Va.)  Register  and  Bee, 
died  March  20. 


State  Publicity  Aids 
Laundry  Business 


Ralph  F.  Blanchard,  54,  partner  in 
the  Blanchard-Nichols  agency,  and 
former  advertising  director  of  Conde 
Nast  publications.  New  York,  died  in 
Pasadena,  March  26. 


Reo  Bennett,  60,  who  launched  his 
Brazilian  career  in  1904  when  a  dele¬ 
gation  of  Rio  de  Janeiro  newspaper¬ 
men  mistook  him  for  James  (Gordon 
Bennett,  died  March  23  in  Rio  de 
Janeiro.  Bennett  had  been  assigned 
to  cover  a  Pan-American  conference 
in  1904  and  remained  in  Brazil  to 
become  one  of  the  best  known 
Americans  in  the  country. 

Edward  H.  Hilt,  69,  former  Ohio 
and  Pennsylvania  newspaperman, 
died  in  Cleveland  last  week.  For¬ 
merly  managing  editor  of  Columbus 
(O.)  Citizen  and  Columbus  Ohio 
State  Journal,  he  also  had  been  on 
the  Cleveland  Plain  Dealer  staff.  In¬ 
juries  suffered  in  an  automobile  ac¬ 
cident  caused  his  retirement  from 
newspaper  work  seven  years  ago. 

Richard  D.  Murray,  26.  of  Boston 
Globe  editorial  staff,  died  at  the 
Lynn,  Mass.,  Hospital  March  25,  fol¬ 
lowing  a  brief  illness.  He  founded 
the  Globe’s  first  winter  sports  col¬ 
umn. 


Harry  A.  Neel,  72,  editor,  Kissim¬ 
mee  (Fla.)  Gazette,  died  there,  March 
27,  following  a  long  illness.  He 
started  his  Florida  newspaper  work 
in  1920  joining  the  Orlando  Sentinel 
and  later  acquired  an  interest  in  the 
Sarasota  Times  and  the  Sanford  Her¬ 
ald.  He  sold  his  interests  in  both 
papers,  to  purchase  stock  in  the 
Kissimmee  Herald  in  1924. 


Arthur  F.  Willmarth,  85,  who  25 
years  ago  built  his  reputation  as  a 
cartoonist  for  the  old  Denver  Repub¬ 
lican  for  his  work  on  national  affairs 
and  politics,  died  recently  at  Fair- 
play,  Colo.  He  left  Denver  to  become 
a  rancher  in  Park  County  and  later 
established  the  Park  County  Repub¬ 
lican  in  1914,  remaining  there  imtil 
1931. 

Elizabeth  L.  Williams,  the  only 
woman  ever  regularly  assigned  to  the 
Rhode  Island  State  House,  and  sub¬ 
sequently  society  editor  for  the  old 
Providence  Tribune,  the  Providence 
News-Tribune  and  the  Star-Tribune 
and  president  of  the  Women’s  Adver¬ 
tising  Club  of  Providence  since  1937, 
died  March  23. 


Having  decreed  a  schedule  of  mini¬ 
mum  wages  to  be  paid  to  women  and 
minors  working  in  the  laundry  in¬ 
dustry,  the  New  York  State  Depart¬ 
ment  of  Labor  has  undertaken  to  beg 
space  in  newspapers  to  help  laundries 
solve  the  problem  of  Monday  wash¬ 
day. 

The  first  release  consisting  of  a  half¬ 
column  story  and  three-column  car¬ 
toon  illustration  went  out  to  newspa¬ 
pers  of  the  state  this  week  with  an 
appeal  from  Industrial  Commissioner 
Elmer  F.  Andrews  for  publicity  to 
aid  laundry  owners.  The  Laundry 
Owners  Association  already  has  au¬ 
thorized  an  advertising  campaign  in 
which  an  effort  is  made  to  persuade 
housewives  to  send  wash  out  during 
the  week  rather  than  concentrate  on 
Mondays.  “Every  Morning  We  Wash 
the  Clothes,”  is  the  title  of  the  initial 
cartoon  by  Carl  Rose,  distributed  with 
state  publicity.  It  is  addressed: 
“Dear  Housewife:  Please  help  me  and 
help  my  employer  give  you  better 
service  by  sending  out  your  wash  on 
any  day  but  Monday.  Gratefully 
yours,  Miss  Laundry  Worker.” 
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CAMPAIGN  ENDORSED 


Wadsworth  A.  Parker,  74,  of  Plain- 
field,  N.  J.,  retired  assistant  treas¬ 
urer  of  American  Type  Founders 
Company,  died  suddenly  at  Peters¬ 
burg,  Va.,  March  19  of  a  heart  at¬ 
tack,  while  enroute  to  Florida. 


Hartley  Courtland  Davis,  72,  pub¬ 
lisher  of  the  Great  Neck  (N.  Y.) 
News,  a  weekly,  and  a  former  adver¬ 
tising  consultant,  died  March  30.  He 
began  newspaper  work  on  the  New 
York  Sun,  and  worked  on  Herald 
Tribune  and  the  World. 

Mrs.  Cecilia  Spiro,  mother  of  Am- 
ster  Spiro,  city  editor.  New  York 


Endorsed  by  the  state’s  highest  offi¬ 
cials  as  the  daily’s  greatest  humanitar¬ 
ian  effort  in  its  66  years  of  service, 
the  Bangor  (Me.)  Commercial  on 
March  23  launched  a  highway  safety 
campaign  with  the  publication  of  a 
Highway  Safety  Campaign  issue.  The 
campaign,  to  be  continued  indefinitely, 
is  being  run  in  cooperation  with  the 
Maine  State  Police  Highway  Safety 
division  and  local  enforcement  officers  j 
A  unique  phase  is  the  appointment  of 
advisors  to  represent  each  community. 
They  will  function  as  contacts  and  will  ^ 
be  consulted  periodically  on  both  the|  c 
local  and  state-wide  programs.  James  I 
E.  MacPherson  is  publisher. 


is  a  member  of  Phi  Beta  Kappa  and 
Alpha  Delta  Phi.  He  attended  St. 
Paul’s  School,  Concord,  N.  H.  Clark 
is  married  and  has  one  child. 

Publisher's  Son  a  Winner 

Edwin  J.  Paxton,  Jr.,  associate  edi¬ 
tor  of  the  Paducah  Sun-Democrat  is  a 
son  of  Edwin  J,  Paxton,  Sr.,  editor  and 
publisher  of  the  Sun-Democrat.  He 
has  been  in  its  editorial  department 
after  having  served  a  year  in  the  ad¬ 
vertising  department.  At  present  he 
is  chief  editorial  writer  and  acting 
city  editor. 

Born  May  24,  1912,  he  attended  St. 
Mary’s  Academy  there  from  which  he 
was  graduated  in  1930.  He  attended 
University  of  Miami,  Miami,  Fla., 
school  of  business  administration  in 
1930-32. 

In  1934  he  married  Miss  Evelyn 
Goodman,  daughter  of  Mr.  and  Mrs. 
George  H.  Goodman  of  Paducah  and 
Louisville.  Mr.  Goodman  is  WPA  ad¬ 
ministrator  for  Kentucky  and  was 
publisher  of  the  Paducah  News-Demo¬ 
crat  which  was  merged  with  the 
Paducah  Evening  Sun  in  1929  to  be¬ 
come  the  Sun-Democrat. 


Equipment  and  Supplies 


and 

""Multi -Unit” 

Presses 


in  “Standard  Hi-Speed”  and 
“Extra  -  Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 


Take  the  Guess  Out  of  •  •  • 


To  fit  any  pressroom  condi¬ 
tion. 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


REGISTERING 


A  scientifically  accurate  de¬ 
vice  for  setting  color  mats 
to  design  for  close  register 
quickly  and  positively. 


HOE  COLOR  MAT  BEGISTEBING  RACK 


In  a  short  while  it  will  save  enough  time,  and  make  enough  im¬ 
provement  in  register  to  more  than  repay  the  purchase  price.  Write 
for  a  descriptive  bulletin. 


R.  HOE  &  CO.,  INC.  910  East  138th  Street  (at  East  River).  New  York  09 
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CLASSIFIED 

ADVERTISING 

RATES 

SITUATIONS  [C«th  with  Ord*r) 

I  Tim*  —  .50  p«r  tin* 

3  TiiMi  •—  .40  p«r  lim 

ALL  OTHEt  CLASSIHCATIONS 
(C«th  with  Ordar] 

I  Tim*  —  .85  p*r  lin* 

4  Tim*t  —  .70  p*r  lin* 

Count  lii  words  to  th*  lin*  when  sending 
c«sh  with  order.  Box  number  or  your  own 
iddress  to  be  counted  es  three  words. 
Ads  charged  to  established  accounts  will 
b*  billed  for  the  counted  number  of  lineSh 

FORhdS  CLOSE  THURS.  NOON 

Minimum  (pec*,  three  line*.  The  Editor 
I  Publisher  reserves  the  right  to  cleuify 
sdit  or  reject  any  copy. 


Newspapers  Wanted 

Wanted  to  lease  or  buy  daily  newspaper  or 
job  shop  in  New  Jersey,  near  Philadel¬ 
phia  or  New  York.  Box  3580,  Editor  & 
Publisher. 


Owners  of  dailies  wishing  to  sell  can  nego¬ 
tiate  through  us  with  buyers  having  cash 
ready  for  down  payments  up  to  $100,000. 
Newspaper  Appraisal  Corporation,  Times 
Bldg.,  Times  Square,  New  York. 


Plant  for  Sale 

For  sale  or  lease — job  printing  plant,  fully 
equipped,  modern  machinery  with  estab¬ 
lished  good-will  in  Connecticut  town 
commuting  distance  to  New  York.  Box 
3555,  Editor  &  Publisher. 


Circulation  Promotion 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Help  Wanted 

Have  openings  for  three  or  four  good  dis¬ 
trict  munagcrs  with  experience  and  suit¬ 
able  record  handling  boy  promotion  for 
evening  paper  in  middle  west.  Apply 
giving  references,  past  experience  and 
salary.  Box  3560,  Editor  &  Publisher. 


Situations  Wanted 
Advertising 


Situations  Wanted 
Editorial 


Wanted;  Larger  opportunity  newspaper.  Reporter — well  versed  crime,  court  house. 


Service  At  No  Extra  Cost 

Every  B^tor  &  Publisher  Subscriber  has 
the  privilege  of  asking  any  question,  at 
any  time,  on  any  subject  connected 
with  newspapers  or  advertising.  Our 
reference  files  go  back  for  years,  and 
we  are  well  organized  to  give  quick, 
cheerful  and  intelligent  information 
service.  And,  too,  advertising  men  and 
newspaper  executives  are  cordially  in¬ 
vited  to  make  Editor  &  Publisher’s  office, 
in  the  heart  of  New  York,  their  business 
headquarters  when  visiting  the  Metropo¬ 
lis. 

EDITOR  A  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 


Newspapers  For  Sal* 

FOB  SALE 

Good  small  daily,  southeastern  state. 
Long  established.  Well  equipped.  Exclu¬ 
sive  in  county  seat  in  textile  manufactur¬ 
ing  center  which  with  suburbs  has  a 
population  over  11,000. 

Town  is  growing  industrial  and  busi¬ 
ness  center  in  Piedmont  section,  has  good 
business  district,  library,  modern  hospi¬ 
tal.  new  armory. 

Financial  and  other  references  re¬ 
quired. 

Owner  will  sell  because  of  interests  else¬ 
where. 

Approximately  $10,000  cash  required. 

Address:  Duer,  Taylor,  Wright  & 
Woods,  74  Trinity  Place,  New  York  City. 

ATTENTION  NEWSPAPER  MEN 
For  Sale — Best  weekly  newspaper  and  job 
shop  in  New  England.  Est.  over  90  yrs. 
County  seat.  Doing  over  $60,000  yearly. 
Write  Box  3570,  Editor  &  Publisher. 

On  account  of  continued  ill  health,  would 
sell  The  Goodnough  Press  printing  i>lant 
or  plant  aiuf  building  at  140  Water 
.'Strei-t.  Newburgh,  New  York.  Mrs. 
Belle  G.  Goodnough,  Cornwall-on-Hud- 
son.  Telephone  Cornwall  179-J. 


Newspaper  Brokers 

The  B.  J.  Kingston  Agency,  Est.  1898. 
National  Newspaper  Brokers 
Ofllces  at  .lackson.  Michigan  and 
■137  W.  5th  St.,  Jacksonville,  Florida. 

Capable  handling,  buying,  selling,  mergers. 
N'o  leases  or  trades.  Highest  references. 
Leo  Feighner  Agency,  Nashville,  Mich. 

NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


A  thoroughly  experienced  special 
edition  man  for  a  period  of  fif¬ 
teen  weeks.  Age  35  to  45,  capa¬ 
ble  of  preparing  and  selling  big 
copy  to  big  accounts,  on  50th 
Anniversary  of  50  thousand,  • 
Southwest.  Copy  preparation 
important  and  must  act  as 
spearhead  for  edition.  Salary 
and  commission. 

Box  3698,  Editor  &  Publisher 

Wanted:  Experienced  executive  to  assist 
Publisher  of  western  paper.  Prefer  man 
who  has  had  thorough  training  on  edi¬ 
torial  side  and  who  is  able  to  organize 
and  direct  editorial  department;  of 
course,  experience  in  other  departments 
would  be  advantageous.  Must  have  good 
appearance,  personality  and  a  keen  in¬ 
terest  in  community  affairs.  Good  oppor¬ 
tunity  for  a  real  executive — others  need 
not  apply.  Give  full  details  in  first 
application.  No  pictures,  or  other  mate 
rial  returned.  All  replies  strictly  confi¬ 
dential.  Box  3535,  Editor  &  Publisher. 

Wanted;  Experienced,  capable  business- 
circulation  manager,  some  mechanical 
knowledge,  to  organize  and  manage  af¬ 
ternoon  daily  in  city  of  35,000  against 
strong  monopoly  opposition.  Must  make 
reasonable  investment,  furnish  references. 
Box  3564,  Editor  &  Publisher. 

Young  man  for  editor,  with  selling  ability, 
for  old,  established  democratic  weekly 
ill  Missouri.  Box  3575,  Editor  &  Pub¬ 
lisher. 


SituatioR*  Waated 

Advertising 

Advertising  Man — six  years’  experience; 
now  advertising  manager  on  small  daily; 
also  excellent  classified  manager  in 
building  up  linage  in  classified  and  dis 
play.  Seeks  connections  on  a  Southern 
paper  as  a  solicitor  or  manager  in  either 
branch.  Available  at  once.  Box  3559, 
Editor  &  Publisher. 

Classified  Man  —  Ten  years’  experience; 
successful  executive,  sales;  now  em 
jiloyed:  niiirried.  Write  Box  3571,  Edi¬ 
tor  &  Publisher. 


magazine,  radio,  advertising  sales,  by 
salesman  classified-display  experience. 
28;  (employed),  who  doubled  1937  sales. 
Box  3486,  Editor  &  Publisher. 


Circulation  Dir.-Aas’t.  Bniiness  Mgr.  Now 
employed  in  city  of  1,000,000.  Has 
record  of  doubling  circulation  in  3  yrs.; 
and  making  circulation  revenue  pay  all 
circulation  expenses  and  newsprint. 
Specialist  in  home  delivery.  Advertising 
experience.  Box  3492,  Editor  A  Pub¬ 
lisher. 

Circulation  Manager — Experienced  in  all 
phases  of  work.  Expert  in  carrier  organ¬ 
ization  and  promotion.  Hard  worker. 
Aggressive.  Reliable.  Practical  ideas. 
Economical  methods.  Box  3595,  Editor  & 
Publisher. 

Circulation  Manager — Income  proportion  to 
results.  Now  circulation  manager  of  state¬ 
wide  circulated  daily.  Desires  connection 
on  second  paper  or  where  circulation  is 
urgently  needed.  Circulation  secured  by 
sound,  intelligent  methods.  Write  Box 
3554,  Editor  &  Publisher. 

Circulation  Manager  or  Assistant  wants 
connections  with  daily  paper.  Young 
man  thoroughly  experienced  with  details, 
carriers’  promotions,  little  merchant  or 
other  systems.  Several  years’  experi¬ 
ence  as  circulation  manager.  References. 
S.  T.  Bryan,  1105  Green  way  Drive, 
High  Point,  N.  C. 

Circulation  troubles?  —  Able,  employed, 
capable  circulation  manager  desires  berth 
as  circulator  or  assistant.  Box  3558, 
Editor  &  Publisher.  _ 

Young  Man  Circulator,  six  years’  experience 
organizing  home  delivery  branches;  hir¬ 
ing.  supervising  solicitors;  promoting 
with  boys;  handling  collections,  corre¬ 
spondence.  general  road  work.  Thor¬ 
oughly  familiar  with  New  England 
states.  Will  go  anywhere.  Write  Box 
3562,  Editor  &  Publisher. 


city  hall,  features,  some  desk.  Employed 
midwest  AM  daily,  wants  job  PM  daily. 
15  years’  experience — 9  years  present 
place.  Married.  Now  get  $40.  Box 
3566,  Editor  &  Publisher. 

Sports  editor,  copy  reader;  competent,  ex¬ 
perienced.  Metropolitan  New  York  area. 
60  mile  radius.  Box  8529,  Editor  &  Pub¬ 
lisher. 

Young  Woman,  college;  editor,  reporter, 
features,  desk  work.  Home  and  foreign 
experience.  Desires  position  in,  near 
New  York.  Box  3573,  Editor  &  Pub¬ 
lisher. 


Outstanding  Young  Lady,  country’s  most 
successful  classified  phone  room  super¬ 
visor,  with  facts,  figures  and  records  (or 
accomplishments,  is  desirous  of  new 
connection.  12  years’  experience.  Will 
consider  sales  position  in  local  display 
department.  box  3484,  Editor  &  Pub¬ 
lisher. 


How's  Business? 


Business  must  be  good  in  the  newspaper  field.  Otherwise,  there 
would  be  more  listings  under  the  “Newspapers  For  Sale”  classification. 
Still,  the  old  adage  is,  “Everything  can  be  had  for  a  price.” 

What’s  your  aim?  Do  you  want  to  purchase,  sell,  refinance  or 
have  your  paper  appraised?  An  EDITOR  &  PUBLISHER  Want-Ad 
can  do  it  for  you!  Of  course,  your  confidence  will  be  respected. 


COULD  YOU  USE  A  DOUBLE 

PERSONALITT  ON  TOUR  STAFF?? 

Here  i.H  an  experienced,  non-lloating 
combination  cameraman  rejmrter  avail¬ 
able  at  once.  Now  employed  on  semi¬ 
weekly  but  seeks  to  return  to  iiiedium- 
sized  daily  field.  Is  no  genius  and 
promises  no  daily  scoops  with  either 
camera  or  pen  but  guarantees  efficiency. 
Interested  primarily  in  sports  but  can 
wield  acceptable  straight  news  or  fea¬ 
ture  pen.  Experienced  on  wire  and 
mnkeui>.  Has  regulation  Speed  Graphic 
press  camera  equipped  for  night  shots 
and  knows  how  to  use  it.  Write  Box 
3568,  Editor  &  Publisher. 

Able  young  reporter-editor,  rounded  ex¬ 
perience  newspaper,  trade  magazines, 
radio;  NYU  Journalism  graduate;  modest 
salary.  Box  3576,  Editor  &  Publisher. 

Bachelor  of  arts,  30,  married,  10  years  re- 
portorial.  rewrite,  city,  telegraph,  slot, 
news  desk  experience  on  large  Southern 
dailies,  now  on  loading  Southern  paper, 
wants  executive  desk  or  editorial  writer's 
job  in  Southern,  Eastern  or  Midwestern 
city  of  over  45,000.  Box  3590,  Editor  & 
Publisher. 

Business  news  reporter  wants  to  break  into 
labor  journalism.  .Single,  26,  top  notch 
worker.  Box  3569,  Eilitor  &  Piil)lisher. 

Copyreader-Reiwrter,  8  years’  experience 
in  news  and  sports  departments.  .tge 
27.  married.  .4-1  references.  Some 
make-up  experience.  Box  3574,  Editor 
ik  Publisher. 

Editor  -critic,  all-round  newspaper  man. 
specialty  music,  age  38,  22  years’  metro 
polit.-in-suburban.  go  anywhere,  salary 
inoderati*,  want  chance  to  build,  highest 
references,  write  wire  Box  3567,  Editor 
&  Publisher. 

Editorial  Writer,  under  forty,  thoroughly 
familiar  domestic,  foreign  scenes;  keen, 
forceful;  experience  writing  editorials 
for  first  rate  dailies  in  East;  satnples  of 
work  on  request;  excellent  references; 
location  immaterial.  Box  3561,  Editor 
&  Publisher. 

Journalism  graduate,  23,  capable,  intelli¬ 
gent.  Two  years’  exjnTience.  Accoin- 
Iilished  feature  writer,  reporter  and  re¬ 
write  man.  Will  go  anywhere.  Box 
3572.  Editor  &  Publisher. 

News  Cartoonist — Just  released  by  major 
syndicate  stopping  service.  625%  Arling 
ton.  Chicago.  . 

Reporter-Deskman-Makeup — Now  employed, 
wants  permanency  where  experience, 
ability  counts;  married.  non-drinker. 
References.  Box  3577,  Editor  &  Pub¬ 
lisher.  _ 

Reporter,  experienced  in  writing  live,  excit¬ 
ing  copy,  background  in  movie-dramatic 
reviewing,  editing.  Young,  university 
journalism  graduate.  Best  references. 
Wants  opportunity  anywhere.  Box  358o. 
Editor  &  Publisher. 


General  &  Administrative 

/  Accountant,  in  business  for  self,  desires 
return  to  newspaper  field ;  competent  also 
as  Business  Manager  or  executive  in 
News,  Business  or  Mechanical  depart¬ 
ments.  715  Peters  Bldg.,  Atlanta, 
Georgia. 


Composing  Room  Foreman.  —  Eleven  years 
foreman  leading  Minneapolis  daily.  Go 
anywhere,  any  size  plant.  References. 
M.  F.  B.,  1025  South  New  Hampshire, 
Los  Angeles,  Calif. 

Composing  room  executive  —  Mechanical 
superintendent  or  composing  room  fore¬ 
man;  many  years’  experience;  seeks  per¬ 
manent  position  with  established  daily; 
know  trade  from  ground  up — mechanical, 
editorial,  business  office;  have  and  can 
work  on  hand,  ads,  jobs,  make-up,  lay¬ 
out,  any  model  typesetting  machine ;  fast 
and  clean  on  all  classes  of  work;  accus¬ 
tomed  to  meeting  public;  successful  in 
handling  help.  Box  3487.  Editor  A 
Publisher. 


Miscellaneous 

Lute  For  Sale  for  newspaper  job,  proofread¬ 
er.  anything.  Punch-line,  personal  poetry. 
Willing  submit  samples.  Publication  op¬ 
tional.  however.  Background  law,  music, 
some  newspaper.  Excellent  credentials. 
Box  3594,  Editor  A  Publisher. 

Prettei  &  Machinery  For  Sal* 

For  Sale  —  24-page  Duplex  Tubular  Press 
comi)lpte  with  5-50  motor,  stereo  equip¬ 
ment,  conveyor,  electric  roll  hoist.  Has 
had  perfect  care.  Runs  like  sewing 
machine.  Bargain  at  $20,000.  Zanes¬ 
ville  Publishing  Company,  Zanesville, 
Ohio. 

DUPLEX  Flatbed  Model  “E”  like  new 
$4250.  All  equipment.  Write  or  wire 
"Le  Messager”  Lewiston,  Maine. 

For  Sale — complete  newspaper  plant  fol¬ 
lowing  merger,  3  linotypes;  Duplex  flat¬ 
bed  press;  type,  saw,  and  etc.  The 
Herald-Observer.  Concord,  N.  C. 

Goss  Curved  Router  and  Hoe  flat  shaver. 
20 — 8  column  12  etn  stereotype  chases. 
Priced  below  market.  A  1  condition. 
“Pajay,”  102  West  94th  St.,  New  York 
City. 

Wanted  to  Purchase 

Wanted  to  Buy:  an  assortment  of  second 
hand  12.  24%  and  37  pica  wide  steel  B 
make-up  base,  52  points  in  height.  Or. 
will  swap  12%.  25%  and  38%  pica  sizes 
of  base  for  the  above.  Write  Evening 
Herald.  Shenandoah.  Pa. 

Wanted  to  buy  a  used  flat  shaver. 

HIBBING  TRIBUNE,  Hibbing,  Minnesota. 


Photo-Engraving  Equipment  For  Sou 

Photo-engraving  Equipment  and  Metals 
E.  T.  SLLLEBAKGEK  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

j4li  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Moditen  Av*.  New  YoHi 
BuMnec*  BattblUhed  hi  IRN 
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EDITOR  &  PUBLISH 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Yraqcdy 
Wins  Prixcs 
In  Pictures 


RENEWING  his  subscription  to  E  &  P 
for  a  three-year  period  (a  most 
commendable  habit),  Maitland  R. 

Henry,  editor  of  the 
Livermore  (Calif.) 
Herald,  a  weekly, 
sends  us  a  pertinent 
clipping  from  his  edi¬ 
torial  page.  It  is  a 
comment  upon  the  photographs  which 
received  awards  from  Editor  &  Pub¬ 
lisher  and  from  the  Inland  Daily 
Press  Association  about  a  month  ago. 

The  five  prize-winning  pictures  in 
our  exhibition,  he  points  out,  were 
either  scenes  of  tragedy  or  the  out¬ 
growth  of  tragedy — a  bit  far-fetched. 


with  the  evening  papers  during  the 
quarter  hour  between  Pop’s  home¬ 
coming  and  supper  time.  The  Star- 
Times  wants  to  know: 

Should  the  editor  drop  a  comic  strip 
permanently  when  it  over-emphasizes 
the  horror  or  crime  angle?  And,  if 
so,  how  should  he  answer  the  com¬ 
plaints  of  the  readers  who  want  to 
continue  it? 

Should  the  editor  continue  running 
an  offending  comic,  and  omit  it  on 
just  those  days  when  in  his  judgment 
it  transgresses  the  bounds  of  good 
taste?  And  if  so,  how  should  he  an¬ 
swer  the  telephone  calls  of  the  irate 
readers  who  want  to  know  how  the 


rates 


we  might  observe,  in  connection  with  lady  hanging  from  her  thumbs  got 


a  snowstorm  in  Times  Square  or  the 
sunshine  and  shadows  of  the  Amer¬ 
ican  Legion  parade.  Nine  of  the  ten 
selections  for  honorable  mention  fall 
into  the  same  category,  he  finds — 
again  with  a  dissent  from  Shop  Talk. 
We  find  no  tragedy  in  Joe  Cronin 
barking  at  an  lunpire;  we  weren’t 
struck  by  the  tragedy  in  Tammany 
Hall  being  vacant  on  the  night  that 
Mayor  LaGuardia  was  triumphantly 
re-elected,  nor  in  the  syncope  of  a 
tennis  champion  after  winning  her 
conclusive  match.  Mr.  Henry  must 
have  gone  to  the  classicist  for  his  defi¬ 
nition  of  “tragic.” 

His  point  is  worth  consideration, 
however.  Tragic  scenes,  even  at  our 
valuation  of  tragic,  have  dominated 
most  picture  shows.  A  picture  must 
be  spectacular  to  hold  the  attention 
of  the  public  and  of  picture  judges; 
it  must,  for  the  latter,  evidence  that 
the  photographer  was  not  just  lucky. 
Any  photographer  who  did  not  come 
back  from  Lakehurst  last  May  with 
a  shot  of  the  Hindenburg  in  flames 
would  have  rated  a  sample  of  the 
desk’s  best  language,  if  not  a  blue 
ticket.  The  men  who  got  the  critical 
pictures  deserved  the  praise  and  prizes 
that  they  won. 

There  were  hundreds  of  good  pic¬ 
tures  on  our  walls,  many  of  them 
tragic  and  many  just  human.  Some 
were  rare,  like  the  group  of  candi¬ 
dates  for  ordination  as  Catholic  priests 
lying  face  downward  at  the  foot  of 
the  altar.  There  were  all  sorts  of 
baby  pictures,  including  some  corkers 
on  the  Dionne  kids,  good  animal  shots, 
a  few  football  and  basketball  action 
pictures,  some  of  the  most  striking  fire 
scenes  we  have  ever  noticed,  and  a 
dozen  other  themes  outside  of  the 
realm  of  tragedy. 

Mr.  Henry  suggests  that  we  offer  a 
prize  for  non-tragic  subjects.  We  are 
open  to  all  suggestions,  but  our  first 
reaction  to  the  idea  is  that  it  would 
over-emphasize  the  dominance  of 
tragedy  and  put  the  non-tragic  pic¬ 
tures  in  a  distinctly  secondary  posi¬ 
tion.  Readers’  opinions  on  this  ques¬ 
tion  will  be  welcomed. 


down  or  how  (or  if)  the  ne’er-do-well 
pilot  got  out  of  the  flaming  falling  ship 
alive? 

The  editor  confesses  that  his  appeals 
to  the  syndicates  have  been  unavail¬ 
ing.  “We  are  just  one  out  of  hun¬ 
dreds — in  some  cases  thousands — of 
customers  and  their  attitude  is  that 
the  rest  are  apparently  satisfied,  so 
they  cannot  be  bothered  with  our  lone 
complaint,”  the  editorial  concludes. 

Readers’  comments  have  run  the 
gamut.  One  ardent  devotee  of  strips 
as  they  are,  who  reads  them  just  be¬ 
fore  he  puts  out  the  light  at  bedtime, 
suggests  that  the  editor  be  fired  and 
that  the  strips  be  kept  free  from  en¬ 
tanglement.  Another,  evidently  a 
mother  of  several  who  have  to  be  read 
at,  sympathizes  with  the  paper  and 
suggests  that  it  work  up  a  campaign 
among  other  customers  of  the  syndi¬ 
cates.  Another  finds  fault  with  the 
paper  for  having  drooped  comics  that 
he  considered  really  funny.  A  bridge¬ 
playing  group,  possibly  after  a  couple 
of  highballs,  combined  their  comments 
into  a  statement  that  obituaries  are 
more  entertaining  reading  than  the 
comics.  One  mother  believes  that 
funnies  should  be  dropped  out  when 
the  editor  thinks  them  offensive — and 
“damn  the  torpedoes.”  Several  yell 
“kill  the  comics”  and  name  their 
candidates  for  execution,  with  reasons. 

After  the  stom  dies,  we  don’t  envy 
the  job  that  Elzey  Roberts,  Irving 
Brant,  and  Frank  Taylor,  have  picked 
for  themselves.  Readers  won’t  be 
much  better  guides  to  the  future  of 
the  comics  than  the  syndicate  sales¬ 
men.  And  however  much,  as  soi- 
disant  idealists  or  worrying  fathers, 
we  don’t  like  the  dime  novel  stuff  in 
the  funnies,  the  majority  of  news¬ 
paper  readers  evidently  do.  After  all 
is  said,  the  selection  of  printed  matter 
is  the  editor’s  job  and  he  can’t  dele¬ 
gate  it  back  to  the  readers.  Like  the 
Post  Office  and  the  Supreme  Court, 
the  reader  likes  to  render  his  verdict 
after  the  crime.  He  doesn’t  like  hypo¬ 
thetical  questions. 


aggregate  gross  revenues,  and  it 
employed: 

“to  further  reductions 
through  the  promotion  of  increased 
use  of  utility  services; 

“to  produce  greater  sales  of  appli¬ 
ances  by  utility  companies  and  by 
other  dealers,  and  to  pioneer  and  ex¬ 
plain  new  uses  made  possible  by  new 
and  improved  appliances; 

“to  prevent  accidents  to  the  public 
and  to  company  employes; 

“to  inform  the  public,  customers  and 
stockholders  to  the  end  that  friendly 
relations  between  buyers  and  sellers 
are  promoted  and  maintained; 

“to  compete  with  other  large  adver¬ 
tisers  for  a  fair  share  of  the  money 
spent  by  the  public  for  modem  ne¬ 
cessities  of  life.” 

This  from  the  utilities’  viewpoint, 
and  all  reasonable,  as  we  see  it. 

Not  so  the  Madison  Capital  Times, 
which  considers  $300,000  for  four 
companies  unwarrantably  large.  Its 
implication  is  that  the  purpose  of  the 
advertising  was  to  exercise  undue  in¬ 
fluence  not  only  on  the  public,  but 
on  newspapers.  “Let  a  municipal 
ownership  proposal  get  a  foothold  in 
a  community  and  soon  utility  propa¬ 
ganda  in  the  form  of  paid  ads  will 
begin  appearing  in  the  newspapers, 
and  other  agencies  of  propaganda  will 
start  carrying  the  utility  message,” 
barks  the  Capital  Times’  editorial. 

The  Capital  Times  tells  the  truth, 
but  not  all,  when  it  says  that  a  mu- 
nipical  plant  movement  stirs  a  cloud 
of  utility  advertising.  Often  but  not 
always  the  advertising  converts  not 
only  the  newspaper  but  a  majority 
of  the  voter-consumers 


Public  utilities  would  not  be 
deep  in  the  doghouse  today  if 
years  ago  they  had  begun  to  pron 
their  services  and  appliances  by 
vertising  which  had  ^e  motives 
actuate  any  merchant.  Maybe 
would  have  made  enough  money 
ing  what  they  produced  to 
offorded  an  abstinence  from  the 
curity  sales  which  form  an  unc 
scionable  part  of  their  record, 
go  up  and  not  down  to  pay  the  dg 
on  new  securities;  they  go  down  ; 
not  up  as  expanding  service  lov 
the  cost  of  electricity  at  the  bus 
They  limited  their  potential  rna 
by  rates  based  on  scandalous 
ups,  watered  stock,  inter-conif 
charges,  and  the  rest  of  the  finand 
jugglery  that  have  made  many  pub 
utilities  a  bad  bargain  both  for  sto 
holders  and  customers. 

And  it  is  no  disparagement  of 
vertising  to  say  that  the  campaig 
put  on  by  utilities  against  adve 
public  sentiment  have  not  been  su 
cessful.  Propaganda  is  no  disinfect 
and  when  its  use  is  detected,  it  mag 
ties  the  stench  it  was  meant  to  hid 
The  money  that  was  spent  for  la 
minute  insurance  was  wasted  as 
tainly  as  if  it  had  been  used  to  lig 
cigars  except  that  it  created  the  pu 
lie  feeling,  following  the  Trade  (^on 
mission  disclosures,  that  the  situatia 
was  much  worse  than  had  been  in 
gined  and  that  newspapers  were 
little  help  in  getting  at  the  true  fac 


THE  CAPITAL  TIMES  puts  its  en 
phasis  on  the  latter.  It  decries  ad 
vertising  —  “fat  advertising  revenf 
from  utility  and  co 
porate  pressurt 
groups”  which 
ways  line  up 
newspapers  w  h  e  rj 
the  buttered  br 

is  being  handed  out.  It  would  den 
to  the  National  Association  of  Mang 
facturers,  we  gather,  the  right  to 


l<  All 

Advertising 

Anti-Social? 


to  the  idea 

that  the  private  plant  is  best  for  all  forth  in  paid  advertising  its  side 
interests.  Often,  too,  the  utility  finds  the  Johnstown  steel  strike,  though 
that  its  advertising,  designed  to  doubt  that  a  better  plan  could  be  ci 
create  or  influence  public  opinion,  for  any  group  to  state  its  case 
actually  sold  the  goods  it  advertised. 

There  have  been  low-minded  edi¬ 
tors  and  publisher  who  have  solicited 
utility  advertising  as  the  price  of 
their  support  or  silence.  They  have 
been  and  are  exceptional  and  the  in¬ 
dictment  against  them  implied  in  the 
Federal  Trade  Commission  revela¬ 
tions  several  years  ago  has  blackened 
both  the  utilities  and  all  their  adver¬ 
tising. 


TVA 

Showed  Them 
New  easterners 


SPEAKING  of  that  recalls  that  the 
St.  Louis  Star-Times  a  week  or  two 
ago  asked  its  readers’  advice  on  the 
character  of  the  comic 
strips  that  appear 
daily.  The  occasion 


But 

Should  Comics 
Be  Funny? 


AFTER  YOU  GET  FACTS,  what  do 
you  do  with  them?  As  noted  in 
E  &  P  last  week,  the  Wisconsin  Util¬ 
ities  Association  told 
the  State  Public  Ser¬ 
vice  C  o  m  m  i  s  s  i  on 
some  facts  about  the 
lives  of  its  members. 
This  was  by  request 


Why  Did 
Utilities 
Advertise? 


IN  THEORY  AND  PRACTICE,  there 
is  no  industry  in  America  which 
can  expect  a  greater 
return  on  an  adver- 
t  i  s  i  n  g  investment 
than  the  public  utili¬ 
ties.  They  have  been 
woefully  backward, 
relying  on  the  monopoly  they  gener¬ 
ally  enjoy  to  sell  both  their  services 
and  their  goods.  In  the  South,  where 
the  private-public  battle  has  been  hot¬ 
test,  the  private  utilities  have  sold 
more  kilowatts  and  more  appliances 
in  the  five  years  since  TVA  entered 
their  domains  than  in  the  25  preceding 
years.  Precept  and  example  helped. 
The  lower  rates  that  the  companies 
used  to  meet  the  threat  of  govern¬ 
ment  competition  helped.  The  wires 
that  were  strung  to  forestall  a  govern¬ 
ment  pre-empting  of  unserved  terri- 


words  of  its  own  choice  and  in  1 
tions  of  its  own  selection. 

If  advertising  can  be  used  to 
duce  newspapers  and  to  abuse  publ^ 
confidence — and  it  can — the  answi 
is  that  the  seduction  and  the  abuse  ai 
out  in  public,  where  the  Capital  Tinw 
and  everybody  else  can  see  them  an 
appraise  them.  They  are  not  und 
cover  as  in  the  old  days  of  legislafl 
tive  bribery.  If  the  National  AssoH 
ciation  of  Manufacturers  told  a  phoi 
story  in  their  Johnstftwn  strike  add 
the  LaFollette  committee,  by  whk® 
the  Capital  Times  sets  great  sti 
has  full  power  to  tell  the  true  stoij 
in  terms  that  newspapers  can: 
ignore,  no  matter  what  their  senti^ 
ments. 

If  the  utilities  believe  that  by  advef® 
tising  they  can  stifle  a  public  senM 
ment  outraged  by  bad  service,  hi^ 
rates  and  general  disregard  of  coi 
sumer  and  stockholder,  it  can  1 
taken  as  more  proof  of  the  same 
agement  disabilities  that  produced  th^ 
original  ills.  Public  ownership  mo 
do  not  generate  themselves. 

Even  today,  with  all  of  the  keni 
smell  that  hangs  around  some  util 
enterprises  they  can  use  advert  isi 
as  it  should  be  used — to  expand  thi 
markets,  sell  goods,  win  public  aH 
proval,  and  forestall  without  anjfj 


was  the  startling  fact  of  the  commission,  and  among  the  tory  helped.  Strong  advertising  cam-  scandal  or  obloquy  public  moves  thll 


that  “Smitty”  on  the 
page  of  March  16  did 
a  turn  which  would  really  be  called 
humorous.  The  rest  of  the  10  strips 
devoted  themselves  to  what  the  Star- 
Times  defined  as  “Fist  Fight,  Domes¬ 
tic  Quarrel,  Death,  Murder,  Arson, 
Despair,  Deception,  Fright,  TTieft.” 

Hardly  an  edifying  menu  to  put  be¬ 
fore  the  kids  who  dive  for  the  floor 


facts  revealed  were  the  expenditures 
of  the  utilities  for  advertising.  These 
appear  to  total  about  $300,000  for  four 
major  firms,  for  the  past  year  doing 
90%  of  the  business. 

To  A.  F.  Herwig,  executive  secre¬ 
tary  of  the  association,  this  sum  is 
pitifully  small  compared  with  the  ad¬ 
vertising  outlays  of  other  businesses. 
It  is,  he  says,  less  than  1%  of  their 


paigns  by  the  utilities,  whatever  their 
motives,  helped. 

Get  down  to  cases  and  Uncle  Sam 
has  not  been  a  destructive  competi¬ 
tor  to  date  (whatever  the  future  may 
hold),  but  the  best  benefactor  the 
utilities  in  that  area  have  had.  He 
showed  them  that  the  areas  they 
“could  not  afford  to  serve”  were  un¬ 
worked  goldmines. 


imperil  their  corporate  life.  But  to 
make  that  certain,  advertising  has  to 
be  a  regular  habit  and  not  an  emef^ 
gency  panacea.  The  latter  doesn’t 
exist,  except  as  a  fool’s  dream. 
former  will  not  only  do  all  that  tN 
Wisconsin  association  tries  to  do,  bd 
will  also  do  for  them  what  the  Madhi 
son  editor  claims  they  are  trying  to 
do. 


3  ^1- 


